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Alhambra Uni� ed Superintendent 
Denise R. Jaramillo and the Al-
hambra Uni� ed School District 

Board of Education announced the launch 
of their Community Conversations Series 
to provide an intimate digital forum to 
connect with students, parents, sta� , and 
community members during a school year 
like no other anyone has ever experienced. 

Each conversation is scheduled for a � urs-
day from 6:30 p.m. to 7:30 p.m. and will be 
limited to 25 participants to keep the group 
small enough to listen to, learn from, and 
engage with. 

� e � rst series dates will be Sept. 10, 
Sept. 24, Oct. 1, Oct. 15, and Oct. 22. � e 
Community Conversations will continue 
throughout the 2020-21 school year with 
more dates upcoming. RSVP is through a link 
on the homepages of every school site and the 
District AUSD website, www.ausd.us. 

>> see COMMUNITY CONVERSATIONS SERIES Page 12

>> see HISPANIC HERITAGE MONTH Page 4

AUSD launches 2020-21 
Community Conversations Series 

Celebrate Hispanic Heritage 
Month with a Scavenger Hunt
Join the City of Alhambra in celebrating 

Hispanic Heritage Month by recognizing 
the many contributions of the city’s Ameri-

can Latino community.
� is year, the city is hosting a Scavenger Hunt 

that the public can participate in from the safety of 
their cars.

To play, visit the city’s website cityofalhambra.
org to download and print out the crossword puzzle.

From Sept. 13 to Sept. 30, participants can drive 

to these eight locations throughout Alhambra to 
complete the puzzle.

• Alhambra Park, 500 N. Palm Ave.
• Almansor Park, 800 S. Almansor St.
• Granada Park, 2000 W. Hellman Ave.
• Story Park, 210 N. Chapel Ave.
• Emery Park, 2709 Mimosa St.
• Burke Heritage Park, 1550 W. Alhambra Road.
• Alhambra Civic Center Library, 101 S. First St.
• Chonito’s Restaurant, 2505 W. Valley Blvd.

School Board members Jane Anderson, vice president; Patricia 
Rodriguez-Mackintosh, president; Wing Ho, member; Robert 
Gin, member; and Joanne Russell-Chavez, clerk.

Proud to be a 
resident

Hello Alhambra! 
Where has the time 

gone? Schools are back 
in session, and distance learning 
is in full force for Alhambra 
Uni� ed Schools. AUSD has 
done an incredible job helping 
students and families adjust 
and jump into the new norm. I 
know, as a mother, these times 
have been changeling, but we 
move forward the best we can as 
do our family members. My son 
attends Alhambra High, missing 
his friends and social life, but 
again adjusting to attending 
virtual class in his pajamas with 
an extra hour of sleep — there’s 
always a bright side!

Last month, along with a few 
others, the Chamber visited with 
many of the Downtown Alham-
bra businesses to work with them 
in expanding their businesses 
outside in accordance with L.A .                                                                                                                        
County guidelines, helping our 
businesses to evolve and adapt. 
� e Chamber will continue fos-
tering, creating, and promoting 
safe practices in our town. Quite 
a few restaurants have embraced 
take-out and delivery, while 
others are looking to grow and 
expand outside. Luckily, we are 
fortunate to have perfect out-
door weather most of the year, 
and safely operated outdoor 
dining will be a great escape for 
many of us. 

City Councilmember David Mejia was sworn in as mayor Monday, Aug. 24. He is proudly serving as 
mayor for a second term. He was � rst elected in 2016. Councilmember Katherine Lee was sworn in as 
vice mayor. Alhambra City Councilmembers rotate the mayoral position for a nine-month term.

BY ALHAMBRA CHAMBER 
PRESIDENT  SUZI DUNKEL-SOTO

Suzi Dunkel-Soto, 2020-2021 
Chamber Board president.

From the bottom of my 
heart, thank you Alhambra for 
showing strength and courage 
during these times. We are all 
juggling a thousand things at 
once trying to create some sta-
bility for ourselves. I am proud 
to be a resident and to call all of 
you neighbors. 

Please join the Alhambra 
Chamber at 9 a.m. Tuesday, 
Sept. 1, for our Back To Work 
Alhambra Town Hall webinar. 
� ere will be an Alhambra 
City update from Mayor David 
Mejia and an update from the 
Los Angeles County Health 
Department. 

You can register at https://
www.alhambrachamber.org/ or 
follow on Facebook.

Please safely support our 
businesses, especially during 
this time. Keep it local: shop 
and dine Alhambra! 



VISIT THE CHAMBER ONLINE AT
alhambrachamber.org
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Mayor’s Corner

At the beginning of the year, the City of Alhambra 
was preparing our "I love Alhambra Campaign," but 
then the world was devastated by the COVID-19 pan-
demic. Our city leaders, along with our City Manager 
Jessica Binnquist and her city sta� , immediately shift-
ed gears and began to work to help our community 
during these unprecedented times.  

Our city has worked tirelessly to obtain emergency 
federal grants that assisted our residents with rent re-
lief and COVID-19 testing. � e Parks and Recreation 
Department has helped to feed our most vulnerable 
families during their time of need. I � rmly believe our 
experience paid dividends to get through these hard 
times, which both our residents and businesses are 
currently going through.  

I was once told by former Mayor/Councilmember 
Dr. Steven Placido that we are always one major crisis 
away from a crippled economy. Due to the city being 
� scally conservative with our � nances, we were able to 
accomplish the feat of having a balanced budget this 
year, even though we lost a lot of revenue from the 
lack of sales taxes and grants caused by the COVID-19 
pandemic. Maintaining a balanced budget is a testa-

ment to our past and present city leadership, which 
set the foundation for our city. Furthermore, I am 
proud to say that no city services have been cut during 
this period, nor has any city employee been laid o�  or 
furloughed from work during these trying times.  

� ough we are still in the middle of the COVID-19 
pandemic, we, as city leaders with our various expe-
riences, are working hard every day for Alhambra's 
residents and businesses. As your new mayor, I will 
work with my fellow councilmembers to pass an 
Inclusionary Housing Ordinance, develop a Compre-
hensive Bike Master Plan for our city, assist restaurants 
in Alhambra in expanding outdoor dining opportu-
nities, and work to establish a Historical Preservation 
Ordinance.

As I've stated numerous times in the past, "We are 
one city, one Alhambra." We, as a community, will get 
through this crisis together because we are Alhambra 
Strong. Finally, I want to thank our outgoing Mayor 
Ross Maza for his exceptional leadership this past year.

I hope that as your mayor, we can continue to come 
together to make our city the jewel of the San Gabriel 
Valley. God bless you all.

By Mayor David Mejia

Glad to be your mayor again
Mayor David Mejia with wife Carmen, daughter Lizzie, 
and son Andrew.

From left, Gayle Anderson, Channel 5; Vice Mayor David Mejia; and Mayor 
Ross Maza promote the 2020 Rose Parade Float.

David Mejia and his kids, Dustin Chuong, and Dodgers Manager 
Dave Roberts at Alhambra Park when the Dodgers and Bank of 
America built the Dodgers playground in 2018.

Mayor Ross Maza and Vice Mayor David Mejia record 
a welcome-back-to-school message for all the Alhambra 
School District students to hear on Zoom on their � rst day 
of school.
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Deadline to complete 
census is Sept. 30

Library Director Carmen Hernandez retires

Time is running out to complete the census, as the 
deadline to respond has changed to Sept. 30. 

Please respond to the census now to make sure to be 
counted.  

Being counted in the census means equal representation 
at all levels of government and money for our communities 
for vital programs and services in education, housing, 
health care, transportation, and so much more for the next 
10 years. 

If you haven’t already � lled out your questionnaire, you 
may receive a visit from a census taker.

Remember, instead of interacting with a census taker 
you can always respond to the census online at 2020Cen-
sus.gov, by phone at 626-314-8635, or by returning the 
paper questionnaire by mail.

How to identify a census taker
Time of Day: Census takers and � eld representatives 

will conduct their work between 9 a.m. and 9 p.m.
Ask for their ID badge: Census takers or � eld represen-

tatives will present an ID badge that includes their name, 
their photograph, a Department of Commerce watermark, 
and an expiration date.

� ey should carry: Census takers or � eld representatives 
will wear masks, have an o�  cial 2020 Census bag and 
Census Bureau-issued electronic devices, such as a laptop 
or smartphone, bearing the Census Bureau logo. � ere will 
be an “o�  cial business” notice on their cars.

Not Sure? Look up in the online directory (www.
census.gov/cgi-bin/main/email.cgi), or call the Pasadena 
Census O�  ce at 626-314-8635 to con� rm the identity of 
the person at your door. 

Census takers will not ask about citizenship and im-
migration status or your Social Security number; request 
money or donations; or solicit support for a political 
party. Your information cannot be shared with immigra-
tion authorities or ICE, law enforcement or police, or 
your landlord, and it won’t a� ect any public bene� ts you 
receive. 

BY GLENN BARNETT
Carmen Hernandez has been 

the director of the Alhambra 
Library since 2004, presiding over 
day-to-day operations. When the 
library made its historic move from 
its longtime Main Street location 
to the brand new Civic Center 
building in 2008, Ms. Hernandez 
worked with other city department 
heads, consultants, architects, and 
designers on the construction of the 
new building. She then oversaw the 
transfer of the library’s collection 
and materials to the beautiful new 
library facility.

Within the � rst year of opera-
tion, the new library hosted over a 
million visits. Ms. Hernandez led 
her sta�  in the formation of a stra-
tegic plan that has led to the library 
adapting to the rapidly changing 
needs of the community. � e plan 
encouraged incorporating new 
technologies and programs that go 
“beyond the book” for children, 
teens, and adults.

Ms. Hernandez came to Alham-
bra after a long career as a librarian, 
� rst with the Los Angeles County 
Library system followed by 11 years 
as a children’s librarian with the 

Library Director Carmen Hernandez is 
retiring.

City of Glendora and then the senior librar-
ian for both adult and youth services. For a 
time, she was also the circulation supervisor 
for the Milliken Library at Cal Tech.

With her range of experience she was 
the right choice for Alhambra. Working 
with the Library Foundation Board and her 
sta� , Ms. Hernandez has overseen annual 
fundraising dinners around the theme of 
di� erent books. � e Harry Potter books 
were a recent theme, with participants 

sitting at tables in “� e Great 
Hall” representing the di� erent 
Hogwart’s houses. People who have 
attended these events know she 
throws the best parties in town.

Other fundraising events include 
the rental and then sales of DVDs, 
and the Foundation book store, 
sta� ed by volunteers, that o� ers 
donated books at a bargain price. 
All proceeds go toward the library’s 
many programs and activities.

Today there is a new challenge to 
all libraries. � e COVID situation 
is calling for libraries to adapt again. 
With all in-library services closed, 
new avenues of learning have be-
come necessary for a library to stay 
relevant. � is time, Ms. Hernandez 
and her sta�  have implemented 
services that can be accessed from 
home via computer. As ever, these 
services include opportunities for 
patrons of all ages. A list of these 
new services can be found on the 
library’s website.

Ms. Hernandez and her in-
novative approach to the use and 
accessibility of the modern library 
will be missed. We thank her for 
her many years of service to the 
Alhambra community.

Notary services
are available at the 

Alhambra Chamber of Commerce
104 S. First St.

Please phone 626-282-8481 
for an appointment.
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Michael Aston is an Enrolled Agent 
engaged in his family business at Alhambra 
Tax Center, 1009 E. Main St., Alhambra. 
Alhambra Tax Center has served Alhambra 
residents since 1970. He can be reached 
at 626-282-1084. Tax questions, or 
any other questions, can be e-mailed to 
michael@alhambrataxcenter.com. To view 
previous topics, read his blogs at www.
alhambrataxcenter.com.

Tax Tips
Hobby vs. Business

When it comes to taxes, the di� erence 
between reporting business and hobby 
is that a business can deduct all of its 
expenses even if the � nal number is neg-
ative. For a hobby, you can only deduct 
the expenses up to your income. If your 
expenses are higher than income, the 
� nal number would be $0. 

In determining whether an activity 
is a hobby or a business, all facts and 
circumstances are taken into account. No 
one factor can make the determination. 
� e following list is not intended to be 
all inclusive. 

• A business includes maintaining 
complete and accurate books and records, 
carrying on the activity substantially 
similar to other pro� table activities of 
the same nature, and changing operating 
methods and techniques to improve 
pro� tability. 

• A business includes knowledge of 
the taxpayer or consultants, then using 
that knowledge to try to make a pro� t. 

• A business includes spending a lot 
of time and e� ort in the activity. Taking 
time away from another occupation may 
also indicate a pro� t motive. 

• Even if no pro� t is made from op-
erations, the activity may be considered a 
business. 

• If the taxpayer was successful in the 
past turning an unpro� table venture into 
a pro� table venture, the current activity 
may be a business even if it has not yet 
made a pro� t. 

• Early losses during start-up will not 
count against the taxpayer, but continued 
losses after the customary start-up stage 
that are not explainable may indicate a 
hobby. Any series of pro� table years are 
strong evidence the activity is a business. 

• � e amount of pro� ts in relation to 
the amount of losses, and in relation to 
the taxpayer’s investment in the activity, 
may indicate intent. An occasional small 
pro� t one year, mixed with large losses in 

other years or large taxpayer investments, 
may indicate the activity is a hobby. 

• If the taxpayer does not have 
substantial income or capital from other 
sources, the taxpayer may have a pro� t 
motive. If the taxpayer has substantial 
income from other sources, and losses 
from the activity in question generate 
substantial tax bene� ts, the taxpayer may 
not have a pro� t motive. 

• Where there are recreational or per-
sonal elements involved with the activity, 
a lack of pro� ts may indicate a hobby. On 
the other hand, a lack of any appeal in the 
activity other than possible pro� ts indi-
cates a pro� t motive. It is not necessary 
that the sole purpose for engaging in an 
activity is to make a pro� t. 

� e information above is from � e 
Tax Book. If you would like to learn more 
about what is a hobby or business you can 
go to irs.gov, or contact your tax preparer.

Alhambra Chamber of Commerce
104 S. 1st St, Alhambra, CA 91801

The Alhambra Chamber of Commerce
thanks these members for renewing their memberships 

and for their continued support:

Ace Beverage
401 S. Anderson St.

Los Angeles, CA  90033
323-264-6000

Member since 2005

Alhambra Hospital 
Medical Center

100 S. Raymond Ave.
Alhambra, CA  91801

626-570-1606
Member since 1991

Alhambra Veterinary Hospital
1501 W. Mission Road
Alhambra, CA 91803

626-289-9227
Member since 1969

Al’s Towing
3121 W. Mission Road
Alhambra, CA  91803

626-289-7277
Member since 1997

Big T Mini Mart
240 W. Main St.

Alhambra, CA  91801
626-289-2448

Member since 2015

Bravo CDJR of Alhambra
1100 W. Main St.

Alhambra, CA  91801
626-537-2400

Member since 2018

Bun ‘N Burger
1000 E. Main St.

Alhambra, CA  91801
626-281-6777

Member since 1989

California Institute of 
Advanced Management

1000 S. Fremont Ave., Unit 45
Bldg. A-10, 4th Floor, Suite 10402

Alhambra, CA  91803
Member since 2012

Chen, Pinki
Member since 2001

County of L.A. Dept. 
of Public Works

Public Relations Group
900 S. Fremont Ave., 9th Floor

Alhambra, CA  91803
626-300-3296

Member since 2011

East Los Angeles College
1301 Avenida Cesar Chavez
Monterey Park, CA  91754

323-265-8663
Member since 2014

Emcore Corporation
2015 Chestnut St.

Alhambra, CA  91803
626-293-3400

Member since 2012

First United Methodist Church
9 N. Almansor St.

Alhambra, CA  91801
626-289-4258

Member since 2000

Indo�  Solutions Unlimited
700 Novelda Road

Alhambra, CA  91801
626-308-3420

Member since 2010

Lennar
15131 Alton Parkway, #365

Irvine, CA  92618
949-349-8130

Member since 2019

M. Okamoto & Associates, Inc.
25 S. Raymond Ave., Suite 300

Alhambra, CA  91801
626-943-8800

Member since 2016

New Century BMW
1139 W. Main St.

Alhambra, CA  91801
626-570-8444

Member since 1993

Options For Learning
State Preschool

18455 Railroad St.
City of Industy, CA 91748

626-854-3449
Member since 2014

OPTUM
55 S. Raymond Ave. #200

Alhambra, CA  91801
626-570-8005

Member since 1991

Paychex
550 N. Brand Blvd., #1960

Glendale, CA  91203
818-241-3800

Member since 2010

Phoenix Inn Restaurant 
& Dessert

208 E. Valley Blvd.
Alhambra, CA  91801

626-299-1238
Member since 2017

Ramona Convent
Secondary School

1701 W. Ramona Road
Alhambra, CA  91803-3099

626-282-4151
Member since 1991

Rose Hills Mortuary
550 E. Main St.

Alhambra, CA  91801
626-299-3000

Member since 2008

Saigon Eden
29 S. Gar� eld Ave.

Alhambra, CA  91801
626-289-0239

Member since 2016

San Gabriel Valley 
Water District
P. O. Box 1299
Azusa, CA 1983
626-969-7911

Member since 1983

Shepard’s Automotive
2524 W. Main St.

Alhambra, CA 91801
626-208-3677

Member since 2014

Special Signs
115 N. San Gabriel Blvd.
San Gabriel, CA  91775

626-285-8870
Member since 2001

St. � omas More School
2510 E. Fremont Ave.
Alhambra, CA  91803

626-284-5778
Member since 2004

State Farm Insurance 
– Tom Romano
1226 E. Main St.

Alhambra, CA  91801
626-576-1040

Member since 2008

Tompkins & Parrington, 
Attorney Law
P.O. Box 589

Alhambra, CA  91801
626-289-3727

Member since 1991

Venti, Anthony Realtors, Inc.
1129 E. Main St.

Alhambra, CA  91801
626-282-6121

Member since 1987

West Main Animal Hospital
2216 W. Main St.

Alhambra, CA  91801
626-282-2179

Member since 1981

To renew your membership with a credit card, please phone the Chamber at 626-282-8481.

WELCOME OURNew CHAMBER MEMBER!
Sloan’s Dry Cleaners
5061 N. Huntington Drive
Los Angeles, CA  90032
323-222-1259
Service for all your dry cleaning needs and alterations.

HISPANIC HERITAGE MONTH From Page 1A

Each location will have a banner with 
a question or word scramble to solve. 
� e questions are related to Hispanic 
culture, art, or history.

Once the puzzle is � nished, submit 
it with name and phone number to 
parksandrec@cityofAlhambra.org for a 

chance to win prizes while supplies last.
� is event is made possible by the fol-

lowing sponsors: Alhambra Downtown 
Association, the Alhambra Chamber of 
Commerce, Baja Cali Fish and Tacos, 
and Chonito’s Mexican Restaurant.

SEE DETAILS ON PAGE 7.
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WHY JOIN THE CHAMBER?

VISIBILITY & 
CREDIBILITY 

Stand out and get noticed 
    as an active member of 
       your community. Your 
           reputation matters. 
            Chamber membership 
               is respected by the 
                      community. 

NETWORK 
     Itʼs NOT just who you know,  
  it's who others know. 
Networking is powerful! Our 
monthly mixers and Business to 
Business Networking events 
are great opportunities 
to meet new business 
contacts.

ADVERTISING 
               Chamber members are offered a       
         substantial discount on our monthly   
   newspaper. Around Alhambra features local 
   news, and is carrier route delivered to 
   32,000 households, plus newsstands 
                     around the city. 

REFERRALS 
Chamber members are always 

referred when product or service 
information is requested at the   

Chamber office. 

NOTARY  
SERVICES

Members receive Official 
Notary Public service at 

no charge.

MEMBERS 
GET MORE!   

Let us help y�r business! 
104 S. First Street, Alhambra, CA 91801
626-282-8481
www.alhambrachamber.org

� e � rst family of dry cleaning in Los 
Angeles has got to be the Sloans. It all start-
ed in 1936 when Edward Sloan established 
a dry cleaning business in downtown Los 
Angeles. Today, the third generation of his 
family is in the business with several stores 
that still bear the Sloan name.

� ere are dry cleaners all over downtown 
and eastern Los Angeles, each individually 
owned and operated independently by 
Edward’s children and grandchildren, “the 
cousins.” � ey are all proud to carry on the 
family tradition and share the Sloan name 
in their individual stores. It is truly the 
family business.

� e Sloan Dry Cleaners located at 5061 
N. Huntington Drive, Los Angeles 90032 
(Alhambra adjacent), was opened by Ed-
ward’s granddaughter Ana Sloan Ojeda in 
1996 in a small building that used to be, 
and still looks like, a Fosters Freeze.

At Sloan’s, great care goes into the 
cleaning of customers’ clothes. “We use 
the most current machinery and latest 

technology, while using only environ-
mentally approved solvents, including 
hydrocarbon that is known to be the best 
form of dry cleaning,” Ana said. Like most 
dry cleaning services and other businesses, 
Ana’s store has been hit hard by COVID 
in the past few months. But some loyal 
customers stuck with her, and today 
business is rebounding. Keeping clothes 
clean, it turns out, is an essential service. 
One particular service o� ered at Sloan’s is 
alterations provided by the very popular 
Mr. Garcia. He has been a tailor for many 
years and gets great recommendations on 
Yelp.

� e temporary hours for dry cleaning 
in the age of COVID are 9 a.m. to 5 p.m. 
Monday through Saturday. Closed Sun-
days. � e hours may change to become 
more convenient for customers. Sloan’s is 
o� ering 10% o�  on dry-cleaning for new 
customers during the month of September. 
For more information, call Ana or her sta�  
at 323-222-1259.

Sloan’s Dry Cleaners and 
Laundry is a family tradition

� e Sloan Dry Cleaners located at 5061 N. Huntington Drive, Los Angeles 90032 (Alhambra 
adjacent), was opened by Edward Sloan’s granddaughter Ana Sloan Ojeda in 1996.

Expires 9-30-2020 Expires 9-30-2020
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What happens if 
your car is totaled?

If your car has been damaged and the 
potential repair costs exceed the value of 
the car, it is considered a total loss. Here are 
answers to common questions that spring 
up when your vehicle has been declared 
totaled.

Why was my vehicle totaled?
After a loss (for example, a collision, 

vehicle � re, or � ood damage), there are a 
few reasons your vehicle may be declared a 
total loss. Often, the repairs are estimated 
to cost more than what the vehicle is worth 
— vehicle worth being the actual cash 
value determined by its year, make, model, 
and major options, as well as mileage and 
overall condition. (� ough the damage 
may not look bad, the repair can cost much 
more than you’d think.)

Other reasons for totaling a vehicle 
include when the damage makes the car 
irreparably unsafe or if your state’s regula-
tions require it for your vehicle’s damage 
severity.

How much will I get?
You’ll receive the determined actual cash 

value of the vehicle, minus the deductible 
you chose when insuring it, as well as any 
applicable state taxes and/or fees.

What if I’m still paying o�  the vehicle?
You’ll be responsible for satisfying your 

loan agreement whether or not the money 
you receive covers it all. � is is why you 
might consider GAP (Guaranteed Asset 
Protection) insurance, so called because it 
covers the gap between what you owe on 
the vehicle and its current market value.

What if I want to keep my vehicle?
Talk to your auto insurance company 

or, if you have State Farm auto insurance, 
speak with your agent or claim representa-
tive to see whether state regulations allow 
you to keep your vehicle and, if so, what 
your reduced payment amount would be.

What do I need to do if I decide to 
surrender it?

First, clear out the car and remove 
personal items and paperwork. If possible, 
clear your information from the navigation 
and mobile phone systems, and take o�  the 
license plates. Round up all copies of the 
key and the title. � en, contact your State 
Farm agent for further instructions and to 
schedule vehicle pickup.

For more information, contact 
State Farm Agent Regina Talbot at 
626-357-3401.

Talbot Insurance Agency Inc. State Farm Insurance Regina Talbot, Agent, 626-357-3401 
Insurance License #: 0G05807

Shepard's Automotive, 2524 W. Main 
St., Alhambra, specializes in repairs, 
maintenance, and service of all makes of 
automobiles. Owner Steve Shepard has 
been in the automotive repair business for 
over 35 years, and many of his customers 
have been with him from day one. Mr. 
Shepard learned the trade right out of 
high school when he went to work for a 
Chevron service station in Pasadena.

He learned his craft well. Six years 
ago, he saw an opportunity to open his 
own business. � at is when he took over 
the popular Miwa Auto Service when its 
owner retired. � e number one goal at 
Shepard’s is to keep the customers happy. 
It is apparently working as he has earned 
an incredible 5-Star rating from Yelp. A 
sample review: “Shepard's is the most 
trustworthy auto repair shop I have ever 
had the privilege of visiting. Everyone 
there treats you like family.” Other reviews 
are equally � attering.

In addition to auto repair, Shepard’s 

Automotive is licensed to conduct state 
mandated smog checks. U-Haul trucks 
and trailers can also be rented at Shepard’s 
Automotive.

Mr. Shepard is especially fond of classic 
cars and remembers a top-of-the-line Rolls 
Royce he worked on that once belonged 
to Jerry Buss, former owner of the Los 
Angeles Lakers. From British to Swedish 
to German to every make of car, Shepard’s 
is a one-stop care center.

Tucked away in a lot on Main Street 
just east of Fremont, Shepard’s Automo-
tive has been quietly building a sterling 
reputation for their work and customer 
satisfaction. It is the kind of reputation 
that any city would be proud to have in 
their jurisdiction.

Shepard’s Automotive is open from 8 
a.m. to 5 p.m. Monday through Friday 
and from 8 a.m. to 1 p.m. Saturdays. � ey 
are closed Sunday. Call for an appointment 
or for more information at 626-308-3677, 
or e-mail steve@shepardsautomotive.com.

Shepard’s Automotive 
services all makes of cars

Shepard’s Automotive owner Steve Shepard has been in the automotive repair business for over 
35 years, and many of his customers have been with him from day one.

Learn what goes into the decision and what your options are

27 Quick and Easy Fix Ups to Sell 
Your Home Fast and for Top Dollar

Alhambra - Because your home may well 
be your largest asset, selling it is probably 
one of the most important decisions you 
will make in your life. And once you have 
made that decision, you'll want to sell your 
home for the highest price in the shortest 
time possible without compromising your 
sanity. Before you place your home on the 
market, here's away to help you to be as 
prepared as possible. To assist homesellers, 
a new industry report has just been released 
called "27 Valuable Tips � at You Should 
Know to Get Your Home Sold Fast and for 
Top Dollar." It tackles the important issues 
you needto know to make your home 
competitive in today's tough, aggressive 
marketplace.

� rough these 27 tips you will discover 
how to protect and capitalize on your most 
important investment, reduce stress, be in 

control of your situation, and make the best 
pro� t possible. In this report you'll discover 
how to avoid � nancial disappointment or 
worse, a � nancial disaster when selling your 
home. Using a common-sense approach, 
you will get the straight facts about what 
can make or break the sale of your home.

You owe it to yourself to learn how these 
important tips will give you the competi-
tive edge to get your home sold fast and for 
the most amount of money.

Order your free report today. To order 
your FREE copy of this report call toll-free 
1-888-300-4632 and enter 1023. You can 
call any time, 24 hours a day, 7 days a week.

Get your free special report NOW.
� is report is courtesy of Rudy L. Kusuma 

Real Estate Broker Lic# 01820322. Not 
intended to solicit buyers or sellers currently 
under contract. Copyright © 2012
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� e Academy of Special Dreams and 
� e Alhambra and � e Ratkovich Com-
pany present Uniting Borders 2020-2021, 
an inclusive art collection empowering 
artists hosted at the new home of the 
Academy of Special Dreams Foundation, 
� e Alhambra, 1000 S. Fremont Ave. � e 
exhibition will be held from September 
through February 2021 at � e Alhambra 
Galleries.

� e exhibition features the original 
works of a group of 15 local and interna-
tional artists who represent a wide spectrum 
of race, ethnicity, gender, age, and abilities. 
“� is is truly re� ective of the diversity of 
our society,” said Michael Dergar, CEO 
of the Academy of Special Dreams. “� is 
exhibition underscores the principle that 
the struggle for social justice that has 

taken root in our country must incorporate 
everyone in society, including people living 
with disabilities.”

� e artists thank � e Alhambra for the 
generous support to provide a permanent 
home for the academy to showcase their 
artwork and for believing in their mission 
of “bringing public awareness, recognition, 
and appreciation to artists with disabilities.” 
� ey also thank their sponosrs: Walmart, 
Helen Woo, � e Alhambra Day Nursery 
Foundation, Haydel Biel & Associates, 
the Alhambra Chamber of Commerce, 
City National Bank, Morgan Stanley and 
Andrea Atanay, Isabel Carlos and Bianca 
Cruz, Karla Alonzo, Ignacio Sanchez, 
Alhambra Uni� ed School District, Hotel 
CasAntica in Oaxaca, Mexico, Entrepack 
and Baupres Gallery.

The Alhambra Galleries 
to feature Uniting 
Border Tour 2020-2021

Megan Moloughney, senior development manager for � e Ratkovich Company, displays 
some artwork by Academy of Special Dreams artists.

Lifelong Alhambra resident 
Mildred Stratton passes away

Alhambra resident Mildred “Millie” 
Stratton passed away peacefully in her 
home July 15. She was 102 years old. 
Millie was proud to have lived in Alham-
bra her entire life.

Mildred May LeGuin was born on 
May 20, 1918, in Alhambra. She was the 
daughter of Etta and Joseph LeGuin and 
granddaughter of Sierra Madre founding 
members Mary and John Dickson. She 
had an older brother, Cli� ord “Bud” Le-
Guin, who died in 1991. Millie married 
Charles “Jack” Stratton in 1941. � ey 
had three children, John, Marie, and 
Judith. John died in 2016.

Millie was a source of strength and 
a helper to others. She appreciated her 
simple life and praised God for her 
loving family. She was deeply involved 
in Marengo Methodist Church and then 
later at First United Methodist Church 
of Alhambra.

Millie and Jack worked hard and 
loved to have fun. � ey enjoyed dancing 
at nightclubs during the Big Band era, 
socializing with friends, and spending 
weekends at “the cabin” in the San Gabri-
el Mountains. Millie was a homemaker, 
Camp� re Girl leader, and PTA member. 
She volunteered in the community by 
teaching English, assisted with the coor-
dination of election polling places, and 
actively participated in a long-lived book 
club. After Jack’s death in 1978, Millie 
o� ered life skills workshops for women 
preparing for widowhood.

More than 150 friends, family, and 
church members attended Millie’s 100th 
birthday celebration. “Living in the same 
place has not prevented me from expe-

Mildred “Millie” Stratton
1918 – 2020

riencing the world’s cultures,” she said. 
“I have been blessed to have the world 
come to me through my friends. My life 
has been, and still is, a rich and colorful 
tapestry that � lls me with love.”

Millie will be deeply missed by her 
daughters Marie Cole (husband Paul 
Cole) and Judi Stratton (husband Karl 
Krauskopf); daughter-in-law Dorothy 
Stratton; granddaughters Maretta, Minda, 
Catherine, and Elaine; and great-grand-
children, Tobias, Oliver, and Elise. � e 
family takes comfort in knowing she is 
with her husband Jack, brother Bud, son 
John, and best friend Kay.  

A public memorial service was held 
online Aug. 15. Please visit Remem-
beringMillie.com for a recording of the 
service. � ere is also a photo gallery and 
guestbook.



8 COMMUNITY NEWS AROUND ALHAMBRA 09/20208 COMMUNITY NEWS8 COMMUNITY NEWS8 COMMUNITY NEWS

Southern California Gas Co. (SoCal-
Gas) announced the launch of the compa-
ny’s Restaurant Recovery Program, which 
aims to assist Black-owned restaurants in 
both Los Angeles County and the Inland 

Empire that have been a� ected by the 
COVID-19 pandemic. � e program will 
be administered by the Vermont Slauson 
Economic Development Corporation 
(VSEDC), a community-based organiza-

tion that provides economic opportunities 
for prosperity by infusing resources into 
neighborhoods that need support the most. 
� e Restaurant Recovery Program was an-
nounced in conjunction with Los Angeles 

SoCalGas launches Restaurant Recovery Program 
donating $75,000 to Black-owned restaurants in 

Los Angeles County, Inland Empire 
Program launches during L.A.’s Black Restaurant Week, sponsored in part by SoCalGas

In anticipation of the Nov. 3 general 
election, two virtual Alhambra Candidates’ 
Forums will take place at 7 p.m.: Commu-
nity and Candidates Forum — Alhambra 
City Council Tuesday, Oct. 6, https://www.
eventbrite.com/e/community-and-candi-
dates-forum-alhambra-city-council-reg-
istration-117485876419, and  Kids and 
Candidates Forum — Alhambra Board of 
Education � ursday, Oct. 8, https://www.
eventbrite.com/e/kids-and-candidates-fo-
rum-alhambra-board-of-education-tick-
ets-117490159229. � e Community and 
Candidates Forum will feature Alhambra 
City Council candidates and will include 
questions from the community. � e Kids 
and Candidates Forum will focus on 

candidates running for Alhambra Uni� ed 
School District’s School Board and will also 
include questions from the community. 
� e Pasadena League of Women Voters 
will moderate both virtual forums. Both 
forums will include live Spanish, Chinese, 
Vietnamese, and ASL translation services.

Alhambrans are invited to participate in 
these two virtual town hall-style meetings 
to meet the candidates and learn where 
they stand on key issues facing Alhambra. 
Submit questions for either the City Coun-
cil Candidates Forum or the AUSD School 
Board Candidates Forum via e-mail to 
education@alhambrasource.org. Register 
for the events by visiting www.Alhambra-
Source.org.

Alhambra to host 
virtual candidates 
forums Oct. 6 and 8
City Council candidates and AUSD School Board 
candidates to � eld community questions 

Jacqueline Quiñones Sienkowski, J.D., is 
Ramona Convent Secondary School’s new 
principal.

Ramona Convent has welcomed Jac-
queline Quiñones Sienkowski, J.D., as the 
school’s new principal. Mrs. Sienkowski 
joins Ramona from the Diocese of Orange, 
where she taught English, was Dean of 
Students, and Head of School at Cornelia 
Connelly. 

She started her career in education 
through Teach for America after working 
with the O�  ce of the Public Defender in 
San Diego. Mrs. Sienkowski balances her 
role as principal of Ramona with parenting 
5-year-old twins. She looks forward to 
working in a rigorous, academic envi-
ronment with empowered, resilient, and 
socially conscious young women.

Ramona is a welcoming Catholic 
college-prep high school for girls in grades 
nine through 12. Ramona graduates face 
the future with an extraordinary education, 
a global vision fueled by Catholic values, 
an independent spirit, con� dent leadership 
skills, the support of their Ramona sisters, 
and the strength of a legacy of more than 

Ramona Convent Secondary 
School welcomes new principal

130 years of excellence.
Ramona Convent Secondary School is 

located at 1701 W. Ramona Road, Alham-
bra. For more information, call 626-282-
4151, or visit www.ramonaconvent.org.

Black Restaurant Week, which SoCalGas is 
a proud sponsor. Black Restaurant Week is 
part of a larger, ongoing e� ort to support 
Black-owned businesses in the Los Angeles 
area.  

“Black restaurant owners su� er dispro-
portionately from the ills of this pandemic,” 
said VSEDC’s President & CEO Joseph T. 
Rouzan III. “� is critical infusion of capital 
allows restaurateurs to make vital upgrades 
to help stay a� oat during these challenging 
times.”  

Awarded to restaurants including Watts 
Co� ee House, Hot and Cool Cafe, Post 
and Beam, and Pip’s on La Brea, the grants 
range from $1,000 to $5,000 and can be 
used for payroll assistance, sanitizing and 
personal protective equipment, plexiglass, 
energy e�  ciency upgrades or repairs, energy 
audits, and more. � e Restaurant Recovery 
Program runs through the end of the year 
or until funds are depleted.  

“It is with warm appreciation that 27th 
Street Bakery would like to thank Southern 
California Gas Company for their generous 
grant o� ering,” said Jeanette Bolden-Pick-
ens, owner of 27th Street Bakery. “As a fam-
ily owned business serving the community 
since 1956, this grant will have an imme-
diate impact. Your generosity will help us 
to purchase shrink wrap equipment. which 
will help create a healthier environment 
in this time of Covid-19. We appreciate 
Southern California Gas Company and 
VSEDC for their e� orts in keeping 27th 
Street Bakery a ‘sweet’ spot in the local 
community.” 

“VSEDC has been fundamental to the 

economic navigation in South LA,” said 
John Cleveland, owner of Post and Beam. 
“We are grateful for the opportunity to 
meet the challenge of supporting and up-
lifting our community. Post & Beam plays 
a signi� cant role in the South Los Angeles 
community that we intend to uphold. It 
has been a challenge to prepare for a safe 
and sustainable 

Founded in 2016, Black Restaurant 
Week® is dedicated to celebrating the � avors 
of African-American, African, and Caribbe-
an cuisine nationwide. � rough a series of 
events and promotional campaigns, Black 
Restaurant Week’s culinary initiatives help 
introduce culinary businesses and culinary 
professionals to the community. 

Ninety-six percent of professional chefs 
prefer natural gas for safe, reliable and 
cost-e�  cient operations. As California 
aims to become carbon neutral by 2045, 
SoCalGas will continue to provide, reliable, 
a� ordable and increasingly renewable gas 
to business owners and residents alike. 
Last year, SoCalGas announced its vision 
to become the cleanest gas utility in North 
America, delivering a� ordable and increas-
ingly renewable energy to its customers. 
� e utility has set goal of replacing 20% of 
the gas it supplies to residential and most 
commercial customers with renewable nat-
ural gas (RNG) by 2030. SoCalGas is also 
pursuing research into renewable hydrogen.
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� e Alhambra announced its new But-
ter� y Garden has been o�  cially certi� ed as a 
butter� y habitat by the North American But-
ter� y Association. � is lovely garden extends 
along the whole east side of the A9 building, 
forming a luscious foliage-� lled corridor in 
which butter� ies can feed and shelter.

In order to be certi� ed, a butter� y 
garden must provide both greenery for the 
caterpillars to eat and nectar for the but-
ter� ies. � e Alhambra Butter� y Garden is 
home to 18 di� erent shrubs, trees, grasses, 
and perennials, all of which are attractants 
for butter� ies. Speci� cally, the Desert 
Willow Trees, Narrow Leaf Milkweed, and 
California Buckwheat provide food for the 
growing caterpillars, and the Toyon, Beach 
Aster, and Ashleaf Buckwheat provide 
nectar � owers. Although the habitat is not 

species-speci� c, � e Alhambra expects 
to attract Monarchs, West Coast Ladies, 
Marine Blues, Painted Ladies, and Western 
Tiger Swallowtails. 

“Our dream of creating a Certi� ed But-
ter� y Habitat has � nally come to fruition,” 
said Megan Moloughney, senior develop-
ment manager for � e Alhambra. “� is 
habitat provides a much-needed space for 
local and migrating butter� ies to survive 
and thrive. � e garden also adds greenery 
to the urban environment, and the native 
plants promote biodiversity and encourage 
natural pollinators that contribute to the 
health of the campus and the city.”

Visitors are welcome to visit � e 
Alhambra Butter� y Garden. � e campus 
is open from 8 a.m. to 6 p.m. Monday 
through Friday.

� e Alhambra Butter� y 
Garden now a Certi� ed 
Butter� y Habitat

� e lovely garden extends along the whole east side of the A9 building, forming a luscious 
foliage-� lled corridor in which butter� ies can feed and shelter.
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To inquire about 
these adoptable 
animals, contact the 
San Gabriel Valley 
Humane Society at 
626-286-1159, or visit 
at 851 E. Grand Ave., 
San Gabriel. Adoption 
hours are 10:30 a.m. 
to 4:30 p.m. Tuesday 
through Sunday. � e 
shelter is closed on 
Mondays. Directions 
and photos of many 
more dogs and cats 
can be found online at 
www.sgvhumane.org.

 � e adoption fee 
for cats is $99, which 
includes spay/neuter, 
vaccinations, de-worm-
ing, FIV/FELV/
heartworm testing, and 
microchip. A $130 - 
$145 dog adoption fee 
includes microchip, 

vaccinations, spay/
neuter surgery, and 
de-worming, as well as 
a free health check-up 
at a participating vet 
(some breeds slightly 
higher). 

Save money with the 
Buddy Program. Adopt 
two pets at the same 
time for a reduced fee.

� e Senior for 
Senior Program o� ers 
pets for $39 each.

Domestic short hair • Young • 
Female • Small

Meet Saweetie! Saweetie is a very high-
energy 6-month-old brown tabby. She has 
warmed all of the shelter sta� 's’ hearts with 
her sassyness. Saweetie requires someone 
who can be attentive to her high-energy 
qualities. She's a very independent girl, who 
loves to run around and play with her toys. 
When she's done releasing all of her energy, 
she loves to have someone to snuggle with. 
Since she is very active, she does play a little 
rough, so she would go best as possibly a 
single kitty or with a dog or cat that can 
match her energy. Her adoption fee is $99, 
which includes spay surgery, microchip, � rst 
vaccinations, and a free wellness check-up at 
a participating veterinarian. Call the San 
Gabriel Valley Humane Society at 626-
286-1159 to schedule a "Meet and Greet" 
appointment with Saweetie. Website: www.
sgvhumane.org.

� e San Gabriel Valley 
Humane Society is the 
local, a� ordable choice 
for spay and neuter, 
vaccinations, and TNR 
(trap, neuter, and 
release) for feral cats. 
Check out the website 
for information on 
the adoptable pets and 
adoption programs: 
www.sgvhumane.org. 

Chihuahua mix • Adult • Female • 
Small

Max is a handsome 2-year-old boxer/shepherd 
mix with a reddish brown and white fur coat. 
He is very sweet and is learning to build trust 
with new people. Once Max gets to know you, 
he is extremely a� ectionate. He would do best 
in a home with an experienced dog owner. Max 
loves to play with toys and is dog friendly. He 
would prefer a home with few adults. He knows 
and responds to commands such as "sit" and 
"lie down" and is de� nitely treat motivated. 
His adoption fee is $145, which includes 
neuter surgery, microchip, � rst vaccinations, 
and a free wellness check-up at a participating 
veterinarian. Call the San Gabriel Valley 
Humane Society at 626-286-1159 to schedule 
a "Meet and Greet" appointment with Max. 
Website: www.sgvhumane.org.

Boxer and shepherd mix • Adult • 
Male • Large

Joie is an adorable senior 10-year-old black 
and white Chihuahua mix. When she isn't 
chilling with her small dog pals, Joie loves to 
go out exploring. Don't let her age fool you; 
she can keep up with the best of them. After 
a long day of snacks and social hour she will 
snuggle herself up in her blankets for bedtime. 
Come and meet this adorable little lady. Her 
adoption fee is $130, which includes spay 
surgery, microchip, � rst vaccinations and 
a free wellness check-up at a participating 
veterinarian. Call the San Gabriel Valley 
Humane Society at 626-286-1159 to schedule 
a "Meet and Greet" appointment with Joie. 
Website: www.sgvhumane.org.

Max
Joie

Mark Keppel High School 2020 graduate 
Tobey Tanwongprasert wears one of the 3D 
printer face shields that he and MKHS 
woodworking teacher Paul Lam make and 
donate to schools and hospitals in the San 
Gabriel Valley. He recently dropped o�  face 
shields for all the teachers at Brightwood 
School.

� e number of people who � ll out the 2020 Census determines the amount of money 
cities receive for the next 10 years for education, transportation, hospitals, and 
more. As of press time, only 60% of L.A. County residents have participated, which 
means we only receive 60% of the money for a decade. You can make a di� erence. 
Create art at the L.A. County LACOE AUSD CHALKATHON through Sept. 7.

Bun ‘n Burger
626-281-6777
1000 E. Main St.
Alhambra 91801
http://www.originalbunnburger.com
� e pandemic has been a challenging time for 
Bun ‘n Burger with all the limitations, health 
and safety protocols, and social distancing. Bun ‘n 
Burger’s outdoor and parking lot dining has been 
di�  cult and exhausting with having to bring 
out their dining equipment outdoors daily. � eir 
positive mindset and motivation to survive has 
been their inspiration to continue business.
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AUSD is o� ering curbside student 
Grab n Go breakfasts and lunches 
from noon to 1:30 p.m. every Monday, 
Wednesday, and Friday at each school 
site. 

Parents receive multiple meals at 
a time. � ey will be charged for those 
received unless they are eligible for free 
or reduced-fee meals. � e USDA, which 
had been o� ering free meals to any child 
age 18 or under since March, ended that 
federal program just as school began this 
year. 

• Multiple meals handed out each 
day.

• Students do not have to be present. 
• Display AUSD Student ID name + 

barcode. 
• Place an empty box in the vehicle 

trunk, or bring a large shopping bag if 
walking. 

• Please wear a mask. 
With the U.S. Department of Agri-

culture no longer providing free student 
meals, AUSD must return to collecting 
fees for meals for those who are not 
eligible for free or reduced-fee meals.

To help with the increasing need 
and soaring costs of student meals, the 
AUSD Food and Nutrition Services 
team has applied for multiple emer-
gency feeding grants. At press time, 
both Ynez Elementary and Marguerita 
Elementary have been approved to each 
receive $3,000 in funding from GEN-

AUSD Curbside Student 
Meal Service MWF noon to 
1:30 p.m. at every school site

Parents at Emery Park Elementary are receiving 
their Friday meals with help from the AUSD 
Food and Nutrition Team and from many 
AUSD sta�  and administrators. For increased 
safety, parents are asked to open their vehicle 
trunks and place an empty box inside to hold the 
meals. AUSD Curbside Grab and Go student 
meal service is available at every school site on 
MWF from noon to 1:30 p.m. Multiple meals 
are handed out each day.

YOUth, the California Milk Advisory Board 
in partnership with Albertson’s Companies 
Foundation. 

Patricia Rodriguez-Mackintosh, President, District 3
Jane C. Anderson, Vice President, District 2    

Joanne Russell-Chavez, Clerk, District 5
Wing K. Ho, Member, District 1

Robert L. Gin, Member, District 4
Denise R. Jaramillo, Superintendent & Secretary to the Board

2019- 2020

Director of Student Employee Welfare 
(SEW) Jim Scho� eld announced the 
AUSD parent/guardian workshop series 
for the 20-21 school year by saying, “We 
have had an incredible response from our 
AUSD parents to our SEW/Gateway we-
binars, with parent participation up nearly 
500%.” Nearly 400 parents attended the 
most recent webinar while more than 900 
parents signed up. 

All the webinar workshops are held 
at 6 p.m. Wednesdays with translations 
available. For those who missed the July 
28 webinar, “Preparing for your Child’s 
Successful Return to School,” video and 
support materials are available on the 
Distance Learning link on the homepage 
of the district and school sites by clicking 
“More” on the menu bar and selecting 
Gateway to Success or at ausdgateway.com.  
Presented by Shannon San Pedro LFMT, 
clinical director of Hathaway-Sycamores 
Child and Family Services, with Rebecca 
Leal LMFT, this webinar urged parents to 
listen more and encourage their children 
to talk, to create a learning environment 
at home, to build morning and evening 
routines into every day, and to design a 
structure for the learning day. 

“Children do best when they know what 
to expect,” Ms. San Pedro told parents. She 

also reminded parents that children will 
imitate their way of talking and thinking. 
She suggested adopting a growth mindset 
by saying things like “what can I do to get 
better at this?”

� e next webinar is slated for Sept. 2 on 
the topic of “PBIS at Home.” It will focus 
on how parents can build Positive Behavior 
Interventions and Supports at home with 
their children. PBIS is being used at all 
AUSD schools, and parents can build 
similar expectations and supports into the 
routines at home. � e presentation will in-
clude tips for parenting and working with 
their children to elicit positive results that 
will lead to success at school and strong 
relationships at home. 

Other SWE/Gateway parent webinars 
are scheduled for Oct.7, Building Social 
Emotional Health in Your Child; Nov. 4, 
Tobacco + Vape Use Prevention Education; 
Dec. 2, Suicide Prevention; Jan. 6, Getting 
O�  to a Good Start in 2021; Feb. 3, Defeat 
Bullying with Kindness; March 3, Tobacco 
+Vape Use Prevention Education;  April 
7, Internet Safety and Digital Citizenship; 
and May 5, Supporting Your Child’s 
Academic and Social Emotional Health 
During Summertime. 

All webinars are recorded and saved at 
www.ausdgateway.com/webinar-series.html.

AUSD Student Employee 
Welfare/Gateway to 
Success 20-21 Parent 
Workshop Series o� ered

In the July 28 Student Employee Welfare/ Gateway to Success parent webinar, “Preparing 
for Your Child’s Successful Return to School,” presented by Shannon San Pedro LFMT, 
clinical director of Hathaway-Sycamores Child and Family Services, with Rebecca Leal 
LMFT, parents learned that listening more and encouraging their children to talk builds their 
academic success. Visit www.ausdgatewa.com/webinar-series.html to see videos and materials. 
� e next monthly SEW/ Gateway parent workshop is scheduled for 6 p.m. Wednesday, Sept. 2.
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Ask AUSD teachers their number one 
priority during the � rst weeks of any school 
year and they all say: “Build a strong class-
room culture.”

Creating empowering, positive con-
nections and making every student feel 
like they belong is even more vital in the 
2020-21 academic year when all 16,000 
AUSD students must begin with distance 
learning in virtual classrooms mandated by 
COVID-19 guidelines. 

To prepare for this latest version of Dis-
tance Learning 2.0, every AUSD teacher 
and sta�  member has been often working 
up to 15 hours a day since the end of June 
to develop a new way to teach, assist, and 
support students and parents during this 
once-in-a-century school year. 

“� e technology challenges and the 
isolation of Distance Learning 2.0 make 
every one of us feel like this is our very 
� rst day ever at a school, whether you have 
been teaching for decades or you are a high 
school senior, or a longtime parent,” said 
Jurgio Valinhas, award-winning Alhambra 
High School teacher of Honors and AP 
Spanish. “I tell my students and parents 
that this newest incarnation of distance 
learning means we must be more patient 

with ourselves — and with one another 
— and we must make an extra e� ort to 
connect to get through this.” 

AUSD Teacher of the Year Deborah Ne-
grete, a Fremont � fth-grade teacher, agrees. 
“Every day I ask myself if my example of 
patience, positive connection, and empa-
thy is the only one my students see, what 
will they learn?” 

Both Mr. Valinhas and Mrs. Negrete say 
Distance Learning 2.0 is a marathon, not a 
sprint, and therefore in the � rst six to eight 
weeks, they are dedicated to problem-solv-
ing all tech and WiFi internet issues while 
making sure their students are getting to 
know one another. 

Recently, Mrs. Negrete’s � fth-grade 
student Riley Franco and her grandmother 
Josie Vincent were interviewed by CBS � is 
Morning reporter Jamie Yuccas about what 
the distance learning experience is like for 
them. Go to https://.www.cbs/video/a-
look-at-how-one-family-is-adjusting-to-
remote-learnng/ to watch the story. 

Mr. Valinhas was also recently inter-
viewed by Telemundo 52’s  Norma Ribeiro 
in a story to help parents and students learn 
more about how to best cope with distance 
learning. 

AUSD teachers forge positive connections 
in virtual classrooms

Fremont � fth-grade teacher Deborah Negrete leads her class in a Getting to Know You Zoom 
session assignment to help connect her students to each other in order to build a strong culture 
of belonging as the AUSD 2020-21 school year begins.

As the 2020-21 school year begins 
with Distance Learning instruction for 
all 16,000 students, Janet Lees, AUSD 
assistant superintendent Education 
Services, together with a district team, 
created an encyclopedic Family Guide 
for Distance Learning. � e Family Guide 
provides parents and students with a 
one-stop, easy-to-access resource to sim-
plify the process of getting help, knowing 
where and how to get that assistance, and 
answers questions about everything from 
enrollment to technology, health and 
safety, special education, and child care 
to tips for an optimal distance learning 
environment in the home, among many 
other topics. 

“What we all want to remember is 
that Distance Learning 2.0 for this aca-
demic year is new for every teacher, sta�  
member, student, and parent,” Ms. Lees 
reminds the community. “� e AUSD 
Family Guide is designed to help smooth 
that process in an easy-to-access format 
with answers to parents’ most pressing 
questions.”

Published on the district homepage 
ausd.us, with translations into Mandarin, 
Spanish, and Vietnamese coming soon, 
the AUSD Family Guide gathers names 
and contact details for each school site 
and every district department, specifying 
whom to contact for which speci� c 
problem, links, and how-to videos to 

help with technology issues such as how 
to log onto Zoom, Seesaw, and Google 
Classroom, as well as how to get internet 
access, request a device, and an overview 
of AUSD Distance Learning platforms. 

� e FAQ’s o� ers recommendations 
for students and parents on how to es-
tablish a daily routine, maintain internet 
safety, shows the importance of begin-
ning and ending each day with an adult 
check-in, and suggests how to support 
the vital social opportunities for students 
online and via phone. � e Family Guide 
answers questions about attendance, 
grading, testing, and what an academic 
day looks like. For parents who want 
Hybrid Learning when the district is able 
to safely transition, details about what 
that instructional format will look like is 
provided. A special education FAQ has a 
description the Distance Learning-adapt-
ed program, answers about IEP’s, and 
how students will be supported with 
speech therapy and instructional support 
for math, reading, and writing.

“Remembering to value � exibility and 
patience will be essential for all of us as 
we start the school year,” said Superin-
tendent Denis R. Jaramillo. “Everyone is 
working very long hours to ensure quality 
instruction in the safest environment. We 
are inspired by the strength and dedica-
tion of our sta� , students, and parents.” 

AUSD presents 
Comprehensive Family 

Guide to Distance Learning 

“With the continuing upheaval 
during a pandemic year, we want to cre-
ate a welcoming place to listen — to have 
conversations about what matters most to 
our AUSD community,” Superintendent 
Jaramillo said. “We want to harness our 
connective strength to better navigate 
the changes we all face to stay safe while 
we develop the best possible education 
infrastructure for our students.” 

Board of Education President Patricia 
Rodriguez-Mackintosh added, “We 
want our Community Conversations to 
become a way to problem-solve together 
and a place to share the unexpected silver 
linings that have emerged out of the 
COVID-19-induced hardships.” 

Both the superintendent and the 

Board of Education agree that this historic 
time can be a catalyst for positive changes 
the district will carry into the future. As 
Superintendent Jaramillo pointed out, 
“One silver lining we are thrilled to see 
is the level of parent involvement, which 
has increased by 500%.” 

Some possible topics of conversation 
for the series include delivering the 
parent support they want, building and 
modeling a culture of respect and inclu-
sion, ensuring students have the support 
to � ourish, supporting special education 
parents, and developing programs to 
ensure the health, safety, and wellbeing of 
the community. Participants are invited 
to suggest topics when they RSVP.

COMMUNITY CONVERSATIONS SERIES From Page 1A



Staying safe
By Craig Statton
Atherton, 214 S. Atlantic Blvd. Alhambra

� ings have changed a lot since we 
started 2020. Most of us never thought 
we would experience a pandemic, and the 
changes we have had to make in our lives 
have been both inconvenient and frustrat-
ing. But some of these changes have started 
to make us rethink our future and how we 
want to live as we grow older. Some seniors 
think about staying in their homes while 
others think about moving to a senior living 
community. Each choice comes with some 
positives and some negatives that a person 
should consider, but in this pandemic 
season a question about which choice will 
keep me safe from a communicable disease 
becomes part of the decision.  I cannot 
speak for everyone, but as the CEO of 
Atherton Baptist Homes, we take the issue 
of safety very seriously at every level of our 
organization.  

Just one example of our safety culture 
is � re safety. We have several � re systems, 
including sprinklers, alarms, and smoke 
detectors that we are checking and re-
checking on a regular basis.  We practice 
� re drills monthly with our sta� , and twice 
a year we have planned disaster drills to 
think about how we would act when the 
“big one hits.” And we expand our culture 
of safety by equipping our sta�  with the 
proper equipment for their required duties.  
We have regular meetings to discuss safety 
measures in food service, maintenance of 
the campus, and caring for our residents 
at all levels of care. I mention all of this 
because doing things safely and properly 
is built into the culture of the community.

� is commitment to safety has guided 
us in keeping our residents safe during the 
pandemic.  From the very beginning, we 
were making decisions about acquiring 
Personal Protective Equipment as quickly 
as possible, setting up precautions such as 
temperature checks and health surveillance 
questions for residents, sta� , and vendors, 
and closing parts of the campus and 
restricting visitors to maximize everyone’s 
safety. We asked our sta�  and residents to 
begin wearing masks as soon as it became 
apparent this was an important tool in the 
� ght against the virus, and our residents 
began to make masks for our sta�  and their 
fellow residents to try to keep everyone as 
safe as possible.  

When testing became available for our 
residents and sta� , we began testing. Over 
the past three months, we have adminis-
tered over 2,000 tests to sta�  and residents. 
We have had positive cases on campus, but 
because we were intentional in tracing and 
tracking these cases, we have limited the 
spread and limited the scope of the disease 
at Atherton. As you may be aware, in a pan-
demic everyone feels at risk, and yet good 
planning and rigorous implementation help 
us feel safer because we know what steps to 
take to keep ourselves and others safe.

As leader of a senior living community, 
we believe it is a privilege to be able to serve 
seniors and their families. When making 
a decision about where to live as we grow 
older, the answer will never be easy, but 
believing that the place where we live is 
safe because the safety is not just a stated 
value but a practiced value can make a big 
di� erence. Take care and stay safe!
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The link between oral health, severity of COVID-19
We often say the mouth is the gateway to the 

body. � at is true, and now more than ever we expect 
our mouths will also be a barrier to infections as well. 

A study published in the highly respected, 
peer-reviewed British Dental Journal in June 2020 
concludes that poor oral hygiene can be connected 
to more complicated expression of COVID-19. 
Poor oral hygiene and infection in the mouth are the 
causes of a high bacterial load in the mouth.  

By now we know that COVID-19 can show in 
a wide range of symptoms. Its severity is also very 
di� erent. And while COVID is caused by SARS- 
CoV-2, in 80% of the complicated cases in ICUs a 
high bacterial load has been found, many of which 
originate in the mouth. Simple words: Coronavirus 
causes COVID, but the disease may signi� cantly be 
complicated because of additional bacterial infection 

How do bacteria travel from 
the mouth to the lungs?

Very simple: Bacteria that 
build in the mouth are carried 
in the saliva and in small 
droplets and can be aspirated 
through the trachea into the 
lungs.

Most common complica-
tions are pneumonia and acute 
respiratory distress (ARDS).
Pneumonia is when lungs 
become in� amed and the 
inside of the lungs � ll up with 
� uid, which makes it di�  cult 
to breathe.

Pneumonia can occur in 
young and healthy people, but 

in the mouth. 
Obviously, having gum 

disease and decay can also 
contribute to the increased 
bacterial load.

EXPIRES 09/30/2020 EXPIRES 09/30/2020

it is most dangerous for older adults and individuals 
with other diseases and compromised immune systems.

One very important takeaway from this study is that 
practicing good oral hygiene can reduce the bacterial 
load in the mouth.

We know brushing and � ossing at least twice a 
day is essential for good oral health. You may want to 
add tongue scraping to your daily oral care regimen. 
Scraping helps remove plaque and bacteria hidden in 
the deeper crevices of the tongue.

� e conclusion of the study is ”oral hygiene should 
be maintained, if not improved, during a SARS-CoV-2 
infection in order to reduce the bacterial load in the 
mouth and the potential risk of bacterial superinfec-
tion.” � ese precautions are particularly important for 
those with diabetes, high blood pressure, heart disease, 
and obesity.

Although it is unlikely that anyone has 
died from hot � ushes, they are one of the 
most distressing and common symptoms 
of menopause. A hot � ush is a sensation 
of heat that occurs with sweating, � ushing, 
anxiety, and chills typically lasting two 
to four minutes but can last from a few 
seconds to 60 minutes. Hot � ushes are 
associated with palpitations (feeling of 
butter� ies in the chest), night sweats, and 
sleep disturbances. When severe, hot � ush-
es interfere with activities of daily living 
and have a negative impact on quality of 
life.

About 55% of women experience hot 
� ushes as they enter perimenopause (the 
transition into menopause) that is indicated 
by irregular menstrual periods. Hot � ushes 
increase in number and severity as women 
approach menopause and become more 
troublesome after menopause. In total, hot 
� ushes a� ect 85% of menopausal women 
and generally last from four to seven years. 
However, one-third of women experience 
hot � ushes for more than 10 years, and 8% 
of women continue to experience symp-
toms 20 years after menopause. Reporting 
of hot � ushes may be a� ected by a range 
of biological, psychological, cultural, and 
social factors with a general trend that 
Black women have the greatest reporting 
of hot � ushes followed by Hispanic, white, 
and Asian women.

Men may also experience hot � ushes 
as they age but to a much lesser degree 
and severity than women. � e age-related 
reduction of hormones in men is a slow 
steady process whereas in women, loss of 

hormones, especially estrogen, is relatively 
rapid and erratic with high and low swings 
in levels of estrogen in the blood. Rapid 
withdrawal of estrogen as seen in premeno-
pausal women who have surgery to remove 
both ovaries signi� cantly increases hot 
� ushes compared with women who have a 
natural menopause. � is suggests that the 
rate of change of estrogen is an important 
factor for hot � ushes.

Controlling hot � ushes includes avoid-
ing triggers such as stress, smoking, alcohol, 
ca� eine (co� ee, tea, and chocolate), and 
warm and spicy foods as well as managing 
one’s ambient temperature (using fans 
and lowering room temperature) and 
wearing heat and sweat-friendly clothes in 
layers. Weight loss, cognitive behavioral 
therapy and acupuncture may also be 
helpful in relieving hot � ushes. Although 
estrogen-based hormone therapy is the 
most e� ective way to reduce hot � ushes, 
other medications can be helpful, includ-
ing certain antidepressants. Additional 
medications are on the horizon and under 
development.

Unlike hot � ushes, which are non-life 
threatening but among the most distressing 
symptoms of menopause, cardiovascular 
disease is the silent killer of postmenopausal 
women, killing half of all women. Because 
of the link between loss of estrogen due to 
menopause and coronary heart disease, the 
University of Southern California (USC) is 
conducting a study to determine the e� ects 
of a new FDA-approved menopause thera-
py on hardening of the arteries. For more 
information: 323-442-2257 or aru.usc.edu 

What are menopausal 
hot � ushes?



09/2020 HEALTH NEWS AROUND ALHAMBRA 15

� ose with high levels of tooth plaque 
have a great risk of cognitive decline, 
although cause and e� ect is not clear, ac-
cording to the Dec. 15 issue of the British 
Dental Journal. � e link of gum disease and 
Alzheimer’s (AD) may be oral bacteria.

Oral bacteria invade the brain, promote 
in� ammation, increase permeability of the 
blood brain barrier, and have been found in 
the brains of those with AD and blood clots 
in cerebrovascular disease.

A USC study of 10,000 people showed 
twins with AD four times more likely to 
have periodontal disease in middle age, and 
a seven-year study of 100,000 found the 
dental cleanings reduced stroke risk by 13%. 

For those with AD, appropriate pre-
ventive treatment should be instigated to 
minimize dental disease as soon as possible.

Schedule AD patients at times of best 
alertness, which is late morning and early 
afternoon. 

Ensure dentures are labelled, cleaned 
professionally on a regular basis, and relined 
and renewed as necessary.

AD patients should be seen by the dentist 
regularly to maintain status quo, avoid pain, 

and minimize further interventions.
Ensure that fear, stress, and embarrass-

ment for the caregiver and the person with 
AD are minimized.

Feel free to consult your dentist if you 
have any questions regarding a loved one 
with AD.

Link of gum disease, 
Alzheimer’s may be oral bacteria

Some people go through life with 
composure while raising small children, 
handling a stressful job, and being a care-
giver for an elderly parent, while others 
get extremely upset because a tra�  c light 
doesn't change fast enough.  

Emotional stress taxes our systems 
leading to cardiovascular disease, cancer, 
digestive problems, and skin disorders. But 
physical components, such as the autonom-
ic nervous system, may also contribute to a 
lessening of coping abilities.  

� e voluntary nervous system is re-
sponsible for muscle control and conscious 
movements while the autonomic nervous 
system (ANS) controls all the functions 
we don’t have to think about like heart 
rate, blood pressure, sweating, digestion, 
respiration, pupil dilation, temperature 
regulation, and salivation.   

� e ANS maintains an internal balance 
in the body. When you go from an air-con-
ditioned o�  ce into the hot sun, the ANS 
regulates sweating to prevent body tem-
perature from getting too high and cooking 
the internal organs. � e ANS makes sure 
we have adequate blood pressure so we 
don’t collapse from lack of blood to the 
brain when getting out of bed in the morn-
ing. � e ANS regulates the amount of light 
entering the eyes with pupil dilation so we 
are not blinded at night by an oncoming 
car’s headlights. 

When we have trouble with these func-
tions, we know the ANS is not working 
well. Many factors, such as excess envi-
ronmental overload, a� ect the function of 
the ANS. � e ANS links multiple systems 
together in a coordinated fashion to main-
tain balance in the body. It coordinates 
heart, digestive, gland, lung, and sensory 
systems. It does focus more on the function 
of various systems, but structural factors 
can also in� uence its ability to maintain 
balance in the body. Many things improve 
this functioning, such as better diet, proper 
exercise, enough sleep, and elimination 
of negative environmental factors such as 

Coping abilities: the 
autonomic nervous system 

Sheila Yonemoto, P.T., has been a 
physical therapist for more than 30 years, 
specializing in integrative manual therapy, 
using a holistic approach. She can be 
reached at Yonemoto Physical � erapy, 
55 S. Raymond Ave, Suite 100, Alhambra 
91801. Sheila o� ers a Qigong “Chinese 
Energy” exercise class. Your � rst class is 
FREE. Call 626-576-0591 for more 
information, or visit www.yonemoto.com.

reducing the poisons to which we expose 
ourselves, like harsh chemicals in cleaning 
products. When we need additional sup-
port, acupuncture, medicine, nutritional 
supplements, herbs, and qigong can help. 

Treatment options such as bracing with 
neck collars for whiplash, osteopathic, 
chiropractic, physical therapy, and in the 
most severe cases, surgery, may help restore 
bio-mechanical balance. Manual therapy 
techniques help with structural problems. It 
is usually more e�  cient to correct structural 
problems before functional problems.

You can do your part by eating well, 
getting enough exercise and sleep, and 
eliminating as much stress, poisons, neg-
ative in� uences, and overload as possible. 
Getting the autonomic nervous system in 
shape helps us to cope better with life. 
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Chef/Artistic Director Bill Yee has reluc-
tantly cancelled the Alhambra Performing 
Arts Center 2020 season in response to the 
ongoing COVID-19 pandemic. 2020 would 
have been the 14th year for this popular free 
monthly community program featuring 
world-class artists performing at Sage Grana-
da Park United Methodist Church.

“� e entire entertainment industry 
from Broadway to Las Vegas and Holly-
wood is having a di�  cult year because of 
the highly infectious virus, so there is very 
little in the way of new movies, TV, or live 
entertainment,” Mr. Yee said. 

Both artists and audience are at risk 
as well as the hospitality industry, where 

Mr. Yee is an award-winning professional 
chef. “� e pandemic has deeply a� ected 
my Alhambra Culinary School, LA 
Omelets Catering Services, and Hospi-
tality Consulting business along with my 
participation in several renowned choral 
groups,” Mr. Yee said. “We're all hoping to 
see some clarity by the end of 2020 so that 
the 2021 performing arts programs and 
hospitality industry can be revived. I would 
also like to thank the Alhambra Chamber 
of Commerce, Sage Granada Park United 
Methodist Church, and the Alhambra 
Historical Society for supporting the free 
performing arts programs over the past 14 
years.”

Performing Arts Center 
cancels 2020 season

9-30-2020
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Limericks Tavern reopens for business with patio dining 
BY JEWELYN CO

Limericks Tavern, 300 W. Main St., #110, has reopened. � e 
Irish gastropub welcomed back diners with patio dining to once 
again enjoy traditional Irish fare and drinks. 

With mandatory safety gear and social distancing protocols, 
Limericks Tavern ensures safety for diners so they can feel 
comfortable dining out again. “We want to assure customer and 
employee health safety � rst,” said restaurant Manager Sulieman 
Ibrahim. “We screened and required medical clearances for all of 
our sta�  and employees before returning to work. People enter-
ing the restaurant need to have a face mask on, but those dining 
can remove their face masks as soon as they are seated at their 
table. Customers who are dining in have an option to provide 
us with their contact information in case of possible exposure or 
contact with others who may have tested positive for COVID.” 

Regulars have been returning to Limericks Tavern since their 
reopening in July. Some have been excited to dine in and enjoy 
the ambiance of outdoor patio dining. � e patio is set up with 
umbrella tables and low lighting at night for an elegant pub 
experience.

“Customers have been understanding and have been patient 
with the new procedures of dining,” Mr. Ibrahim said. “Nothing 
has changed much except for the limited quantities of dishes 
served, amount of volume, and how much of what we can 
accommodate. We understand the necessary order for closures, 
and we will do our best to stay open and keep our customers 
and employees happy.” Sports and entertainment viewing has 
been put on hold for now, but when 
they are permitted to be fully reopened, 
everything that makes this place great 
and what people loved about Limericks 
will be back the way it was. 

Adhering to health department 
protocols and procedures, Limericks 
Tavern regularly disinfects and sanitizes 
their equipment, utensils, and  tables, 
and anything that is not reusable, they 
dispose of. To maintain social distance 
dining, they can accommodate about 
seven parties of three and can arrange 
tables to seat parties no more than � ve. 
Service at the bar is still available yet has 
a few changes in serving drinks with the 
bartender bringing the drinks to the ta-
ble instead of customers ordering at the 
bar. Signature cocktails and taps can 
be ordered and serviced from the bar. 
Items on the menu have been modi� ed 
and are limited due to the inability to 
maintain the same level of varieties. 
Limericks kept their main core Irish 
items on the menu such as the Limer-
icks burger, NY strip steak, corned beef 
and cabbage, and � sh and chips. 

Weekday specials include $10 burg-
er & beer on Monday, $15 steak & beer 
on Tuesday, half o�  wings, whiskey, 
and wine on Wednesday, and all day $2 
tacos on � ursday. Happy Hours are 
from 3 p.m. to 7 p.m. Monday through 
Friday and all day Sunday. 

Limericks Tavern o� ers phone order 
pick-up, take-outs, online ordering 
from Chownow.com, and with all third 
party delivery services such as UberEats, 
GrubHub, Postmates, and DoorDash. 
“� e City of Alhambra, the health de-
partment, and the alcohol and beverage 
department have been really helpful in 
assisting us with continuing business,” 
Mr. Ibrahim said. “We thank everyone 
who has been supportive and has been 
here for us, and we will be here for 
them in the future. We hope to get our 
friends and family back here, and have 
a cold beer.” 

Follow Limericks Tavern on Social 
media @limericks.alhambra for updates 
and news. Visit their website at www.
limerickstavern.com, or call 626-872-
1504 for restaurant hours, ordering, 
and other information. 

Limericks Tavern patio dining.

Limericks burger.

Irish nachos, chicken wings, tacos, and onion rings.

Taco � ursday!
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COVID-19 could push 
rental property investment 
toward single-family homes

� e long-term 
rami� cations of 
the COVID-19 
crisis on real estate 
investment will 
remain murky for 
the foreseeable 
future. As our 
behavior adjusts under shifting circum-
stances, many of the steps we take may 
be tentative.

One area that has generated a mix 
of concern and excitement is the rental 
investment market, which could see com-
peting in� uences shape its course over the 
next year.

From the standpoint of 2020, some 
experts forecast that rental properties 
will be unpro� table over the course of 
the year, at a minimum. Millions of 
Americans are out of work, meaning 
new leases and monthly rental payments 
will remain a worry moving forward.

� e best action owners of rental 
properties can take is to assess how they 
can minimize tax losses. It’s a complex 
subject, but Realtor.com recently 
tackled the essential tax questions that 
could help property owners salvage a 
lost year.

In the bigger picture, there are grow-
ing questions about how COVID-19 
will change appetites for rental property 
investment. With interest rates still 
historically low, the incentive to buy 
and rent remains strong despite the 
public health crisis. An attentive buyer 
will realize, however, that competition is 
somewhat dampened by the climate of 
risk and uncertainty. 

Real Wealth Network examined 
some of the important factors that will 
determine whether the current crisis rep-
resents a good opportunity for investors: 
“Sometimes, investing in a recession 
can actually be the best time to buy real 
estate because it’s less volatile than the 
stock market. Plus, there isn’t as much 

competition from other buyers. � e 
smartest real estate investing strategy 
during these times is � nding properties 
that (o� er) cash � ow today but also 
have a great chance for appreciation over 
the long term.” –Kathy Fettke for Real 
Wealth Network

Buyers are advised to seek out 
historically strong markets and avoid 
those that have clearly dipped. Looking 
at where growing job sectors are headed 
and where furloughed workers are most 
likely to return to work is another good 
way to gauge whether a market is a good 
investment. 

But when it comes to choosing a 
property, there may be a strong prefer-
ence emerging for single-family homes, 
Mansion Global reported. While they 
are already in high demand, they could 
see interest accelerate in the suburbs.

“In the wake of the pandemic, ur-
ban-dwelling millennials are expected to 
start looking for more square footage in 
the suburbs but are more likely to rent 
than to buy, presenting opportunities for 
investors to earn rental income.” –Alan-
na Schuback for Mansion Global

� ese properties provide space, 
independence, and � exibility for both 
investors. For renters, they o� er greater 
freedom from the con� nement and rules 
of multi-family properties.

Housing preferences are almost 
certain to change as the U.S. recovers 
from the depths of the COVID-19 
crisis. While some of these shifts may 
be subtle, watching closely for them will 
help real estate investors make informed 
decisions.

Southern California’s 
underwater real estate

Casino Point in Avalon, Catalina, provides excellent views of kelp forests, protected species such as 
the giant sea bass, and easy water entry.

“Aye Calypso the places you've been 
to, the things you've shown us, the stories 
you tell, Aye Calypso I sing to your spirit,"  
John Denver's song, “Calypso.”

Legendary oceanographer Jacque Cous-
teau and his ship, the Calypso, explored 
the oceans of the world and documented 
these adventures with nationally televised 
programs.  In the 1970s, as an ocean en-
thusiast and a certi� ed scuba diver, I went 
to the Pasadena Convention Center to hear 
Jacque Cousteau's son, Jean-Michel, speak 
on his and his father’s underwater exploits.

What especially caught my interest and 
surprised me was that Jean-Michel spoke 
of his favorite scuba diving location in 
the world as being Southern California. I 
was not sure if he was just playing to the 
audience, but as he spoke he made mean-
ingful comments to support his feelings of 
our Southern California underwater real 
estate. I have dove the World War II wrecks 
of Truk Lagoon, Palau, Guam, and the 
Northern Marianna Islands when I lived in 
the U.S. Territory of Guam in the 1990s, 
but was surprised that Southern California 
ranked so high with Cousteau's son.

What impressed Jean-Michel the most 
were California's kelp forests. Kelp are large 
brown, blue, and green algae that grow in 
dense groupings like forests. � ey provide 
shelter and food for � sh, invertebrates, and 

marine mammals, just as forests in our 
local  mountains do for animal life.

Underwater real estate is similar in many 
ways to onshore real estate. It possesses vast 
economic resources, immense terrain that 
includes canyons and mountains, wildlife 
and endangered species, a myriad of colors 
and plant life, and dramatic weather. Our 
country's real estate does not just end at the 
beach. � e United States extends out into 
the oceans.

� e Territorial Sea, as de� ned by the 
1982 United Nations Convention, is a belt 
of coastal waters extending 12 nautical miles 
o�  the coast of a country. (A nautical mile 
is 1.1 miles on land.) A country such as 
the United States is allowed to exercise full 
sovereignty over this area. It controls the ac-
tivity below and on the surface of the ocean.

Additionally a coastal nation may con-
trol all economic resources within a 200 
nautical mile distance from its coast such as 
� shing, mining, and oil exploration. � is is 
called the Exclusive Economic Zone. How-
ever, the coastal nation does not have the 
control of ships passing on the surface of 
the water in an Exclusive Economic Zone 
as it does in the 12 nautical mile Territorial 
Sea Zone.

Within the Territorial Sea o�  of Califor-
nia there is amazing real estate to explore 
through snorkeling, scuba diving, and 

A-Sha Foods USA Co., Inc., Alhambra, 
has been listed on Inc. Magazine’s 
annual 5000 rankings list as No. 392. 
� e company’s ramen noodles originate 
from Tainan, Taiwan, with a 100-year-
old family recipe. Di� erent from 
traditional fried ramen noodles, A-Sha 
uses a secret air-drying process, which 
takes 18+ hours and makes the best 
ramen noodles in the world. A-Sha Foods 
USA continues to grow at a rapid pace. 
� eir products can be found in all 50 
states, throughout Canada, local Costco 
stores, and online. Visit their website at 
http://ashadrynoodle.com.

� shing. Catalina provides outstanding kelp 
forests to see, even though warming ocean 
temperatures in recent years have somewhat 
diminished their numbers. And some kelp 
forests are located next to the Avalon Har-
bor o�  Casino Point. A concrete stairway 
next to this Catalina landmark allows easy 
water entry to kelp beds no more than 25 

yards from shore.
� e real estate of our country just does 

not end at the beach. It extends underwater 
into the ocean as de� ned by international 
law. And much of this underwater Cali-
fornia real estate is quite accessible to the 
general public through the California State 
Parks network and public beaches.
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2021 BMW X7 Dark 
Shadow Edition for those 
who want mysterious side

BMW announced a very limited edition 
X7 for those seeking a darker and more 
mysterious side to their seven-passenger 
Sports Activity Vehicle. � e 2021 X7 Dark 
Shadow Edition is being built at Plant 
Spartanburg (SC), BMW Group’s largest 
global production plant for worldwide 
markets and in Q4 for the U.S. 600 vehi-
cles will be built for customers around the 
world with approximately 75 units reserved 
for the U.S.

� e X7 Dark Shadow Edition is 
equipped with a very comprehensive selec-
tion of standard and optional equipment 
and packages. 

BMW individual design features
� e X7 Dark Shadow Edition has a 

BMW Individual Frozen Arctic Grey 
metallic matte � nish, marking the � rst 
time this special paint is available on an X 
vehicle. Extended Shadowline high-gloss 
black trim is applied to the door window 
trim, B- and C-pillar covers, side-mirror 
base covers and roof rails, kidney grille and 
air breather trim. � e tips of the M Sport 
exhaust system are also � nished in black 
chrome.

A 22-inch M V-spoke bicolor matte 
Jett Black light-allow wheels are shod with 
mixed-size performance run-� at tires.

� e interior, which can be ordered in ei-
ther a six or seven passenger con� guration, 
also receives exclusive touches to set this 
X7 apart from the rest. BMW Individual 
Full Merino Leather in two-tone Night 
Blue/Black with contrast stitching covers 
the seats. � e BMW Individual headliner 
is trimmed with Night Blue Alcantara. 
� e upper dashboard, doors and armrests 
are trimmed in Night Blue Nappa Leather 
while the lower dash and front seatbacks 
are covered in Black Merino leather. BMW 
Individual Fineline wood trim with alu-
minium inserts on the upper console area 
� nishes o�  the exclusive feel of this special 
X7.

BMW Individual Piano Black trim on 
the lower center console is used as a back-
drop for the limited-edition badge.

Standard and optional equipment 
• Standard equipment on the X7 Dark 

Shadow Edition includes:
• 22-inch Style 755M wheels with 

mixed-size performance run-� at tires.
• Eight-speed Sport Automatic 

transmission.
• M Sport Brakes.
• M Sport Di� erential.
• M Sport Exhaust.
• Adaptive M Suspension.
• Two-axle air suspension.
• Remote Engine Start.
• Icon Adaptive LED with Laserlight.
• Active Protection. 

� e X7 Dark Shadow Edition is equipped with a very comprehensive selection of standard 
and optional equipment and packages.

• Automatic front seat belt tensioning.
• Automatic closing of windows and 

sunroof.
• Fatigue and Focus alert.
• Post-crash braking.
• Active Driving Assistant. 
• Lane Departure warning.
• Active Blind Spot Detection and 

Protection.
• Pedestrian Warning with braking.
• Frontal Collision warning with City 

Collision Mitigation.
• City Collision Mitigation with 

braking.
• Speed limit information.
• Automatic high beams.
• Rear Cross-tra�  c alert.
• Rear Collision preparation.
• Driving Assistance Professional 

Package. 
• Extended Tra�  c Jam Assistance for 

limited access highways.
• Active Cruise Control with Stop & 

Go.
• Active Lane Keeping Assistant with 

side collision avoidance.
• Automatic Lane Change.
• Evasion Assistant and front cross 

tra�  c alert.
• Cold Weather Package. 
• Heated front and rear seats.
• Five-zone climate control.
• Luxury Seating Package. 
• Front ventilated, massaging seats.
• Executive Package. 
• Panoramic Sky Lounge LED roof.
• Heated and cooled cupholders.
• Glass controls.
• Multi-contour seats.
• Bowers and Wilkins Diamond Sur-

round Audio.
• Live Cockpit Professional with iDrive 

7 and two 12.3-inch digital displays.
• Apple Car-Play and Android Auto 

Compatibility.
• SiriusXM with 360L and 1 year All 

Access subscription.
• Wireless charging for compatible 

mobile devices.
• WiFi Hotspot with complimentary 

three-month or 3Gb trial.
• Head-Up display.
• Comfort Access keyless entry.
• Soft-close automatic doors.
• Acoustic glass.
• Rear manual side-window shades.
• Heated front seats, armrests and steer-

ing wheel.
• Leather dashboard.
• Ambient lighting.
• Drive recorder.
• Rear view camera and Surround View 

with 3D View.
• Park Distance Control.




