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38 Degrees Alehouse & Grill 
celebrates 10th anniversary

38 Degrees Alehouse & Grill celebrates 10 years. Alhambra City Councilmember Katherine Lee presented a 
certificate of appreciation to the three partners: from left, Mike Fata, Brian Sugita, and Chef James Boyle.

38 Degrees Alehouse & Grill, 100 W. 
Main St., has dished out gourmet pub food 
and high caliber craft beer for locals and 
tourists since opening its doors 10 years 
ago. Owned by Mike Fata, Chef James 
Boyle, and Brian Sugita, the restaurant 
celebrated its 10th anniversary on June 
20. Alhambra City Councilmember Kath-
erine Lee presented a certificate of appre-

See full article on Page 9B

Angelo’s Italian Restaurant and Pizzeria is located 
at 1540 W. Valley Blvd., Alhambra.

Angelo’s Italian Restaurant and 
Pizzeria has served traditional 
Italian food for over 50 Years
By Jewelyn Co

Located at 1540 W. Valley Blvd, Angelo’s 
Italian Restaurant and Pizzeria is a family-owned 
restaurant that has been serving delicious Italian 
food since 1962 in Alhambra. 

Originally owned by Angelo Sabatelli from 
1962 to 1979, this small town style pizzeria was 
later sold to Angelo Comas. It was in 2005 that 
Zack Frluckaj happened to be at the right place 
and time when he came upon the opportunity to 
purchase Angelo’s Italian Restaurant. Mr. Frluck-
aj, with his previous background and experience 
with his family-owned restaurant in Downey, de-
cided to purchase Angelo’s Italian Restaurant and 
Pizzeria from the family of Mr. Comas. 

He decided to keep the restaurant name and 
original recipes to continue what the original An-
gelo had built. “I worked very hard to keep the 
original restaurant interior, menus, cooks, and 

staff to continue what Angelo had because this is 
what people come for,” Mr. Frluckai said. Ange-
lo’s has been a familiar destination in Alhambra. 
People who have been dining at Angelo’s for many 
years still continue to come, along with a new gen-
eration of diners.

Well known for their handmade dough and 
fresh ingredient pizzas, Angelo’s also has an exten-
sive menu of pastas, sandwiches, salads, and other 
baked dishes like homemade lasagnas. Their juicy 
tender steak sandwich is prepared with hot toasted 
12-inch bread, making every bite crunchy. Ange-
lo’s special dinner combination, such as the warm 
hearty Pasta Portofino Combo, is served with 
chicken breast and shrimp over linguini, garlic, 
sauteed tomato, and white wine sauce. 

Made daily from homemade sauces of meat 

Sever Bianca Martinez holds Pasta Portofino 
Combo and Steak Sandwich.

ciation to the three partners. 
While patrons dined, local DJ Aris Miran-

da spun tunes in the entranceway. Patrons, sur-
rounded by balloons and streamers, could ei-
ther order from the regular menu or from the 
special anniversary barbecue trays that Chef 
James was grilling outside the front doors. 
The delicious aroma of smoked meats, such as 
five-spiced smoked St. Louis pork ribs; bacon 

wrapped chicken lollipops, glazed with 
brown sugar and shoyu; along with sides 
of grilled sweet corn and Yukon gold 
potato salad wel-comed patrons into the 
friendly atmosphere. The barbecue was 
started over a year ago and has been an 
extremely popular edition to the restau-
rant. 

Bartenders, including Justin Lance 
who is in charge of the 38 Degrees Ale-
house & Grill Bar Program, served unique 
beers for the celebration. 

A beautiful beer glass with the 38 De-
grees Alehouse & Grill logo was given to 
those who ordered a beer to mark the oc-
casion. “We had a Fremont beer out of 
Seattle,” Mr. Lance said. “It’s bourbon 
barrel-aged barely wine, a 3K, as we call 
it in the business. We also had a Kern 
River.”  

The restaurant is called 38 Degrees 
because it’s the perfect temperature to 
serve different kinds of beers. They brew 
all their own beers and change them out 
often. The menu also features a selection 
of super decadent desserts. The Alham-
bra restaurant is the original location, and 
there is also one in Monrovia. 

If people haven’t visited 38 Degrees 
yet, why should they? 

“The quality of the beer, the food, the 
service, and it’s a local place,” Mr. Fata 
said. “We think we do a great job.” 

Here’s to another successful 10 years. 
For more information, visit https://

www.38degreesalehouse.com.
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Community
Employees
Integrity
Service
What we’ve been  
banking on for 35 years.

sterlingbank.com · 1-800-944-BANK
Sterling Bank & Trust is a full-service community 
bank and a direct lender.

Arcadia · Alhambra · Chino Hills · Irvine 
Rowland Heights · Koreatown (Coming Soon)

The pristine sands of Papohaku Beach (Three Mile Beach)

Continued on page 9B

The Magic of Molokai 
Buying bread in a dark alley. Playing the ukulele. 

Being given leis by a perfect stranger. Experiencing three 
miles of untouched beach. As one of Hawaii’s smallest 
islands with few touristy attractions, it’s the locals who 
make Molokai a magical destination.     

“Try the Cookhouse.” My friend Lesley and I had 
just landed, and the airport car rental agency woman 
was eager for us to enjoy her favorite 
restaurant. Driving across the emerald 
landscape, beautifully devoid of manmade 
structures, the Kualapuu Cookhouse was 
a perfect introduction to island life — ca-
sual, and filled with friendly locals. 

Sitting on the porch of this home-
turned-restaurant, we lunched on amaz-
ing house-made teriyaki pork and fried 
rice and met a newly relocated couple 
from Burbank! What were the odds? Les-
ley lives in neighboring Glendale. 

“What should we do?” we asked. This 
turned out to be the best question wher-
ever we went. “The Kalaupapa Lookout,” 
they recommended.  

But first, we checked into the ocean-
front Hotel Molokai. It’s the island’s only 
hotel, with 47 accommodations of which 
35 have air conditioning. Proof Molokai 
truly is the state’s “most Hawaiian island.” 
We had a second-floor island-style Gar-
den View Deluxe, sans air conditioning, 
cooled perfectly by sea breezes. Luxury 
lovers may prefer the new Oceanfront 
Deluxe Suites with air conditioning. Go-
ing downstairs, we grabbed waterfront 

seats at Hiro’s Ohana Grill, ordered mai tais, and enjoyed 
the ukulele music of islander “Uncle Mango.”  A perfect first 
day.    

In the morning, we followed the locals to the Satur-
day farmers market in Kaunakakai, the island’s only town. 
The stalls overflowed with island-made art, jewelry, food, Ukuleles for sale at the Saturday Farmers 

Market. 

Lesley buys it all at the Saturday Farmers Market. 

Around Alhambra
For advertising rates and 
other information, contact

Alhambra Chamber of Commerce
104 S. First St., Alhambra, CA 91801  

Tel: 626-282-8481 • Fax: 626-282-5596
www.alhambrachamber.org

Even perfect compliance 
can’t forestall litigation
Courtesy of CalChamber

In a policy committee hearing recently, a legislator argued 
that employers need not worry about litigation, liability, or finan-
cial settlements, if they just follow the law.

If only it were that easy in California.
Example No. 1 – Dynamex Operations West, Inc. v. Supe-

rior Court of Los Angeles. For over 30 years the standard for 
determining whether an individual was an employee versus an 
independent contractor was the “Borello factors,” which was 
approximately 10 factors that focused on the amount of control 
the hiring entity exerted over the individual. On April 30, 2018, 
the Supreme Court issued the decision in Dynamex and changed 
the test for independent contractor status to the “ABC” analy-
sis, where control is no longer the main consideration. And, it 
is uncertain as to whether this change just applies prospectively. 
There are several pending cases, in which the court is having to 
determine whether the Dynamex ABC test should apply retroac-
tively.  Meaning, four years ago (statute of limitation for a mis-
classification claim), employers should have known the ABC test 
was the standard to use, even though it was never in any statute, 
regulation, or case law.  

Example No. 2 – Gonzalez v. Downtown LA Motors  – Up 
until this decision, it was widely accepted in California that simi-
lar to federal law, a “piece rate” payment system, where employ-
ees are paid a set amount based upon the task performed, was 
legal as long as at the end of each pay period, the compensation 
earned was at least minimum wage for all hours worked.  A deci-
sion by the Second District Court of Appeal completely upended 
this long-held practice and stated that an employee must earn 
at least minimum wage for “non-productive” time, meaning the 
employee had to earn an hourly wage for time on the clock when 
the employee is not performing the task for which the piece rate 
is paid.  

Similar to Dynamex, the Court essentially stated the opinion 
was an interpretation of existing law, meaning its the practice 
and standard employers should have been applying the entire 
time, except nobody was because this had never been the inter-
pretation before. The retroactive liability on this decision was so 
significant, that the Legislature had to intervene and pass legis-
lation AB 1513 (Williams) to reduce the penalties and litigation 
employers were exposed to give the retroactive application.

In recognition of this repeated challenge for employers of 
having rules of engagement changed and then applied retroac-
tively, Gov. Brown proposed in his 2016 budget, to authorize 
California’s Labor Agency to unilaterally implement amnesty 
programs for employers, to reduce the financial hardship on em-
ployers when there has been a significant change in the interpre-
tation of the law that retroactively creates liability. This budget 
proposal ultimately failed, given opposition from several special 
interests, including trial attorneys who benefit from these chang-
es that create more litigation.

In addition to these changes in law, there is always the chal-
lenge employers face of nuisance value lawsuits. Basically, these 
are lawsuits where the plaintiff’s attorney and client decide to file 
a claim against an employer that may not have merit on the hope 
and gamble that the employer will ultimately settle the case for a 
nominal or nuisance value just to get rid of the litigation.

So yes, employers do face significant uncertainty with re-
gard to the interpretation and application of the law, and even 
when trying to comply or actually complying with the law, Cal-
ifornia provides an environment where they can still be sued 
and exposed to huge financial penalties. Until that dynamic is 
resolved, the notion that if employers just follow the law they 
have nothing to worry about, falls flat.



The test of time
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By Craig Statton
Atherton, 214 S. Atlantic Blvd., Alhambra, CA 91801

One of the idioms we use when describing some-
thing that has proven to be both resourceful and en-
during is to say that it has “stood the test of time.” And 
when we look around our community, we see a large 
variety of people who have stood the test of time — 
our senior adults.  

At Atherton, 60% of our population is over 80 
years old. This generation of seniors has lived through 
a world war and multiple regional conflicts (Korea, 
Vietnam, Granada, Kosovo, the Gulf War, and Af-
ghanistan). They experienced the telecommunications 
revolution (home phones to cell phones), typewriters 
to computers (desktop, laptop, tablet, and cell phone), 
78s, 45s, 33s, 8-track, cassettes, iPods, cell phones. 
They have captured memories with Kodak Brown-
ies, SLR cameras with film, digital cameras, and yes, 
cell phones. They have driven Desotos, Pontiacs, Jeep 
Willys, Buicks, Fords, and Chevys as well as Hondas, 
Toyotas, Hyundais, Kias, Lexus, BMW, Mercedes, and 
some even tried the unfortunate experiment with the 
Yugo. 

They captured their family movies on 8mm, the 
Super 8mm, followed by Betamax, VHS, Sony Video 
8, digital video recorders, 3D camcorders, and yes, cell 
phones again. They have been through fashion trends 
of blue jeans and white T-shirts, bell bottoms, baggy 
jeans to skinny jeans, wide ties to skinny ties and back 
again, long skirts to short skirts, so many styles of shoes 
it is difficult to recount, crewcuts, long hair, thinning 

hair, and no hair. Many have lived on the farm, in the 
city, in the suburbs, and back again.  

They have known 14 presidents (seven Democrats 
and seven Republicans) and seen Social Security, Medi-
care, Medicaid, Obamacare, Civil Rights, and Ameri-
cans with Disabilities legislation enacted. There have 
been 42 justices on the Supreme Court since 1940, 38 
men and four women, ruling on cases such as Korem-
atsu v. the United States, Brown v. the Board of Educa-
tion, Miranda v. Arizona, Gideon v. Wainwright, and 
Loving v. Virginia.

In addition to the societal changes, there have been 
personal experiences that have shaped their lives. Some 
have been imprisoned or interned in camps, some have 
known the trauma of war and the heartache of the loss 
of a loved one for their country. Some have made a 
fortune only to lose it and have to rebuild again. Some 
have buried a child or a spouse, have endured person-
al tragedy, abuse, illness, victimization, and accidents. 
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Some have built companies and families, raised sons 
and daughters, written books, achieved personal goals, 
traveled around the world and back again. Because 
their experiences are so numerous and varied, the wis-
dom they have acquired is a source of inspiration for 
their children, grandchildren, great grandchildren, and 
the community. 

One of the challenges of aging is that slowly some 
of our abilities are lost. We lose our senses of hearing, 
seeing, smelling, tasting, and even touch. We are not 
as limber as we used to be; our bones are more brittle; 
our bodies do not fight off disease as easily; our balance 
is not as good; and sometimes even our minds do not 
recall or remember as well. Yet, in spite of this decline, 
there is a passion within most seniors that pushes on 
with resilience and fortitude. Some might be called 
“tough old birds,” but I find them to be wonderful hu-
man beings who have stood the test of time and are an 
inspiration to us all. 



The Joslyn Adult Center, 210 N. Chapel Ave., will feature guest instruc-
tors from the Partners in Care Foundation at 8:15 a.m. to 9:15 a.m. Mondays, 
Wednesdays, and Fridays from July 22 to Aug. 30. Partners in Care will offer the 
Arthritis Foundation Walk with Ease Program. This program was developed to 
help people dealing with arthritis create and implement their own walking plan. 
They encourage participants to manage their pain and learn to exercise safely to 
keep muscles strong and joints stable. The program helps boost energy, reduce 
stress, and control weight.

From 8:15 to 9:15 a.m. Sept. 9 through Oct. 16, Partners in Care will facil-
itate the Arthritis Foundation Exercise Program. This includes low-impact exer-
cises and gentle activities to help increase joint flexibility and range of motion 
and help maintain muscle strength. It was developed for people with arthritis, 
but it can also be beneficial to those without arthritis. Exercises can be done 
while sitting, standing, or on the floor.

There is always something going on at the Joslyn Adult Center. The activi-
ties, meals, classes, field trips, dances, and hobbies are ongoing and increasingly 
popular. The instructional classes are always useful for seniors and are facilitated 
by experts in the field. Since 1997, Partners in Care has been in the business 
of bringing health care, families, and community-based services, like the Joslyn 
Center, together.

For more information, contact the Joslyn Center at 626-570-5056, or visit 
210 N. Chapel Ave.
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Welcome to Joslyn
The Joslyn Adult recreation Center is headquarters for senior fellowship, fun, and learning.  
Information at 626-570-5056, and please note special postings at the entrance of other 
programs and activities.  Senior luncheon requires reservations one day in advance.  Phone 
626-458-4455 weekdays between 9:30 a.m. and noon. Suggested donation is $3, unless 
otherwise noted as a free event. Informational Seminars are free, unless otherwise noted, 
but due to space limitations, advance registration is required.  Contact the Joslyn office.

Back to the beach with Senior Outings

In August, Senior Outings will visit Redondo 
Beach and Huntington Beach.

On Thursday, Aug. 8, the bus will leave the Jos-
lyn Center at 10 a.m. for the Redondo Beach Pier 
and return at 4 p.m. The cost is $15. The activity 
level is considered moderate.

Originally built in 1889, Redondo’s historical 
Wharf 1 was the first of Redondo’s era of piers, 
wharfs, and harbors. Today the horseshoe shaped 
pier boasts 70,000 square feet of open space with 
panoramic ocean views that Californians and visi-
tors have enjoyed for 130 years. There are over 50 

Joslyn Adult Center to offer 
Partners in Care arthritis classes

Take a walk on one of the longest piers on 
the West Coast. Find restaurants and unique retail 
shops there and many more across the street at 5th 
and PCH. There is never a shortage of ways to get 
outside and get moving. Or it is a great place for 
people watching and finding a shady spot to watch 
the world go by.  Enjoy the sun or hang out at the 
indoor shops and restaurants, or do both. 

For more information, contact The Joslyn Cen-
ter at 626-570-5056, or visit the center at 210 N. 
Chapel Ave.

dining, entertainment, and retail stores along the 
pier, the neighboring International Boardwalk, and 
Redondo Marina. With all the restaurant choices, 
lunch is on one’s own. There is a lot to see and do at 
Redondo Beach Pier.

On Friday, Aug. 23, Senior Outings is off to 
one of the most popular beach towns in California, 
Huntington Beach, also known as Surf City USA. 
Senior Outings will leave the Joslyn Center at 10:30 
a.m. and return at 4:30 p.m. The cost is $15. The 
activity level is considered moderate. Lunch is not 
included.

Have a cool summer!

Huntington Beach. Redondo Beach Pier.



Health & Medical news  |  Hospitals, Physicians, Dentists, Facilities

Dr. Dara Gashparova, D.D.S. is located at 70 S. Palm Ave., Al-
hambra 91801. Readers with dental questions or concerns should 
contact her at 626-289-6131, or email daradds@yahoo.com.

6 factors that cause 
teeth sensitivity
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AdvAnced dentistry
of ALHAMBRA

Healthy Teeth & Bright Smiles 
for the Whole Family!

• Laser Dentistry
• Pediatric Dentistry
• Implants
• Invisalign & Braces
• Wisdom Teeth Removal
• Dental Emergencies

(626) 289-6131
70 S Palm Ave., Alhambra, CA 91801

www.DaraDDS.com
OPEn SaTuRDayS  •  0% Interest payment plans

Dr. Dara
Gashparova New Patient Offer $69- Digital X-Rays

- Comprehensive Exam
- Regular Cleaning Reg. price $270

Q:  Does drinking wine make my teeth sensitive?
A:  It could. Wine can cause erosion of the 

protective layer of the teeth. 
Enamel protects your teeth

Enamel is kind of like an eggshell. It’s the hardest substance in the body and 
protects the softer part of the tooth inside. 
Tooth erosion

However, decades of biting, chewing, crunching, and clenching start to cause 
irreparable damage. Enamel can be chipped or cracked. Unlike bone, it can’t grow 
back on its own. 

Our mouths are constantly consuming something throughout the day. Frequent 
exposure to acids, such as food, sports drinks, and juices, can cause this hard, 
strong layer of the teeth to erode by making it thinner or making it completely 
disappear in some areas. 

Teeth with damaged enamel can react to heat or cold. Eating ice cream or sip-
ping hot coffee can be a pain or at least unpleasant.
Causes of erosion 
1. Acids 

This tooth erosion concerns me the most because it is the most common chronic 
condition witnessed in children from ages 5 to 7 and leads easily to cavities: acids 
from soft drink, sports drinks, fruit juice, and wine.

As a result of frequent exposure, the enamel layer is lost, and the teeth become 
exposed to the acids and bacteria in the mouth causing sensitivity and tooth sus-
ceptibility to cavities.

Wine lovers beware that swishing the wine in your mouth puts your enamel in 
contact with harmful acids. That’s why it’s better to drink a glass of wine, soda, or 
sweet tea with a meal instead of sipping it over a few hours.

2. Medications
Certain medications, such as aspirin and antihistamines, introduce acids or sub-

stances of similar concentrations in the mouth, which leads to enamel decay.
3. Eating and digestive problems 

Acid reflux and stomach problems can increase the acidity in the mouth quite a 
bit. Eating disorders, such as bulimia associated with frequent vomiting, can bring 
high levels of acid into the mouth.
4. Harmful chewing habits

Your mouth is not a bottle opener! Do not open containers with your teeth. You 
could chip or crack them.

Chewing constantly on something, like pens or fingernails, or chomping down 
on seeds, popcorn kernels, or ice could have the same result over a longer period 
of time.
5. Dry mouth 

Saliva helps buffer the acids in your mouth that erode your teeth. Its presence 
helps preserve tooth enamel. If you have a dry mouth caused by medications or 
health conditions, the acids stick around longer. 
6. Grinding teeth

Another cause of tooth enamel damage is bruxism, or teeth grinding (for some 
people clenching). Over time, the constant forced friction can wear down or frac-
ture the enamel. Bruxism is often worse when you sleep, and that’s when you can’t 
control it. Reducing stress may help. Some people wear a special mouth guard to 
bed. Ask your dentist, if this is a problem for you, to fit you with a custom one. 

Tooth erosion warning signs
Like many health problems, tooth erosion also comes with certain signs:

Discoloration: This is probably the first thing that people with enamel erosion 
experience. As the enamel layer wards off, the dentin (yellow color) is exposed 
and begins to appear yellowish.  
Sensitivity: When the enamel layer is destroyed, the teeth become more sensitive 
to certain foods and their temperatures. As the erosion progresses, the teeth be-
come highly sensitive to cold, hot, sweet, and sour.
Cracks and chips: Enamel erosion leads to the edge of the teeth becoming rough-
er, jagged, and irregular.
Prevent tooth erosion
Lower intake of acidic food and drinks: Reducing the consumption of food that 
harms the teeth can prove to be very effective for the teeth. It is a wise decision to 
avoid foods and drinks that are carbonated as well as citrus in nature.
Chew sugar-free gum: In some cases, dry mouth, and hence reduced salivary 
flow, is the major cause of enamel erosion. Chewing sugar-free gum can increase 
the flow of saliva in the body and regulate the acidity in the mouth. Chewing gum 
with sugar is not recommended because sugar triggers the growth of bacteria in 
the mouth.
Use fluoride toothpaste: Fluoride is good for the teeth as it strengthens them and 
decreases their vulnerability to erosion.
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Breathing takes priority for survival. 
We can only survive without breathing 
for a matter of minutes, versus eating, 
which we can stop for weeks. It makes 
sense that slowing down the breathing 
and getting more oxygen to the brain 
would make the body relax since the 
threat to survival is lessened. 

Relaxation slows down the heart 
rate but thoughts of gratitude change the 
coherence in the body, making it pos-
sible to shift to more positive thinking 
and feelings of ease, shifting one toward 
happiness. Coherence relates to optimal 
functioning of multiple systems in the 
body. Thoughts of gratitude shift the 
thinking from “I don’t have enough” to 
“I am grateful for what I have and con-
tent with where I am.” This can increase 
feelings of harmony, creativity, and com-
passion.  One way to activate heart-felt 
feelings of care and appreciation is to re-
call a time you felt good. Another way to 
activate these feelings is to think about 
a special place in nature that makes you 
feel happy. 

Stimulating the vagus nerve, one of 
the longest nerves in the body connect-
ing the brain to the heart and gut, will 
put the body into a relaxed state. Vagus 
nerve stimulation can reduce depression, 
anxiety, obesity, and pain. You can stim-
ulate the vagus nerve with hugs and good 
food, and there are even essential oils 
that can stimulate this nerve.  In qigong 
(ancient Chinese exercise geared toward 
health enhancement and longevity), the 
heart is the decision maker in the body, 
and the brain is the computer. When you 
want to influence someone, you change 
their heart, not their mind. You must 
change their feelings, not necessarily ap-
peal to their logic.  An easy way to get 
more oxygen into the body is to breathe 

in deeply through the nose trying to 
fill up the entire lung, front, back, and 
sideways, and blowing out through the 
mouth like blowing out candles, longer 
than breathing in. Focus on the tempera-
ture of the air and the sensations in the 
body and imagine the oxygen going to 
all parts of the body. Do this for two to 
five minutes, and then reassess how you 
feel. 

Sheila Yonemoto, P.T., has been a 
physical therapist for more than 30 
years, specializing in integrative man-
ual therapy using a holistic approach. 
She can be reached at Yonemoto Physi-
cal Therapy, 55 S. Raymond Ave, Suite 
100, Alhambra 91801. Sheila also of-
fers a Qigong Chinese Energy exercise 
class. Your first class is free. Phone 626-
576-0591 for more information, or visit 
www.yonemoto.com.

The power of the breath 
by Sheila yonemoto, P.t.

Micro-robots treat gum disease, 
dental decay, implant infection

A swarm of micro-robots, direct-
ed by magnets, can break apart and 
remove dental biofilm, or plaque, 
from a tooth and potentially treat 
gum disease and infected implants 
and prevent tooth decay, accord-
ing to a report published in Science 
Robotics at the School of Dental 
Medicine and the Edward Steager 
School of Engineering and Applied 
Science. 

A team of engineers, dentists, and 
biologists from the University of 
Pennsylvania developed a micro-
scopic robotic cleaning crew. With 
two types of robotic systems — one 
designed to work on surfaces and 
the other to operate inside confined 
spaces — the scientists showed that 
robots with catalytic activity could 
ably destroy biofilms, sticky amal-
gamations of bacteria enmeshed 
in a protective scaffolding. Such 
robotic biofilm-removal systems 
could be valuable in a wide range of 
potential applications, from keep-
ing water pipes and catheters clean 
to reducing the risk of tooth decay, 

endodontic infections, and implant 
contamination.

Presently “teeth cleaning” and “deep 
cleaning” is basically manual removal 
of biofilm and its end products. These 
dental procedures are labor intensive 
and costly. Micro-robotics may be a 

Continued on next page
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means of providing the same essential service in a cost effective and minimally 
invasive manner.  

Using the robotic technology, the dentist can use magnets to direct “iron-ox-
ide-containing nanoparticles” to break down plaque (biofilm) under the gums 
better than with using instruments. This method, called catalytic antimicrobial 
robotics (CAR), can more effectively kill bacteria than the traditional tech-
niques and also remove the debris with precision. CAR may be able to reach 
areas on tooth surfaces that are hard to reach, such as dead spaces between 
multi-rooted teeth, such as molars. The capacity of CAR to expeditiously re-
move the leftover debris would be an additional improvement over the manual 
method.  

Changes in dental treatment are coming, but don’t hold your breath. It may 
be some time yet before CAR becomes widely available. So, continue to see 
your dentist for routine checkups and treatment.

MiCro-roBots treat guM disease, dental 
deCay, iMplant infeCtion
Continued froM page 6B
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FOR A LIMITED TIME ONLY      NO SUBSTITUTIONS

3 SAUSAGE LINKS 
3 BACON STRIPS  
2 PANCAKES 
2 EGGS

$699

Visit your local Denny’s at 369 W. Main St. • Alhambra, CA

20% OFF 
ENTIRE GUEST CHECK

One coupon, per table, per visit. Not valid with any other coupons or promotional offers. Coupon has 
no cash value. No change returned. Taxes and gratuity not included. Alcoholic beverages not included. 
Valid at participating Denny’s restaurants. Selection and prices may vary. Only original coupon accepted. 
Photocopied and Internet printed or purchased coupons are not valid. No substitutions. © 2019 DFO, LLC. 
Printed in the U.S.A. Offer valid for dine in only. Not valid for online orders. Offer ends 5.31.19
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Alhambra is Rich 
in Restaurants!
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Widely respected as an award-winning classical pianist in the United States and Europe, 
Sabine (born Yelena Koshelevskaya) is one of most talented musicians in the world

Award-winning jazz pianist Sabine to be 
featured at Performing Arts Center Aug. 18

Alhambra Performing Arts Center (APAC), under the direction of Chef/Artistic 
Director Bill Yee, will present award-winning jazz pianist Sabine in a free concert at 
7 p.m. Sunday, Aug. 18, at Sage Granada Park United Methodist Church, 1850 W. 
Hellman Ave., Alhambra.

Widely respected as an award-winning classical pianist in the United States and 
Europe, and also respected greatly as a major jazz pianist from her work with Scotty 
Barnhart Quintet (Barnhart is also director of the Count Basie Orchestra) at the San 
Jose Jazz Festival, Idyllwild Jazz Festival and other venues, Sabine (born Yelena Ko-
shelevskaya) is one of most talented musicians in the world. Fans and critics alike are 
welcoming a new and powerful voice in the world of jazz piano. 

Child prodigy (at the age 15 she learned Rachmaninoff’s third concerto in three 
months) and  winner of numerous classical international competitions, she immersed 
herself into jazz not too long ago teaching herself by transcribing solos from records 
and performing with other musicians. Her jazz accomplishments include performances 
at LACMA Jazz series, Piedmont Piano Store (Oakland), Kuumbwa Cultural Center 
(Santa Cruz), Yoshi’s (SF), Blue Whale, Hollywood Bar & Grill, Spazio, Pips On La 
Brea, Merle Kreibich Concert Series, The World Stage, Maverick’s Flat, Seabird Jazz 
Lounge, Barbara Morrison Performing Arts Center, H.O.M.E. in Beverly Hills, Histor-
ic Lighthouse, Red White & Bluezz, the Baked Potato, and Vladivostok Jazz Festival. 

She performed and toured with Clayton Cameron, Scotty Barnhart, Ron McCurdy, 
John B. Williams, Michelle Coltrane, Tony Dumas, Henry “Skipper” Franklin, Chuck 
Manning, the late Butch Warren, the late Ralph Penland, the late Zane Musa, Clarence 
Johnston, Jay Jackson, Barbara Morrison, Roy McCurdy, and others. Her album Keys to 
the City of Lost Angeles was released in 2014 and is available on CD Baby. She leads her 
band Sabine trio performing all over Southern California and internationally.

Recent reviews:
“Never miss Sabine’s work; it will not be too long before we’ll all pay lots of money 

to hear this giant of a talent.”   Jay Jackson, lajazz.com.
“Sabine displays very personal post-bop style that swings ...”   Scott Yanow, LA 

Jazz Scene.
“This Russian lady can really play ...” Barry Harris, jazz pianist and educator
APAC, formerly The Center for the Visual & Performing Arts CVPA), is in its 

13th season and is already booked through July 2020 with many more exciting world-
class performances. Mr. Yee was a founder of this community outreach program based 
at the historical Sage Granada Park United Methodist Church in 2006. He is a nation-
ally awarded ACF (American Culinary Federation) chef who also owns the Alhambra 
Culinary School and L.A. Omelets Catering Services. He is the past president of the 
prestigious Le Cordon Bleu Alumni Association and Vice President of the ACF Chefs 
de Cuisine Association of California.

A free-will offering will be accepted during the intermission; credit cards accepted.
For more information, contact Mr. Yee at 626-230-5435 or e-mail bizwind@

yahoo.com.
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The 18-inch family-sized pastrami pizza creates a look of amazement on customers’ faces.

angelo’s italian restaurant and pizzeria
Continued froM page 1B

Nighttime found us back in town 
standing in line in a dark alley, waiting 
to buy Molokai’s unique “Hot Bread.” 
The mouthwatering loaves, fresh baked 
French bread split open and slathered 
with your choice of toppings (cinna-
mon, sugar, melted butter, blueberry, 
strawberry jam, cream cheese), are sold 
only at night from the back door of 
the Kanemitsu Bakery & Coffee Shop. 
The young Molokai man in front of us 
bought eight loaves. We bought one 
with cinnamon, strawberry jam, and 
cream cheese. Delicious.   

The ukulele jam session by Molo-
kai kapuna (elders), held each Tuesday 
at the Coffees of Hawaii coffee boutique 
and restaurant, was a fitting finale to our 
adventure. Sitting at a table with local 
enthusiasts, we sipped 100% Molokai 
coffee (grown, roasted, and packaged 
here) and enjoyed the free, 100% Molo-
kai entertainment. 

I couldn’t believe it when one of 
our tablemates handed me her ukule-
le. Gingerly, I strummed the strings. 
“OMG. I’m playing the ukulele!” 

To learn more, visit www.gohawaii.
com/islands/molokai  

August 31, 2019

08-31-19

sauce, alfredo, and marinara, pasta combinations can be spaghetti, fettucini, and 
penne pasta. Customers can choose from Angelo’s thickened crust pizza specialty 
items or they can build their own pizza with choices from one item to multiple 
items of fresh toppings and choose from a list of in-house sauces. None like any 
other in town, Angelo’s original pastrami pizza is topped and covered with hot 
meaty pastrami, pickles, mustard, and cheese. Pizza sizes are from Bambino at 10 
inches to the enormously jumbo sized 24 inches, which can only be ordered for 
take-out. Angelo’s has a great collection of wines from the San Antonio winery that 
can be paired with a delicious dish.

“I like the family-style restaurant,” Mr. Frluckaj said.  I plan to stay and con-
tinue Angelo’s Italian Restaurant and reside in Alhambra for many years to come. I 
appreciate all our customers and all of their support. We want our customers to feel 
at home and be comfortable to ask questions. Everyone is welcome, and we want 
them to come back.” “Thank you to everyone in the Alhambra and San Gabriel 
Valley for supporting and continuing to come to Angelo’s.” 

Dine in or get orders to go by calling Angelo’s at 626-282-0153. Third party 
delivery service is also available through Doordash, Grubhub, and Postmates. 

The poignant view from Kalaupapa Lookout.

In the forest at Kalaupapa Lookout.

A warm welcome at the Kalele Bookstore and 
Devine Expressions.

T-shirts, ukuleles, and other temp-
tations. I bought a necklace from a 
woman — again, what were the odds 
— who moved to Molokai 30 years 
ago from Glendale! 

“Go around the corner to the 
Kalele Bookstore and Devine Ex-
pressions,” she told us. “It’s the un-
official visitor center. Everyone stops 
in to say hello.” We did, and it made 
our day. Sitting on a chair, among 
the Hawaiian artwork, books, cloth-
ing, and souvenirs, a silver-haired 
woman was holding plumeria blos-
som leis. “They’re so beautiful and 
fragrant,” Lesley gushed. “Put them 
on,” she said, handing one to each of 
us. “How much?” I asked. “Nothing. 
I made them, and they’re my gift — 
a welcome to Molokai.”    

the MagiC of Molokai

Continued froM page 2B

Barbara plays the ukulele.

And to the R.W. Meyer Sugar Mill 
Molokai Museum and Cultural, where we 
saw poignant photos of early leper colony 
residents and marveled at the mills’ original 
19h century processing equipment. 

We wore the leis all day, and smiled, as we drove to Papohaku Beach and its three miles 
of golden sands — occupied by only one other couple. And trekked through dense forest 
to the Kalaupapa Lookout and views of Makanalua Peninsula, home to Father Damien’s 
leper colony, now Kalaupapa National Historic Park. 





AutoMotive news / Around AlhAmbrA

All-new 2020 Toyota Corolla Sedan 
‘Greater Than’ ever 

New campaign for the world’s best-selling nameplate the Corolla Sedan features an invitation to stay inspired.

Toyota launched the “Greater Than” campaign 
for the world’s best-selling nameplate, the sleek, all-
new 2020 Toyota Corolla. The campaign is a perfect 
reflection of the Corolla sedan’s bold new look and 
its bumper-to-bumper, wheels-to-roof transformation. 
With more than 46 million Toyota Corollas sold glob-
ally, the all-new Corolla sedan inspires a campaign 
that invites drivers to embrace the ever-changing 
world and live the life they want.

“The all-new Toyota Corolla sedan dares to make 
life a little more adventurous,” said Ed Laukes, group 
vice president, Toyota Division Marketing, Toyota 
Motor North America. “Given how popular the Corol-
la sedan is, this campaign really turns up the volume 
and inspires drivers to leave their mark.”

The fully integrated campaign follows the Total 
Toyota (T2) cross-agency model, a cohesive market-
ing approach with collaboration from Saatchi & Saat-
chi, Burrell Communications, Conill Advertising and 
Intertrend with Zenith Media responsible for TV and 
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400 S. Atlantic Blvd.
Alhambra
626.289.3591

AUTHORIZED FORD-LINCOLN-MERCURY REPAIR AND PARTS FACILITY SERVICE DEPT.

SALES, PARTS and SERVICE
OPEN 7 DAYS A WEEK

SALES, PARTS and SERVICE
OPEN 7 DAYS A WEEK

626-249-4788

LEASE FOR $217 PER MONTH LEASE FOR  $237 PER MONTH

GREAT LEASE DEALS ON NEW 2018 MODELS
2018 FORD FOCUS SEDAN SE

LEASE FOR $77 PER MONTH
2018 ECOSPORT SE

LEASE FOR $97 PER MONTH
2018 FUSION SE HYBRID

LEASE FOR $117 PER MONTH

2018 MUSTANG ECOBOOST
LEASE FOR $207 PER MONTH

2018 EXPLORER XLT
LEASE FOR $217 PER MONTH

2018 F-150 SUPER CREW ST
LEASE FOR  $237 PER MONTH

Auto, a/c, ecoboost
engine, gas saver,
38 highway mpg. Vin# 270593Vin# 270593

Auto, a/c, MP3
player, 29 mpg
highway for SUV. Vin#163695Vin#163695

Sync3, rear view camera,
push button start, gas
saver, 43 city MPG. Vin# 260609Vin# 260609

Vin# E71445Vin# E71445

4 full size doors, 10
speed auto, 20 inch
alloys, sport app pkg.
26 highway MPG.

Vin#A03995Vin#A03995

7 passengers, sync
system, push start,
rear view camera, 24
highway MPG.Vin# 159835Vin# 159835

310 horse power,
10 speed auto, high
performance car with
32 highway MPG.

WE SPEAK YOUR
LANGUAGE –

SPANISH, CHINESE,
VIETNAMESE, HINDI,

PUNJABI

Price includes $3,900 customer
cash, $4,000 rebate, $750
college grad rebate,36 months,
10,500 miles per year, 15 cents
per excess mile.

Price includes  $3,900 customer
cash, $3,275 rebate, $750
college grad rebate,36 months,
10,500 miles per year, 15 cents
per excess mile.

Price includes $3,900 customer
cash, $5,025 rebate, $750 college
grad rebate,36 months, 10,500
miles per year, 15 cents per
excess mile.

Price includes $3,900 customer
cash, $2,000 rebate, $500
college grad rebate,36 months,
10,500 miles per year, 15 cents
per excess mile.

Price includes $3,900 customer
cash, $3,125 rebate, $500
college grad rebate,36 months,
10,500 miles per year, 15 cents
per excess mile.

Price includes $3,900 customer
cash, $3,500 rebate, $500
college grad rebate,36 months,
10,500 miles per year, 15 cents
per excess mile.
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your price: $15,186
totAl sAving: $5,804

leAse $226 per month leAse $261 per month leAse $263 per month leAse $308 per month
New 2019 eCoSporT

Dealer Discount-$1,889; Summer Sales Event Retail Bonus 
Customer Cash -$91; Retail Customer Cash -$3,000
1.0l ecoboost engine, auto, a/c, rear view camera, auto start/ stop tech, 
sync system, 29 hwy mpg. 
Stock# 8854R , Vin# KC258577

Dealer Discount-$2,136; Retail Bonus Customer Cash -$80
Summer Sales Event Retail Bonus Customer Cash -$920
Ford Credit Retail Bonus Customer Cash -$1,000; Retail Cus-
tomer Cash -$1,500. Magnetic 2019 Ford Fusion S FWD 6-Speed 
Automatic 2.5L i-VCT 6-Speed Automatic. 21/31 City/Highway MPG
Stock# 8757R, Vin# KR134650

Dealer Discount-$1,780; Retail Customer Cash -$2,750
Frozen White 2019 Ford Transit Connect XL FWD 8-Speed Automatic 
I4 ABS brakes, Electronic Stability Control, Illuminated entry, Low tire 
pressure warning, Remote keyless entry, Traction control. 24/27 City/
Highway MPG. Stock# 8612R, Vin# K1387011

Dealer Discount-$2,475; Summer Sales Event Retail Bonus 
Customer Cash -$175; Retail Bonus Customer Cash -$1,000
Retail Customer Cash -$2,750
Lightning Blue 2019 Ford Escape SE FWD 6-Speed Automatic Eco-
Boost 1.5L I4 GTDi DOHC Turbocharged VCT 23/30 City/Highway MPG.
Stock# 8924R, Vin# KUA71927

Discount-$2,275; Special Package Retail Customer Cash -$1,500. 
You may also qualify for college student purchase program;  
2018 FORD conquest direct offer, militray appreciation bonus 
cash. Oxford White Clearcoat 2019 Ford Mustang EcoBoost RWD 
10-Speed Automatic EcoBoost 2.3L I4 GTDi DOHC Turbocharged VCT..  
Stock# 8537R,  Vin# K5106213

leAse $331 per month

outdoor media buying.
Broadcast and digital

A series of 30-second and 60-second broadcast 
and digital spots were created using multicultural in-
sights aimed at a transcultural mainstream audience. 
The spots highlight specific vehicle features while 
inviting drivers to stay inspired by choosing the road 
less traveled.

Passion, adventure, and music make a statement in 
the two spots, “Train” and “Rainy Day.” In Rainy Day, 
Chaka Khan casts a spell with her original cover of the 
famed song I Put a Spell on You. The Queen of Funk sets 
the mood for a couple that turns a mundane task into an 
extraordinary adventure. Train portrays a charming pur-
suit, backed by music from Ricky Nelson, and introduces 
the U.S. market’s first-ever Corolla Hybrid.

“I Put a Spell on You has been covered by a lot 
of artists,” said Ms. Khan. “I loved the opportunity to 
make it my own and create a signature soundtrack for 
the Toyota spot.”

New 2019 Ford FuSioN S New 2019 Ford TrANSiT CoNNeCT VAN XL New 2019 2019 Ford eSCApe Se New Ford MusTaNG ecoBoosT

New 2018 Ford edGe seL New 2019 Ford eXpLorer XLT New 2019 Ford F-150 XL New 2019 Ford eXpediTioN XLT New 2019 Ford raNGer XL

Discount-$6,500. You may also qualify for college student 
purchase program;  2018 FORD conquest direct offer, 
militray appreciation bonus cash. 
Shadow Black 2018 Ford Edge SEL FWD 6-Speed Automatic EcoBoost 
2.0L I4 GTDi DOHC Turbocharged VCT 20/29 City/Highway MPG.
Stock# 8670R,  Vin# JBC55947

Five spots — “We,” “Sound Off,” “Refuel,” “Bat-
tle,” and “Rescue”— capture the spirit of an expres-
sive but straightforward and determined generation. 
This generation is embracing their unique side, with 
help from the all-new Corolla.

The endearing stories in the spots “Metalhead” 
and “All Natural” feature a parent and an influencer 
jumping into the unknown, even if it means getting a 
little uncomfortable, to show support for the people 
they love, their family, and their community.
Media placements

The Greater Than TV spots will air across 
high-profile prime programming, including NBC, 
CBS, FOX, ABC, BET, Telemundo, and NBA Draft; 
interactive video units with Hulu, Freeform and YuMe; 
integrated media partnerships with Billboard Latin 
Music Awards, Hola Mexico Film Festival, MTV Vid-
eo Music Awards, ComplexCon, ComicCon, KCON, 
and Gaana Music Festival; print media includes Conde 
Nast properties, People en Español; digital content in-
cludes Eater, CBS This Morning, Hulu, Vevo, Hulu 
Latino, and Fusion Media Group. Additionally, spots 
will air within select movie titles in theaters nation-
wide in conjunction with National CineMedia.
About the all-new Corolla Sedan

The all-new Corolla sedan features both a gas mod-
el and the U.S.’ first-ever Corolla Hybrid, following the 
Hatchback model’s arrival last summer. The Corolla se-
dan’s stylish new look paired with a more fun driving ex-
perience and standard advanced technology truly makes 
this car greater than ever. Now, there really is a Corolla 
for everyone, with features for all:
• All-new dynamic design.
• TNGA platform for outstanding agility and comfort.
• Standard Toyota Safety Sense 2.0.
• 52 MPG combined EPA estimated fuel economy on 

Corolla Hybrid.
• Available new 169 horsepower, TNGA 2.0-liter Dy-

namic Force Engine.
• Available Dynamic-Shift CVT or six-speed manual 

transmission.
• Standard Apple CarPlay, Amazon Alexa compatibility, 

and Wi-Fi Connect.

leAse $381 per month

Dealer Discount-$2,832
Retail Customer Cash -$2,000. 
Magnetic 2019 Ford Explorer XLT FWD 6-Speed Automatic 3.5L 
V6 Ti-VCT
Stock# 8882R, Vin# KGA72921

leAse $478 per month

Dealer Discount-$3,148; Retail Bonus Customer Cash -$500
Ford Credit Retail Bonus Customer Cash -$750; Bonus Cus-
tomer Cash -$750; F-Series Retail Customer Cash -$1,500. 
Magnetic 2019 Ford F-150 XL 4WD 10-Speed EcoBoost 2.7L V6 GTDi 
DOHC 24V Twin Turbocharged 4WD, ABS brakes, Compass, Electronic 
Stability Control, Low tire pressure warning, Traction control.
Stock# 8978R, Vin# KKC35062

leAse $564 per month

Dealer Discount-$5,388; Retail Bonus Customer Cash 
-$1,250; Retail Customer Cash -$2,250; Summer Sales Event 
Retail Bonus Customer Cash. Ingot Silver 2019 Ford Expedition 
XLT RWD 10-Speed Automatic EcoBoost 3.5L V6 GTDi DOHC 24V Twin 
Turbocharged. Stock# 9036R, Vin# KEA27312

leAse $357 per month

Dealer Discount-$900
Retail Customer Cash -$500 
Ingot Silver 2019 Ford Ranger XL RWD Automatic EcoBoost 2.3L I4 
GTDi DOHC Turbocharged VCT 21/26 City/Highway MPG
Stock# 9063R, Vin# KLA15688
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A Honda Manufacturing of Alabama associate assembles an all-new 
2019 Honda Passport for the start of mass production. Almost two-
thirds of Honda automobiles sold in the U.S. are made in America.

American Honda dominates 
Cars.com 2019 American-Made 
Index with 6 of Top 10 models

As Honda prepares to celebrate 40 years of mak-
ing products in America this September, Cars.com has 
determined that six Honda and Acura models belong 
on the Top 10 list of its 2019 American-Made Index. 
The American Honda vehicles making the list are the 
2019 Honda Odyssey minivan, Ridgeline pickup, Pi-
lot and Passport SUVs, and the 2019 Acura MDX and 
RDX luxury SUVs. In addition, the Honda Accord 
ranked 14th and is one of only three passenger cars in 
the top 15. Nearly two-thirds of the Honda and 99% of 
the Acura vehicles American Honda sells in the U.S. 
are made in the U.S. at its plants in Ohio, Indiana, and 
Alabama, the second highest percentage of all auto-
makers.

Each of the Honda and Acura models included 
in the Cars.com 2019 American-Made Index Top 10 
was designed and developed by Honda R&D Ameri-
cas, Inc., in Ohio and California. The Honda Odyssey, 
Ridgeline, Pilot and Passport are produced exclusively 
by Honda Manufacturing of Alabama in Lincoln, Al-
abama, while the Acura MDX and RDX are produced 
at the Honda of America Mfg. East Liberty Auto Plant 
in Ohio.

“In a year in which Honda is marking our 40th 
year of building products in America, we’re proud to 
have six Honda and Acura vehicles among the top 10 
in the Cars.com Made in America Index,” said Rick 

Schostek, executive vice president of Hon-
da North America, Inc. “Honda is com-
mitted to building products close to our 
customers, and this recognition really puts 
the spotlight on the more than 31,000 as-
sociates and over 600 suppliers in America 
who make that happen every day.”

Cars.com assesses several factors for 
the American-Made Index: assembly loca-
tion; domestic-parts content; U.S. factory 

all-new ford esCape
Continued froM page 10B
owners to create the ride experience 
they desire or the one that conditions 
demand. Modes are tailored for nor-
mal, eco, sport, and slippery, plus 
snow and sand conditions.  

Titanium models are available 
with an all-new heads-up display, a 
first-for-Ford in North America. The 
feature that projects information onto 
a 6-inch screen, giving drivers easy 
access to important information such 
as vehicle speed without taking their 
eyes off the road. 

Class-exclusive driver-assist tech-
nologies include available Active Park 
Assist 2.0 and Evasive Steering As-
sist. Active Park Assist 2.0 allows the 

driver to park in a parallel or perpen-
dicular spot with the touch of a button 
without having to work the steering 
wheel, gear shifter, gas, or brake ped-
al. Evasive Steering Assist detects a 
slower-moving or stationary vehicle 
ahead and provides steering support 
that can assist the driver to avoid an 
imminent collision.  

Escape comes standard with Ford 
Co-Pilot360™ and makes available 
other driver-assist features such as 
Adaptive Cruise Control with Stop-
and-Go and Lane-Centering.   

FordPass Connect™ is a standard 
feature that provides 4G LTE Wi-Fi 
for up to 10 mobile devices with com-
patible wireless subscription service. 
FordPass Connect also gives drivers 
remote access to their Escape, allow-
ing them to use their smartphone to 
lock, unlock, locate, and start the ve-
hicle, as well as monitor key vehicle 
diagnostics. 

An 8-inch touch screen — stan-
dard on SE models and above — 
shares information with the available 
12.3-inch all-digital instrument clus-
ter, which displays important vehicle 
information such as speedometer and 
fuel level. It uses 3D animated graph-
ics to indicate the drive mode. 

Available SYNC® 3 is compatible 
with available features such as Apple 
CarPlay™, Android Auto™, Ford+-
Alexa and Waze navigation. For mu-
sic lovers, Escape offers an available 
575-watt 10-speaker B&O Sound 
System by Bang & Olufsen.  

The all-new Escape, available in 
S, SE, SE Sport, SEL, and Titanium 
series trim levels, is built at Louisville 
Assembly Plant in Kentucky. Vehicles 
are due to reach showrooms this fall. 
Plug-in hybrid units are due to arrive 
next spring.  

employment adjusted by sales; engine and transmis-
sion origin; and for ties, heavier curb weight is con-
sidered. More information about the “Cars.com 2019 
American-Made Index” can be found at www.cars.
com/american-made-index.
Winning vehicles
•  2019 Honda Odyssey (Lincoln, Alabama) — second 

place.
•  2019 Honda Ridgeline (Lincoln, Alabama) — third 

place.
•  2019 Honda Passport (Lincoln, Alabama) — fourth 

place.
•  2019 Acura MDX (East Liberty, Ohio) — sixth 

place.
•  2019 Honda Pilot (Lincoln, Alabama) — seventh 

place.
•  2019 Acura RDX (East Liberty, Ohio) — 10th place.

Honda Manufacturing in the U.S.
Honda has one of the largest and most diverse 

U.S. manufacturing footprints of any international 
company operating in America. Honda has produced 
automobiles in America for more than 35 years and 
operates 12 major U.S. manufacturing facilities, em-
ploying more than 20,000 associates in the produc-
tion of Honda and Acura automobiles, Honda power 
equipment products, Honda Powersports products, the 
HondaJet advanced light jet, and GE Honda HF120 
turbofan engines. 

In 2018, Honda produced more than 1.2 million 
automobiles in the United States, and 65% of all Hon-
da and Acura automobiles sold in the U.S. were made 
locally using domestic and globally sourced parts.  

Cumulatively, Honda has invested more than $20 
billion in its U.S. sales, manufacturing, and R&D op-
erations, including more than $5.9 billion in new in-
vestment over the past five years.
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Kia’s fastback sedan 
earns top safety ratings 

The Insurance Institute for Highway 
Safety (IIHS) has awarded its best rating 
possible, Top Safety Pick Plus (TSP+), to 
the 2019 Kia Stinger fastback sedan when 
equipped with optional Forward Colli-
sion-Avoidance Assist with Pedestrian De-
tection and LED headlights. The Stinger’s 
TSP+ rating increases the number of Kia 
vehicles with 2019 Top Safety Pick or Top 
Safety Pick Plus ratings to 10.

“No detail was too small to be ob-
sessed over during the Stinger’s develop-
ment process,” said Michael Cole, chief 
operating officer and EVP, KMA. “Stinger 
was engineered to be the fastest and high-
est performing vehicle in Kia’s history, 
undergoing the company’s most intense 
R&D effort to date, but it also continues 
Kia’s tradition of offering advanced colli-
sion avoidance systems. Earning another 
TSP+ award is just one more piece of evi-
dence demonstrating our commitment to 
‘Give it Everything.’”

To qualify for a 2019 TSP+ award, 
a vehicle must earn Good ratings in six 
crashworthiness tests: driver-side small 
overlap front, passenger-side small overlap 
front, moderate overlap front, side, roof 
strength, and head restraint, as well as 

Stinger’s optional Forward Collision-Avoidance Assist with Pedestrian Detection system 
earned Superior rating in testing. This latest accolade means 10 Kia models are now in-
cluded in the 2019 Insurance Institute Safety Awards when equipped with optional front 
crash prevention and specific headlights.

an Advanced or Superior rating for front 
crash prevention and a Good headlight 
rating. The Stinger earned Good ratings 
for all six crashworthiness tests and a Su-
perior rating for the optional front crash 
prevention system, which helped it avoid 
collisions in the IIHS’s 12-mph and 25-
mph track tests. The Good rating for the 
headlights applies to the Stinger’s static 
LED projector headlights.

The Stinger was the first Kia to in-
troduce two new available technologies 
to the Kia Drive Wise suite of Advanced 
Driver Assistance Systems: Driver Atten-
tion Warning and Lane Keeping Assist. 
Driver Attention Warning is designed to 
help combat distracted or drowsy driving 
in certain conditions. The system moni-
tors a number of inputs from the vehicle 
and will sound a warning chime and dis-
play a graphic in the instrument binnacle 
that it’s time to take a break from driving 
if it detects inattentive driving practices. 
Lane Keeping Assist is designed to detect 
and monitor the vehicle’s intended lane 
and in certain situations, alert the driver 
with an audible warning along with pro-
viding steering input to help maintain the 
vehicle’s position.

more of the products 
that best fit their lives.

Some accessories 
that will be available in 
early 2019 include:

BedRock Heavy 
Duty (HD) truck bed rack 
(78-inch HD Crossbar).
The low-profile BedRock 
elevates a truck’s bed ca

$16.99
expires 08-31-19 expires 08-31-19

Find a car you like and want on 

Alhambra’s Auto Row
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If you watch the myriad of television remodeling shows, you know that a 
topic of great discussion and angst in these TV dramas is the selection of col-
or in the remodeling projects. Generally the star of the show, the remodeling 
queen, will “pull rank” and select colors to demonstrate their expertise and 
knowledge of current trends in real estate.  

Sometimes the color combinations appear to work and at other times they 
can seem a bit too much and gaudy. But there is a logic and science to select-
ing color. Color plays to our subliminal instincts and affects us in ways we are 
not consciously aware of. Color creates sensations in us that we feel. Color 
creates moods.

Color is an international language. Studies comparing humans from 
around the world, men to women, laymen to academic heavy weights, and 
even people to monkeys, show how this international language generally cre-
ates common responses that allow communication to develop when words are 
not spoken.

Only on rare occasions do colors connote distinctly different feelings. The 
color red in China symbolizes good fortune and joy. In European cultures, red 
connotes passion and aggressiveness. But generally there is consistency in 
what colors mean to people across the globe.

The impression of a color can send a message of great importance in sup-
porting the function of an interior space. It can actually support the architec-
ture of a room. A hospital room has a different function than a school room 
which in turn has a different role to play than rooms in your home.

Color selection should support the furniture, decor, and window space of 
a room. When rooms have large amounts of windows in a room that bring in 
color from the outside, picking a bold color for the walls of this room will 
create too much activity. The result will be overstimulation and a sensory 
overload that can prove irritating on a subliminal level.

If color is the dominant theme of a room, it should not compete with numerous other 
objects.

The psychology of 
color in real estate

When furniture, windows, and paintings introduce color to a room, select a more 
subtle color for the walls.

If you have decorated with vibrant abstract paintings with bright colors, 
go easy on the wall color. Picking a more neutral color will allow the paint-
ings or furniture to be the highlight which they were intended to be. When a 
room presents a bold, colorful rug, again a more subtle color for the walls is 
in order.

A good interior decorator balances the elements of a room with the color 
selection. Be aware of your room highlight (i.e., what is the central theme to 
the room). It may be the color, or it may not. Common highlights, themes, or 
focal points of a room are furniture, rugs, windows, floors, lighting, audio vi-
sual equipment, and paintings. Do not develop a room where color competes 
with these features.

When a room has potted plants and is attempting to capture a tropical 
feel, complement these highlights with a jewel-toned green or bluish color. If 
you have struggled with painting a room a bold color like yellow and felt it 
might be too much, consider using yellow highlights to the room with furni-
ture, pillows on furniture, and even painting the door to the room this color.

Gender debates can result with the color selection of pink. One solution 
is to strike middle ground with a related color like peach. Also, introducing 
furniture, coffee table books, or tinting the pink with a slight brown highlight 
can lessen the girly effect and lend to a more bohemian feeling.

Be thoughtful when it comes to dark colors. Light colors increase the 
feeling of space while darker colors can have the opposite effect. As a 
realtor, I see teenagers painting their rooms colors like dark purple. The 
result can be a sense of the ceiling oscillating up and down as you enter 
the room.

Colors can be combined. Blues can give a room a calming feeling since 
they make us think of the sky and water. But an entirely blue room can be 
overwhelming. The solution is to break up the blue with a white ceiling and 
white trim to the entry ways. On a subliminal level, the white goes well with 
the blue since it connotes the clouds on a blue sky.

Some of the common moods colors create are:
Blue: Comfort, positivity, confidence, and topical feelings. It can be used 

in formal settings and business spaces.
Green: Develops a feeling of calm, tranquility, serenity, and well-being.  

Often it is used in hospitals and areas of relaxation.
Yellow: Sends a message of optimism, curiosity, and brightness. This is 

why yellow is such a popular color for children’s rooms.
Orange: This color combines the passion of red with the upbeat feeling 

of yellow. The resulting hybrid of the two colors is a mood of intensity, cre-
ativity, and enthusiasm.  

Color projects profound messages and moods. When color is thoughtfully 
combined with the other features of a room such as furniture, rugs, windows, 
floors, lighting, audio visual equipment, and paintings the result can create a 
memorable experience. So remember the mood your room is trying to create 
and how the color works with the other features of the space.
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Commercial Real Estate
By Mark Paulson

anthony Venti realtorS, inc.

Mark Paulson is a Realtor in Alhambra specializing 
in the sale and leasing of commercial real estate.  He 
has been a real estate professional since 1976.

Bugs are always an unwanted guest 
for your tenants and can create unsani-
tary living conditions.

Because there are so many different 
types of bugs, bug proofing your rental 
property can sometimes feel like a los-
ing battle.

Here are six ways to bug-proof your 
rental property, and hopefully these 
simple two-cost steps will help.
1. Seal doors

Examine the area around your 
doors. It’s common to find small cracks 
large enough for bugs to get in. To keep 
insects from crawling underneath the 
door, you can install a steel or alumi-
num threshold under the door. For even 

better protection, combine the threshold 
with a nylon door sweep.

The sweep helps cover the gap be-
tween the threshold and the door bottom 
for even better protection against bugs.
2. Add screens

Especially during summer days, 
many tenants like to rely on natural ven-
tilation from windows. Unfortunately, 
this is also the worst time for mosqui-
tos, fleas, and other insects to come into 
your home.

By installing screens on all win-
dows and doors, your tenants can keep 
the ventilation of fresh air while also 
protecting against pests.
3. Repair cracks

119 S. Atlantic Blvd, Monterey Park 
Office Space | 2 Units Available | NNN

遺產管理及遺產信托專家

John Man 
Top 1% Listing Broker 

(626)236-2911 
JMG@ManRealty.com 

825-835 & 849 E. Garvey Ave, MPK 
Liquor Store | 9-unit Apt | Auto Repair Shop

80 N. Raymond Ave #203, Pasadena 
3 Bed/2 Bath Condo ♦ 1,470 sq. ft.

1310 Arroyo Dr, Monterey Park 
3 Bed/2 Bath House ♦ 1,036 sq. ft. 

1730 Abajo Dr, Monterey Park 
5 Bed/3 Bath House ♦ 2,245 sq. ft. 

228 E. Main St, Alhambra 
5 Retail Units | 12,220 SF | 15,979 SF Lot 

110 Gladys/803 E. Garvey, MPK 
SFR + 5 Retail Units | 2 APN’s Sold Together 

191 Roca Way, Monterey Park 
5 Bed/3 Bath House ♦ 3,296 sq. ft. 

2110 Norwalk Ave, Eagle Rock 
DUPLEX (3bed/2ba & 2bed/2ba) ♦ 1,516 sq. ft.

2095 S. Atlantic Blvd #L, Monterey Park 
Shopping Center Storefront | 617 SF 

800 Yale St, Los Angeles 
4 Retail & 7-Res Units | 10,540 SF | 8,966 SF Lot 

 CalBRE Lic# 01864766 / 01388408 

809 S. Sierra Vista Ave, Alhambra 
13-Unit Apartment Complex | 9,846 SF | 18,000 SF Lot 

328 N. 1st St, Alhambra 
6-Unit Apartment Complex | 5,388 SF | 7,761 SF Lot 

6 ways to bug-proof your 
rental property

Because bugs are small, they are 
able to enter from cracks that may be 
nearly invisible to the rental property 
owner and tenants. Start by examining 
the exterior for any damaged, loose, 
missing, or rotting sections. You could 
be surprised by the number of openings 
you find.

To keep the bugs out of these cracks, 
use mortar or cement to patch founda-
tions, replace damaged bricks, and re-
move rotting wood. If there are any ar-
eas susceptible to termites, you may add 
cement backer board to reinforce the 
area and prevent termite damage. Caulk 
is also amazing at repairing small cracks 
around the exterior of your rental. Use 
caulk around window frames and roofs 
to really seal openings.
4. Store trash properly — get your 
tenants involved in this

As many know, bugs are attract-
ed to trash and debris. Trash can be a 
gourmet meal to cockroaches and fruit 
flies. You need to be sure your tenants 
are involved in keeping the rental clean 
and being aware of how trash can attract 
bugs.

Ask your tenants to keep all food 
trash in the kitchen, instead of through-
out the house. This will minimize the ar-

eas bugs will most likely go. Addition-
ally, the trash should have a lid and be 
emptied once a day.
5. Dry up damp areas

Bugs don’t only seek food, like 
trash, but also water. There are many 
types of insects that prefer living in 
damp spaces. To prevent this, fix and re-
place any leaky faucets, drains, or pipes. 
Inspect your air conditioner, washing 
machine, and dryer to make sure they 
are all working properly.

You may also need to check the at-
tic to make sure there are no leaks. If 
there are areas that feel damp, try using 
a dehumidifier.
6. Kill the bugs you see

Even after bug-proofing your rental 
you may see bugs around, so kill them 
immediately.

If your tenants have killed bugs, 
ask them to provide a photo of what 
they found so you can act. Of course 
there are many insect control products 
on the market, but to give yourself and 
your tenants peace of mind you may 
want to call an exterminator to take 
care of this problem. Your tenants will 
appreciate your concern and your ac-
tion.

Source: rentalhousingjournal.com.

Here are six ways to bug-proof your rent-
al property and keep your tenants happy, 
which is always a good thing. 
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