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The Wondries family has been in the car business in Alhambra for 70 
years.

The new Wondries Toyota building is all about the best-selling car brand in America, Toyota. 
When it is complete, the structure will enclose 67,000 square feet of usable space.

Wondries Toyota bets big on Alhambra
Drivers on Main Street west of Atlantic recently have seen the new 

Wondries Toyota building under construction between Marguerita and 
Electric Avenue. Even under construction it is an impressive building. The 
Hale Corporation is the building contractor. It has a track record of con-
struction contracting on several impressive local buildings. According to 
the time table, people will start moving into the new Toyota building in 
late July.

The Wondries family has been in the car business in Alhambra for 70 
years. In those early days, Bob Wondries sold Studebakers, but the business 
in Alhambra has expanded until today his son Paul Wondries owns the Toy-
ota, Ford, and Kia, as well as other dealerships in the western United States.

The new Alhambra building is all about the best-selling car brand in 
America, Toyota. When it is complete, the structure will enclose 67,000 
square feet of usable space. There will be a spacious waiting room with a 
service bar for coffee, soft drinks, and water for clients with cars under repair 
and 55 service bays to service and repair those cars.

In addition to servicing existing customers, there will be dedicated rooms 
for sales people and separate rooms for internet sales. There are spacious areas 
for housing parts and over half of the second floor is dedicated to parking 
new cars, secure from street locations.

Wondries Toyota is about to become an important sales and service des-
tination in the western San Gabriel Valley.

Taiwan—Who knew?! 

Barbara poses at the playful new H2O Hotel Taipei.

Soroptimist 
International Alhambra 

installs new officers

Dr. Karen Chao is installed as 
Soroptimist International Alhambra 
president.

“Visions of a Bright Future” was the 
theme of this year’s Soroptimist Interna-
tional Alhambra club’s Installation Lun-
cheon held June 19 at the San Gabriel 
Hilton. Soroptimist International of Al-
hambra, San Gabriel, San Marino strives 
to improve the lives of women and girls. 
The new Board of Officers and President 
Dr. Karen Chao, an Alhambra optom-
etrist and longtime member of Sorop-
timist, took over the reins for the 2019-
2020 season. 

Dr. Debra Garcia, a psychology pro-
fessor at Cal State L.A. and the president 
for 2018-2019, was recognized for her 
achievements and inspirational leader-
ship, including her guidance for the com-
pletion of various projects and programs 
such as Live Your Dream Award – a total 

See full article on page 4b
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*The Annual Percentage Yield for each CD product is effective as of 05/28/2019 and is subject to change without notice. Each CD 
product requires a $500 minimum opening balance and a penalty will be imposed for early withdrawal.

**The Annual Percentage Yield (APY) is effective as of 05/28/2019 and is subject to change without notice. To qualify for the 
advertised rate, Ambassador Club Membership is required. Ambassador Club requirements are: (1) make a minimum opening 
deposit of $25,000 in a Sterling Eagle Checking Account, (2) make one monthly deposit (ACH, check, or cash) into the qualifying 
Sterling Eagle Checking Account, and (3) maintain a minimum monthly statement balance of $25,000 in the Sterling Eagle 
Checking Account. Additionally, you must open the money market account with a minimum deposit of $500 and maintain a 
minimum monthly statement balance of $500. Rates are compounded monthly and paid on the entire balance in the 
account. Fees may reduce earnings if the average minimum monthly statement balance of $25,000 in the qualifying 
Sterling Eagle Checking Account and $500 in the money market account is not maintained.

sterlingbank.com · 1-800-944-2265

Arcadia · Alhambra · Chino Hills · Irvine · Rowland Heights · Koreatown

Earn more. Save more.

2.30 6 Month CD*

2.50 12 Month CD*
– or –

Ambassador Club  
Money Market**

  � @mysterlingbank

“Alhambra continues to be the ‘gateway’ to lucrative business opportuni-
ties in the west San Gabriel Valley and beyond, as well as a highly desirable 
community to live and work as substantiated by Livability.com, which named 
Alhambra in 2014 to its Top 100 Best Places to Live in the United States.” 
cityofalhambra.org

For additional information, contact Man Investment Group at 626-872-
6622 or via e-mail at jmg@maninvestmentgroup.com.

Man Investment Group, Inc., 
is proud to present two newly 
listed commercial properties for 
sale in the City of Alhambra

For sale – Commercial retail - 
228 E. Main St, Alhambra

Great opportunity to own a part 
of Main Street in Alhambra’s central 
business and downtown revitaliza-
tion district. This is a multi-tenant 
(5) property with scheduled gross 
income of $203,000 annually. This 
area has seen lots of revitalization ac-
tivity including newer developments 
Regency Plaza, Plaza on Main, Main 
Street Collection, Casita de Zen, Al-
hambra Place, and Alhambra Pacific 
Plaza. With a lot size of 15,980 square 
feet, the property allows for a FAR of 
1.5. Sale includes two parcels, 5345-
004-002; 003. The area is extremely 
walkable with a walk score of 93.

For sale – Multifamily apartment 
complex, Alhambra.  Call for 
address

13-unit apartment complex lo-
cated in the neighborhood of Alham-
bra Acres, Alhambra. First time on 
the market in over 45 years. Zoned 
R3 with over 18,000 square-foot lot. 
Sale includes two buildings with ap-
proximately 9,846 of rentable living 
area. Unit mix includes six – 1 bed/1 
bath; 6 – 2 bed/1 bath; 1 - house 3 
bed/2 bath. There is an opportunity 
to earn additional income through 
laundry facility. Location is within 
walking distance to Valley Boule-
vard, Martha Baldwin Elementary, 
Alhambra Golf Course, and Alman-
sor Park. Public transit available on 
Garfield Avenue and Valley Boule-
vard.

Legislation that makes a start toward restoring flexibility for numerous individu-
als working as independent contractors has moved from the Assembly to the Senate.

The California Chamber of Commerce and a broad-based coalition are continu-
ing to seek amendments to AB 5 (Gonzalez; D-San Diego). The bill exempts cer-
tain industries/professions from the application of an April 2018 California Supreme 
Court ruling that upended the test for determining who is an independent contractor 
— Dynamex Operations West v. Superior Court.

As AB 5 passed the Assembly on May 29, the workers it exempts from the 
Dynamex decision are doctors, insurance agents, securities brokers, direct sellers, 
realtors, barbers, hair stylists, and listed professionals with degrees/licensing, includ-
ing lawyers, accountants, engineers, architects, marketing specialists, and human re-
sources administrators.

The CalChamber and coalition support AB 5 if amended. They appreciate AB 
5’s recognition that the Dynamex decision is not one size fits all, and agree the pro-
fessions identified in the May 24 version of the bill should be exempted.

But the Legislature should not stop with selecting just a few professions and 
not others similarly situated. The CalChamber and coalition are seeking additional 
amendments that provide a more progressive and holistic approach to the application 
of Dynamex that reflects today’s modern workforce.
More amendments needed

In their May 28 letter to the Assembly, the CalChamber and coalition call for 
additional amendments to AB 5:
•   A broader exemption for professionals. Besides the professionals AB 5 currently 

exempts, others who are similarly situated also should be exempted, such as 
therapists, speech interpreters and translators, court reporters, scientists.
These and other individuals who have advanced degrees or are licensed by the 

state perform work as individual contractors and want to maintain that status. These 
individuals choose their own hours, projects, and rate of pay.
•   A broader exemption for individuals who, like direct sellers, prefer to control their 

own schedules. Direct sellers control their own schedules with regard to the days 
and hours they work and make their own decisions as to whom they sell products.
Numerous other independent contractors enjoy this same control and flexibility 

and should be able to maintain their status as independent contractors, including 
newspaper distributors, drivers in the gig economy, taxi cab drivers, truck drivers, 
consultants, travel agents, repair persons, videographers, caterers, freelance writers, 
photographers, musicians, and graphic designers.
•   A business-to-business exemption. Any sole proprietor, partnership, LLC, LLP, 

or corporation should be able to contract with another lawful business to provide 
services, despite whether the services provided are within the “usual course of 
business.”
For example, a restaurant that contracts with a delivery company to deliver its 

food each week should be able to maintain that contract.
•  The ability to subcontract for short-term projects. One of the main reasons com-

panies use independent contractors is to fulfill a demand for a 
short-term project. Even though the company may have a full 
workforce, an unexpected order or contract may require immedi-
ate, extra workers to satisfy the project deadline. “Hiring up” in 
such a scenario does not make sense for either the company or the 
individual.
For example, the devastating wildfires in Northern California cre-

ated an immediate need for additional independent owners/operators 
of trucks that could assist in hauling debris, as well as transporting 
tools and supplies.
Dynamex test

Under Dynamex, the court presumes that a worker is an employee 
unless an individual satisfies all three factors of the ABC test:
A.  That the worker is free from the control and direction of the hiring 

entity in connection with the performance of the work, both under 
the contract for the performance of the work and in fact;

B.  That the worker performs work that is outside the usual course of 
the hiring entity’s business; and

C.  That the worker is customarily engaged in an independently es-
tablished trade, occupation, or business of the same nature as the 
work performed.
The “B” prong of the test is the most problematic because 

many independent contractors work in the same line of business as 
the hiring entity.
Action needed

The CalChamber is urging members to ask their Senate repre-
sentatives to encourage the author of AB 5 to work with the business 
community to further amend her bill to protect the opportunity for 
millions of Californians to maintain their careers.

Failing to further amend AB 5 with the additional exemptions re-
quested by the CalChamber and coalition has the potential to eliminate 
the vast majority of independent contractors in California. This not only 
hurts the business model of a broad swath of industries and billions of 
venture capital dollars that are increasingly invested in businesses, but 
also hinders California as a national leader in the innovation economy.

Independent contractor 
legislation moves; CalChamber, 
coalition seek more changes
By Jennifer Barrera, CalChamber
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vidual to act on your behalf when you are unable to do so. 
The same attorney who drafts your will should also include 
preparing the necessary power of attorney documents allow-
ing decisions about your medical care and your finances to 
be handled by a third party of your own choosing. Some at-
tempt to short-circuit this by simply adding a child to their 
bank account. Unfortunately, this can create a number of legal 
problems as well as injecting unnecessary tensions into the re-
lationships among siblings after the senior passes.

The attorney handling your estate planning will typically 
offer you the option of doing as little or as much as you desire. 
A full plan will include a Last Will & Testament, beneficia-
ry designations, possible trusts, a Living Will, and necessary 
Power of Attorney documents.

Such estate planning may also include pre-planning for 
the eventuality that one spouse may need expensive medical 
care. A variety of programs such as veterans benefits or Me-
di-Cal may assist in paying for the individual receiving long-
term care, while helping preserve assets for the “community 
spouse,” the one who does not require institutional care.

Senior communities, such as Atherton Homes, regularly 
assist their residents in navigating the difficult maze of regula-
tions and red tape related to applying for these kinds of pro-
grams. Indeed, those who choose to live in a senior commu-
nity have already demonstrated the initiative to begin making 
some of the necessary decisions themselves rather than leaving 
them up to their children to wonder (and fight) over later.

Just this week a woman requested my assistance. Her 
mother has dementia and her father has been in and out of 
hospitals for the past several months. She has no clue as to 
their end-of-life wishes, the adequacy of their arrangements, 
or how she and her siblings are to conduct themselves as med-
ical and financial decisions arise requiring urgent resolution.

My advice to baby boomers with elderly parents and to se-
niors themselves would be the same: obtain legal assistance now 
to make sure that your affairs are in order before the need arises. 
Even if your “estate” seems limited to your house, do not try to 
handle these matters without competent legal advice.

By Dennis McFadden, former CEO of Atherton
Atherton, 214 S. Atlantic Blvd., Alhambra, CA 91801

Ask an estate lawyer to tell tales about family fights over 
an inheritance and be prepared for a long conversation. Law-
yer Mark Accettura has witnessed his share of bloody battles. 
“The old adage that ‘money makes people do funny things’ 
doesn’t do justice to the real problems and root causes of fam-
ily conflict,” he observed. “Money is not the core reason that 
families fight; money is how we keep score in the fight for the 
intangibles of love, approval, and primordial survival,” wrote 
Mr. Accettura.

Probably all of us have a horror story to tell about a fam-
ily fight over an inheritance, if not our own, certainly within 
our circle of friends and acquaintances. Sometimes it results 
in brothers and sisters or extended family members refusing 
to ever speak to one another again. Often the remarriage of 
two divorced people or the complications of “his, hers, and 
mine” when two bereaved persons find love again introduces 
a collection of step-children who do not see why they need to 
cooperate with the “other side” of the family.

Reasons abound for why families fracture over finances 
or end-of-life decisions related to an ailing parent, and not all 
of them relate to greed. Some siblings are naturally competi-
tive and prone to conflict, the death of a parent simply brings 
out their natural response to stress. Others live out the old 
Smothers Brothers television comedy line that “Mom always 
liked you best.” A death creates an environment where old 
wounds are emotionally activated afresh. Sometimes an adult 
child has never felt approval from a parent and sees the inher-
itance as his or her chance to gain it. And, some families are 
so dysfunctional with one or more family members display-
ing true personality disorders or mental incapacities, that the 
death of a parent triggers any number of unhelpful reactions.

Even where the estate seems quite modest and the num-
ber of heirs limited to the biological children of the lifelong 
married couple, experts advise professional estate planning to 
avoid future hurt feelings and familial estrangements. And, 
as parents age, one or the other sometimes slipping into de-
mentia, the need for establishing estate plans and putting into 
place legally binding powers of attorney takes on a whole new 
urgency. Issues of end-of-life care and who will have the right 
to speak for the senior require sophisticated planning that lies 
beyond the normal skill set of the average person who elects 
not to use the services of a good elder law attorney.

Estate planner and veteran attorney Heidi Adair argued 
that it is “all about preservation of the asset, your time, and 
reducing the emotional toll on those left behind.” Like many 
elder law specialists, she begins with information gathering 
by means of a questionnaire, followed by sitting down with a 
couple to identify their own values and goals.

Preparing a Living Will allows people to establish in 
advance their own preferences and directives for the use of 
heroic measures and even for such decisions as wishes for con-
tinued hydration and nutrition should they become unable to 
act on their own behalf. This is not the time when you want 
your children fighting among themselves, one insisting that 
“everything” be done while the other argues that “Mom nev-
er wanted to be put on artificial life support.” Oftentimes a 
child who has been distant, and may experience guilt feelings 
because of it, will argue for putting into place extraordinary 
measures in order to assuage a troubled conscience.

Powers of Attorney documents allow a designated indi-
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Welcome to Joslyn
The Joslyn Adult recreation Center is headquarters 
for senior fellowship, fun, and learning.  Information 
at 626-570-5056, and please note special postings 
at the entrance of other programs and activities.  
Senior luncheon requires reservations one day in 
advance.  Phone 626-458-4455 weekdays between 
9:30 a.m. and noon. Suggested donation is $3, 
unless otherwise noted as a free event. Informational 
Seminars are free, unless otherwise noted, but due to 
space limitations, advance registration is required.  
Contact the Joslyn office.

The 2019-2020 Soroptimist Board of Officers is installed.

 
 

 
Elder Care Planning Attorney 

Carlos A. Arcos  
Presents a FREE Workshop Series  

  
 
 
 
 
 
 
 Dates: Thursday, September 19, 2019 
  Thursday, October 24, 2019 
 
 Time: 10:00 a.m. – 11:00 a.m. 

 
Location: Joslyn Senior Center 
 210 N. Chapel 
 Alhambra, CA 91801 

 
No reservations required 

Seating available on a first-come, first-seated basis  
For more information, please call  

626-284-9003 or 800-284-9003 
 

 

 
MANAGING ELDER CARE, TRUSTS & MEDI-CAL   

Understanding and Reviewing Your Trusts  
Trustees Duties and Trusts 

 

Senior Outings heads to 2 beaches in July
There will be two outings to beach lo-

cations this month. The first one, Thursday, 
July 11, will be to exotic Venice Beach, 
home of muscle builders and free spirits. A 
favored place for people watching, Venice is 
always a unique experience. This trip leaves 
Joslyn Center at 11 a.m. and returns at 4 p.m. 
The cost is $15. There are lots of choices for 
shopping and lunch (not included).

The second July outing, Friday, July 26, 
will be to beautiful Laguna Beach. It will 
leave Joslyn Center at 8 a.m. and return at 
5 p.m. The cost is $15. Choose a restaurant 
for lunch from some of the best restaurants 
in Southern California (lunch not included). 
The Sawdust Festival will be in full swing, 
and the local trolleys can provide transporta-
tion to surrounding beach communities.

Be sure to book reservations for these 
trips early as they have been selling out late-
ly.

For more information, call 626-570-
5056.

Laguna Beach has some of the best restaurants in 
Southern California.

Venice Beach is a great place for people watching.

of $4,000 in monetary awards was provided to four head-of-household women 
who faced and overcame major adversity in their lives and have returned to 
school to improve their situations and that of their family; Dream It Be It – SIA 
forged a unique collaboration with Ramona Convent Secondary School to pro-
vide career and mentoring support for high school girls; Veronica Thee Service 
Award – $3,400 in monetary awards was provided to three high school seniors 
who showed exemplary volunteerism in the community; and Literacy Program 
– SIA purchased and distributed 500 books to third-grade students within the 
Alhambra Unified School District; and many more.

The retiring Board of Officers was recognized by Dr. Garcia and repre-
sentatives from California State Sen. Susan Rubio’s office, U.S. Rep. Judy 
Chu’s office, State Assemblymember Ed Chau’s office, and Mayor Adele An-
drade-Stadler were on hand to distribute certificates of appreciation. Dr. Garcia 
was praised by the Soroptimist International District 2 Director Lola Abrahami-
an and Camino Real Region Governor Ana Marie Le Noue. 

New Board of Office members were also given hilarious and creative sun-
glasses that represented each of their job duties: for example, dollar signs to 
the treasurer, X-ray sunglasses to the correspondence secretary, hands-up sun-
glasses to the one and two-year delegates, and glowing neon sunglasses to the 
president. 

During her acceptance remarks, Dr. Chao, a former recipient of the Veron-
ica Thee Award during high school, discussed “gratitude,” her personal theme. 
She thanked her family for laughter around the dinner table, her office staff, and 
her fellow Soroptimist members.

At the end of the luncheon, the club announced the upcoming fundraiser 
“2019 The Great Gatsby Gala,” which will be held Nov. 16 at the Sheraton San 
Gabriel. For more information, visit www.SiAlhambra.org. 

SoroptimiSt international 
alhambra inStallS new officerS
continued from page 1b
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Dr. Dara Gashparova, D.D.S. is located at 70 S. Palm Ave., Alhambra 
91801. Readers with dental questions or concerns should contact her 
at 626-289-6131, or email daradds@yahoo.com.

Things to know if you 
consider clear braces

HealtH news / Around AlhAmbrA07/2019 Page 5B

Invisalign was de-
veloped as an option to 
move teeth without us-
ing traditional braces. 
The system consists of 
a series of clear plastic 
retainer-like trays called 
aligners that you wear 
over your teeth to grad-
ually move and straight-
en your teeth to the de-
sired position. Each tray 
is worn for about two 
weeks, and you replace it 
with the next in the series 
until they reach the de-
sired alignment.

The following is infor-
mation that may help you better understand what Invisalign aligners have to offer 
and if it is the right choice for you.
1) Invisalign doesn’t have an age limit.

There is no age limit for Invisalign. The treatment can start as soon as the child 
has all the permanent teeth in place. It’s great for teens because it’s virtually in-
visible, helping with their self-esteem. It’s great for adults because it’s discrete 
and allows them to do the treatment without significant change in the lifestyle and 
appearance. Adults can get Invisalign as long as they don’t have active periodontal 

Many people often only think of metal braces 
when it comes to orthodontic treatment, but in 
reality, you do have choices. 

disease. It is important to get gum disease under control first because pressure 
from orthodontic tooth movement can cause more damage to the bone and loos-
ens up the teeth.
2) Invisalign is practically painless.

Invisalign is not painful, and most people describe the first three days of each 
aligner as “pressure awareness.” Usually, after three days of wearing an aligner, 
the teeth will move to their new location, the pressure subsides, and trays become 
easy to place and remove.
3) Invisalign can help with big and small problems.

Improvements in orthodontic technology not only help to add a more aesthetic 
look but increase efficiency as well, making treatment times shorter than ever.

After “buttons” came into existence, the Invisalign system can fix almost any 
problem, big or small. The key is to understand the severity of the problem and 
determine the right placement of the buttons. Buttons are small, tooth colored 
dental attachments placed on teeth to help facilitate desired tooth movement. 
Invisalign effectively corrects a wide variety of dental problems: overcrowded 
teeth, gaps between teeth, rotated teeth, teeth that erupted away from their de-
sired position, deep bite, over bite, under bite, and cross bite.
4) The aligners will not make you talk with a lisp.

Lisps are caused by improper tongue placement because the space within the 
mouth is changed. Invisalign aligners are made of very thin plastic; they only 
touch the teeth, not the gum or the palate, so the changes and effects are minimal. 
Very few patients can develop lisps for the first few days and adjust quickly to 
resume normal speech thanks to the mouth’s amazing adapting abilities.
5) Invisalign does not cost more than braces.

You may be surprised to hear that in most cases, Invisalign costs the same or 
very close to the cost of braces.  Invisalign pricing is based on estimated dura-
tion and complexity of treatment.  Oftentimes, if you have orthodontic insurance 
coverage, Invisalign is covered the same as braces!

Most patients elect to finance Invisalign with a zero percent (0%) finance op-
tion or use their flexible spending account. 
6) You can eat whatever you want.

 With Invisalign, you can eat and drink anything you want. The key is to just 
take out your aligners first and make sure you brush your teeth before you put 
them back in.  
7) You do not need to see your dentist more often.

Total treatment time averages 6 to 24 months, but will vary from case to case. 
Most of the dentists see their patients about once every six weeks to ensure that 
treatment is progressing as planned.
8) You can take them out for very special occasions.

Weddings, proms, or picture day. Whatever the reason or occasion, the beauty 
of Invisalign is that you can remove your aligners for a few hours and put them 
back in after. Just remember that you need to wear your trays longer than the 
designated two weeks. So if you take them out too often, your time in treatment 
will increase.

Hello Summer!

AdvAnced dentistry
of ALHAMBRA

Healthy Teeth & Bright Smiles 
for the Whole Family!

• Laser Dentistry
• Pediatric Dentistry
• Implants
• Invisalign & Braces
• Wisdom Teeth Removal
• Dental Emergencies

(626) 289-6131
70 S Palm Ave., Alhambra, CA 91801

www.DaraDDS.com
OPEn SaTuRDayS  •  0% Interest payment plans

Dr. Dara
Gashparova New Patient Offer $69- Digital X-Rays

- Comprehensive Exam
- Regular Cleaning Reg. price $270
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Babies need touch to develop nor-
mally. Massage is universally done and 
provides relaxation and relief from pain. 
Hugs give comfort in times of loss. Little 
kids often have a favorite blanket or stuffed 
animal to help them sleep better. Petting 
the soft, smooth fur of a pet gives a sense 
of calm and comfort. I know I used to 
fall asleep as a small child when someone 
brushed my hair. 

I recently saw an interview of Eva De-
tko, a psychotherapist, who shared a sim-
ple technique to calm the nervous system 
by stimulating receptors on the skin. Some 
of these movements are also done regular-
ly in my qigong classes. One technique 
involves stroking the face from the sides 
of the nose, upward to the forehead and 
then going down the sides of the face. The 
second technique is stroking the shoulders 
down to the elbows, like you are hugging 
yourself. The third technique is rubbing 
your hand from the heel of your palm to 
the fingertips. You could also add positive 
affirmations as you are doing these tech-
niques, such as “I am okay,” “I am fine,” 
“I appreciate and love myself.” Apparently, 
these techniques open the brain to consol-
idate the nervous system in a positive way. 
At any rate, it feels nice. Trust increases, 
and people tend to help you more when 
they feel your touch. Waitresses often use 
this power of touch to get a better tip from 
customers. 

As a physical therapist, I have a license 
to be able to touch people, unlike many 
professions, such as teachers, people in of-
fice environments, coaches, clergy, almost 
everyone, where you must be very careful 

about touching others. I do know that 
people will often tell me things that they 
have never told anyone, including their 
spouses. I know it’s because touch makes 
people feel safe. It’s a very intimate form of 
communication, and it is something that 
makes us feel connected.

Sheila Yonemoto, P.T., has been a 
physical therapist for more than 30 
years, specializing in integrative man-
ual therapy using a holistic approach. 
She can be reached at Yonemoto Physi-
cal Therapy, 55 S. Raymond Ave, Suite 
100, Alhambra 91801. Sheila also of-
fers a Qigong Chinese Energy exercise 
class. Your first class is free. Phone 626-
576-0591 for more information, or visit 
www.yonemoto.com.

Healing through touch
by Sheila yonemoto, P.t.



Oral bacteria likely 
grows in brain clots

As published recently in the Jour-
nal of the American Heart Association, 
researchers from Tampere University 
in Finland analyzed blood clot samples 
from 74 subjects who received emer-
gency treatment for ischemic stroke 
and found that 79% contained DNA 
from a common oral bacteria called 
Streptococci mitis. Simply put, oral 
bacteria likely grew in the brain clots.

Oral bacteria can stimulate endo-
thelial cells, or cells that line the blood 
vessels, to secrete inflammatory signals 
from the immune system. This, in turn, 
contributes to the establishment of 
plaque in the blood vessels.

Inflammation caused by these oral 
bacteria can exacerbate atherosclerosis, 
a buildup of plaque on artery walls. 
When enough plaque builds up, strokes 
become more likely. 

It appears logical that if oral patho-
gens (bacteria that cause inflammation) 
could be minimized, then the risk of 
strokes could be lowered. In fact, a 
study confirmed that regular dental 
care lowers the risk for this kind of 
medical emergency.

Another study published in this 
journal also determined that oral hy-
giene should be emphasized in the 
primary prevention of acute ischemic 
stroke. Periodontitis, gum disease lead-
ing to loss of bone around the teeth, 
involved uncontrolled inflammation of 
the gums caused by pathogens.  This 
disease, which is the number one cause 
of adult tooth loss, was identified in 
this study as an independent risk for 
the occurrence of strokes. 

How can you tell if you have peri-

odontitis? Here are some of the symp-
toms:
• Your gums bleed when you brush or 

floss your teeth.
• You notice your gums are receding 

and you can see bare roots.  
• Dark holes (triangles) or spaces are 

seen between your front teeth.
• You notice bad breath or bad taste. 

• Teeth are shifting or growing long, 
called getting “long in the tooth.”

• Your teeth are getting loose.
• Your bite is changing. 

If you notice any of the above symp-
toms, see your dentist to rule out gum 
disease.  

Save your teeth. Save your life.  
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FOR A LIMITED TIME ONLY      NO SUBSTITUTIONS

3 SAUSAGE LINKS 
3 BACON STRIPS  
2 PANCAKES 
2 EGGS

$699

Visit your local Denny’s at 369 W. Main St. • Alhambra, CA

20% OFF 
ENTIRE GUEST CHECK

One coupon, per table, per visit. Not valid with any other coupons or promotional offers. Coupon has 
no cash value. No change returned. Taxes and gratuity not included. Alcoholic beverages not included. 
Valid at participating Denny’s restaurants. Selection and prices may vary. Only original coupon accepted. 
Photocopied and Internet printed or purchased coupons are not valid. No substitutions. © 2019 DFO, LLC. 
Printed in the U.S.A. Offer valid for dine in only. Not valid for online orders. Offer ends 5.31.19
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Taiwan — Who knew?! 

Amazing food sculpture at the Taipei Food Festival.

“Be sure to see the National Palace Museum.” “Are you going to 
Sun Moon Lake?” “You’ll love Jiufen’s tea houses.”    

This is what friends said when I mentioned that I was traveling 
to Taiwan. While business regularly takes them to this Southeast 
Asia island nation, as it does for thousands of people, once there, my 
friends enjoy it as a vacation.   

As a first-timer, and a leisure traveler, I didn’t know what to 
expect. What I found was a veritable wonderland of vacation en-

Beautiful Sun Moon Lake from the Ropeway Cable Car.

continued on page 9b Taipei 101, one of the world’s tallest buildings.

“The Leopard,” a natural sculpture in Yehliu Geopark. 
joyment brimming with delightful natural and man-made 
activities from the coastline to the mountains. I accom-
plished all my friends’ recommendations — and more!  

Dining at two Michelin-starred restaurants in Taipei, 
the capital, got things off to a great start. The duck en-
trée was instrumental in awarding three Michelin stars to 
Le Palais restaurant at the Palais de Chine Hotel where 
I was staying, and it was exquisite. “The simplest dishes 
are always the most difficult,” Executive Chef Matt Chen 
told me, explaining that he takes two days to prepare this 
fabulous dish. 

In the upscale Shilin district, the Michelin one-star 
Golden Formosa restaurant has been dishing out Taiwan-
ese traditional cuisine from family recipes since the 1950s. 
Their signature deep fried pork ribs — fried twice to seal 
in the juices and crisp the skin — was amazing. “It’s easy 
to be passionate about traditional food when your restau-
rant’s been in the family for three generations,” said Eric 
Chen, the founder’s grandson and current chef-owner.  

Viewing the Chinese artifacts at the National Palace 
Museum; skyrocketing in an elevator to the top of Tai-
pei 101, the world’s second-tallest building at 101 levels, 
for breathtaking views from the 91st floor outdoor ob-
servation terrace; and marveling at out-of-this-world food 
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Award winning pianist Brendan White will perform 
at 7 p.m. Sunday, July 28, on the historical 1918 Mason 
& Hamlin grand piano at the Alhambra Performing Arts 
Center in a free concert under the direction of Chef and 
Artistic Director Bill Yee. The performance will take place 
at Sage Granada Park United Methodist Church, 1850 
W. Hellman Ave., Alhambra.

Originally from Tennessee, Mr. White enjoys the di-
verse life of a pianist in Los Angeles, where he combines 
his love of traditional classical piano repertoire with an 
avid interest in genre-bending modern and experimen-
tal music. He has performed as soloist with the Jackson 
Symphony Orchestra, Eastman’s Musica Nova, and the 
Delta Symphony Orchestra. As a devoted performer of 
new music, he has worked with notable composers and 
conductors including Thomas Adès, Donald Crockett, 
Alan Pierson, Steven Stucky, and Jeffrey Milarsky. 

Mr. White is a member of the Mühlfeld Clarinet 
Trio, winners of the Beverly Hills Auditions, which per-
forms traditional chamber music alongside brand new 
works for clarinet, cello, and piano. He collaborates regu-
larly with the immersive theater group the Speakeasy So-
ciety, whose shows often feature largely improvised music 
that evolves with the narrative. In addition to playing 
piano, he can occasionally be spotted as a secret organist, 
percussionist, or tenor..
Mason Hamlin versus Steinway

There are three remaining American piano com-

Originally from 
Tennessee, Mr. 
White enjoys the 
diverse life of a 
pianist in Los 
Angeles, where 
he combines his 
love of traditional 
classical piano 
repertoire with 
an avid interest 
in genre-bending 
modern and 
experimental 
music.

Pianist Brendan White to perform 
on historical Mason & Hamlin 
Piano at Performing Arts Center

panies that date back to the 1800s: Mason & Hamlin, 
Steinway & Sons, and Baldwin. Of the three, Mason & 
Hamlin and Steinway are still hand-built in the USA. 
Mason & Hamlin is the most expensive piano for the 
manufacturer to build in the USA. Compared to a Stein-
way, it is heaver when comparing size for size. It has more 
wood in the rim creating thicker more sound projecting 
rims often 30% deeper. This top quality hard rock maple 
costs both companies the same amount except in the Ma-
son there is 30% more of it. 

The cast iron plate in the Mason is a full perimeter 
plate covering all edges of the piano where it comes in 
contact with the rim. This plate weighs 25% more than 
the comparable Steinway plate.  The real test of a piano 
is not based on these details of better quality alone, it 
is based on touch and tone. Mason & Hamlin has em-
braced technological advances that make it the longest 
lasting most trouble free piano on the market. Over 
time, most piano soundboards lose their crown, but 
not the Mason & Hamlin with its exclusive “Crown 
Retention System.”  Often times a 100-year- old Ma-
son still sings because of this exclusive feature invented 
100 years ago. Mason & Hamlin pianos have long sus-
taining singing tone with notes that seem to hang in 
the air forever.

The Mason & Hamlin grand piano at the Alhambra 
Performing Arts Center was gifted to Mr. Yee from the 
estate of Edith Ballantyne Rath, a niece related to the 
family of the famous Rath Meat Packing Company, one 
of the most prominent during WWII. Mr.Yee was a fel-
low choir member with Ms. Rath in the renowned Lake 
Avenue Church Sanctuary Choir and helped take care of 
her until her passing and subsequent estate liquidation. 
The Mason & Hamlin piano that she owned was a gift 
that her father gave to her mother as a wedding present in 
1918. It was fully restored with a grant from the Trustees 
at Sage Granada Park United Methodist Church, where 
the Alhambra Performing Arts Center is located. Some of 
the finest pianists from classical to jazz and contemporary 
music have performed on it at the center.

Admission is free. Freewill offerings are accepted 
during the intermission.

For more information, contact Mr. Yee at 626-230-
5435, or e-mail bizwind@yahoo.com.

sculptures at the annual Taiwan Culinary Exhibition 
(held each July — this year it’s July 26-29) made a fun-
filled day.  

“Yes. It does look like Queen Elizabeth,” I agreed 
with Jerry Chen, my guide. It was the next morning, and 
we were exploring Yehliu Geopark, a crescent of sandy 
beach below rocky cliffs about 20 miles outside of down-
town Taipei. Here, Mother Nature, through erosion, 
has created an outdoor gallery of weird and wonderful 
shapes. The “Queen’s Head” is the most famous, but there 
are countless other eye-catching rock formations named 
for legends and likenesses such as “Fairy’s Shoe,” “Gorilla 
Rock,” and “Fried Drumstick.”  

From the beach, we headed into the hills and the 
old gold mining town of Jiufen. Who knew Taiwan had 
a gold rush? “Yes we did. In the 1890s,” Jerry explained. 
Japanese miners flocked to the hills and built the flourish-
ing town of Jiufen only to abandon it once the gold ran 
low in 1971. In the 1990s, Jiufen was reborn as a week-
end getaway from the city, its narrow, crooked streets and 
rustic 19th century Japanese and Chinese buildings now 
converted into cozy bed and breakfast inns, boutiques, art 
galleries, and tea shops. 

One of the most famous, the A Mei Tea House, jutted 
out in front of me as I sat opposite inside the Skyline Tea 
House enjoying the mountain and ocean views. It made a 
perfect backdrop for my first Taiwan tea ceremony. Gour-
met tea is a top crop, and the Taiwanese make teatime a big 
splashy affair. After explaining the nuances of each tea type, 
the servers not only pour boiling water into the teapot but 
over the outside of the pot as well. “The better to bring out 
the essence of the tea’s flavor,” they say.  

The next day, tea plantations gleamed in the sun as 
I drove through Taiwan’s central mountains on the four-
hour drive to Sun Moon Lake. A stop at the Hugo Assam 
Tea Farm tasting and retail shop in Shiang-Cha Valley 
introduced me to perhaps the best tea on earth. One sip 
of its exclusive “red beauty” black tea and the $388-a-can-
ister price seemed fair. (Although, I didn’t purchase any.)  

Boating, bicycling, riding the Ropeway cable car 
3,425 feet above the three-square-mile Sun Moon Lake, 
visiting beautiful Shuanglung waterfall, and evening 
cocktails at the lakefront Fleur de Chine Hotel rooftop 
bar made another perfect day. 

Salt was the theme of the next day. Traipsing through 
the Jingzijiao Salt Fields — acres of real, edible, white, 
salt — while balancing two salt-collecting buckets on my 
shoulders was an irresistible selfie moment. As was my 
playing the drums — yes, real drums — the next day at 
the Tainan Ten Drum Rende Creative Village.   

Even my friends hadn’t experienced all these antics, 
and this was only some of what I did.     

To learn more, visit Eng.Taiwan.net.tw (www.eng.
taiwan.net.tw).

The A Mei Tea House in the old gold mine town of Jiufen.

Tea tasting at the Hugo Assam Tea Farm. 

The Jingzijiao Salt Fields. taiwan - who knew!
continued from page 8b
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__ 7 Days __
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Award Winning

Proudly Serving Alhambra Since 2003From to

CoCkTAils!

201 W. Main St.  •  alhambra •  626-287-3488 •  dineronmainrestaurant.net

The Chicken Koop brings flavors 
of roasted chicken to Alhambra
By Jewelyn Co

The Chicken Koop, 101 W Main St., Suite C, 
Alhambra, opened in February. With its first location 
on Whittier Boulevard, which opened in 2016, The 
Chicken Koop was given a great opportunity to open 
its second location in the center of Downtown Alham-
bra, and soon will be opening a third location in El 
Monte. “The restaurant business is not easy, but once 
you get it going, you have to push it to keep it going. 
It has to do a lot with the team,” said Mishelle Leblanc. 

Ms. Leblanc, her husband Jason Moreno, and 
their partner Wilson Chang have talked for years about 
opening a restaurant and decided to establish a house 
of chicken restaurant offering the specialty of roasted 
chicken with homemade dipping sauces. “My husband 
and I are not chefs, but we know what we like, and we 
put flavors we like together and combine the flavors we 
enjoy,” said Ms. Leblanc. 

The food is from a combination of places they 
have been and tastes they like. They put their minds 
together to create the dishes. The Chicken Koop has 
many delicious dishes on the menu, such as The Spe-
cialty Plate that comes with a half oven roasted chick-
en, naan bread, and choice of two dipping sauces. The 
oven roasted chicken is brined for 24 hours to keep the 
moisture and flavors of the chicken so it won’t be dry. 
Dipping sauce adds the flavors of the dish with many 
flavors to choose from, which they call the fusion of fla-
vors such as chipotle, sweet Thai chili, green habanero, 
and garlic spread. Every sauce is from different styles 
from different places. 

Spice levels can range from no spice to very spicy. 
There are many varieties of Specialty Plates, like the 

Garlic Chicken Plate and the Canadian Style Plate. 
Add optional sides to a dish such as their number 
one favorites jalapeno mac and cheese and the brussel 
sprouts. The famous loaded nachos, very light chips 
made with fried wonton chips, is loaded with fresh and 
delicious ingredients of shredded oven roasted chick-
en, roasted corn, black beans, jalapenos, pico de gallo, 
and topped with nacho cheese and sour cream. It can 
be upgraded with fried eggs and al pastor. Grab some 
bites or share a plate of poutine, which is french fries, 
mozzarella cheese, shredded chicken, and brown gravy. 
The chicken wings are crispy and crunch at every bite. 
Choose from various flavors of house peppered, maple 
sriracha, and grumpy spicy.

At the bar, enjoy crafted cocktails or some tap 
beers. The friendly and accommodating bartender, An-
dres Ortiz, said, “Drinks are made in-house with fresh 
ingredients. We cook our own tamarindo, and it is 
made fresh daily.” Sweet to the taste buds is the Single 
Flamingo which is vodka based, fresh raspberry liquor, 
and fresh simple syrup. The Tamarindo Mezcal Mar-
garita is one of their popular drinks made with fresh 
tamarind and tequila. Watch a sports game and enjoy 
specialty drink deals, such as during Dodger games 
Micheladas are $5. Chicken Koop offers a happy hour 
menu Monday, Thursday, and Sunday all day, and all 
other days from 3 p.m. to 7 p.m., with special discount 
prices on draft beers and appetizers. 

The Chicken Koop offers dine-in, take-out, and 
delivery through Door Dash. Check their social media 
@thechickenkoop on Instagram and Facebook. Visit 
their website at www.thechickenkoop.com for more 
information on hours, menu, and specials. 

Crafted cocktails Tamarindo Mezcal Margarita and a special 
crafted cocktail, Single Flamingo, by the bartender.

Happy Hour.

Mishelle LeBlanc with Specialty Plate at the bar.

Loaded nachos, Specialty Plate with oven roasted chicken, brussel sprouts, jalapeno mac and cheese sides, and a variety of dipping 
sauces.
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Baby back ribs full rack entree with coleslaw and sweet potato fries.
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Next Republic re-opens with new 
look, new taste of American food

Next Republic interior with newly added bar. Juicy Truffle Burger.

By Jewelyn Co
Next Republic, first opened in the heart of Down-

town Alhambra in January, re-opened in February after a 
month of transitioning its business concept and menus. 
Next Republic remodeled its interior and modified the 
menu with delectable tastes of American food, such as 
barbecued ribs, crafted burgers, fries, and creatively fla-
vored chicken wings. 

The idea of the transition was to fulfill the initial 
concept for Next Republic to be like the Darden fran-
chise restaurant Yard House. Dropping the “Artisan 
Kitchen” from its original name, Next Republic wants 
to build a household name that serves delicious Ameri-
can food with a vibe and atmosphere of fun casual din-
ing. “I want to build a culture for Next Republic, so 
when people think of the name of the restaurant, they 
will know what types of food we are serving and for 
people to immediately think of the name because of 
the food,” owner Jason Tsai explained. Now with three 
locations, Alhambra, Hacienda Heights, and La Verne, 
Next Republic plans to open more locations through-
out California. 

A business partner helped Mr. Tsai develop the 
menu because he wanted food that imparts American 
culture with creative and trendy flavors. Next Republic 
entree specials include appetizing barbecues like St. Louis 
and baby back ribs lathered in rich house-made barbe-
cue sauces of different flavors, including Next barbecue, 
mango habanero, and smoky barbecue. Charbroiled and 
oven baked for two to three hours and then smoked juicy 
barbecue ribs are so tender that the meat just falls off 
the bone. Great to share is the full rack of ribs, which is 

almost the length of a forearm. 
Next Republic now serves trendy, creatively fla-

vored chicken wings and burgers. Made in-house, the 
charburger patties are charbroiled and freshly crafted 
to order. A must try is the truffle burger that is served 
with blends of real truffle, house sauce, then topped with 
fresh ingredients. Chicken wings can be ordered from six 
pieces up to 20 pieces, and customers can choose from 
different flavors and spice levels, from the no-spice soy 
garlic, medium spice Korean chilli, and the spiciest hot 

devil sauce. Shareable starter dishes like the sweet chili 
cheese fries, poke nachos, and popcorn chicken are ex-
cellent for individuals or larger group parties. 

Take advantage of the weekly promotions and 
deals like Happy Hour all day Sunday through Tuesday 
and Friday and Saturday after 9 p.m. Exclusive every 
Wednesday is all-you-can-eat chicken wings. Diners can 
pair up an order with local crafted beers at the newly 
modeled full bar, or enjoy a drink on tap Thursday with 
a buy-one-get-one-free local crafted beers deal. 

Follow Next Republic on social media at Nextre-
publickitchen on Instagram and Facebook for upcoming 
deals, food pictures, and more exciting updates. Make 
sure to check in on yelp.com for special deals. Visit the 
website at www.nextrepublic.us for more information 
and restaurant hours. 



The Insurance Institute for Highway Safety 
(IIHS) announced the 2019 Mazda3 hatchback and 
sedan have both earned Top Safety Pick awards. The 
hatchback earned the award with standard equip-
ment, while the sedan qualified when equipped 
with optional front crash prevention technology.

To qualify as a 2019 Top Safety Pick, a vehi-
cle must earn good ratings in the driver-side small 
overlap front, moderate overlap front, side, roof 
strength, and head restraint tests, as well as a good 
or acceptable rating in the passenger-side small 
overlap front test. It also needs an advanced or su-

2019 Mazda3 earns IIHS 
Top Safety Pick award 

Mazda vehicles continue to be among the safest on the road.

automotive news  |  auto Dealers, Repairs, services
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perior rating for front crash prevention and a good 
or acceptable headlight rating.

The Mazda3, redesigned for the 2019 model 
year, was rated for the first time in the newest IIHS 
crash test configuration — the passenger-side small 
overlap front test. Both the hatchback and sedan 
earned good ratings in this test.

Standard in the 2019 Mazda3 hatchback, and 
all Select, Preferred, and Premium packages for the 
sedan, is Mazda’s superior-rated front crash pre-
vention system, Smart Brake Support, which de-
tects and responds to vehicles and pedestrians. The 

Find a car you like 
and want on 

Alhambra’s 
Auto Row

system avoided collisions in 12 mph and 25 mph 
IIHS track tests. Also built-in is Mazda’s prominent 
line up of Blind Spot Monitoring with Rear Cross 
Traffic Alert, Lane Departure Warning, Lane Keep 
Assist, and Mazda Radar Cruise Control with Stop 
& Go, automatic on/off LED headlights with High 
Beam Control, and rain-sensing windshield wipers. 
A new feature, Driver Attention Alert, has also been 
added. This system alerts the driver when it detects 
driver fatigue or decreased attentiveness.

“Mazda constantly has an eye on the future, and 
we are dedicated to providing our drivers with ad-
vanced vehicles that build driver confidence,” said 
MNAO President Jeff Guyton. “This IIHS recogni-
tion is a testament to the efficacy of Mazda’s Pro-
active Safety Philosophy, and we will continue to 
strive to meet the highest safety standards.”

Mazda3 is on sale with a starting MSRP of 
$21,000 for the sedan and $23,600 for the hatch-
back.

The IIHS is an independent, non-governmental 
safety-testing organization funded by the insurance 
industry. For more information, visit IIHS.org.
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New BMW X1 adds another 
chapter to success story

Key to the BMW X1’s increased appeal are pronounced design revisions, a high level of versatility, and a host of cutting-edge equipment features.

Bold, sporty, visually striking, the 
new BMW X1 adds another chapter to 
the Sports Activity Vehicle’s ongoing 
success story.

The new model update makes the 
BMW X1 an even more desirable prop-
osition. Key to its increased appeal are 
pronounced design revisions, a high 
level of versatility, and a host of cut-
ting-edge equipment features. Beneath 
the surface, meanwhile, powerful yet 
extremely efficient three- and four-cyl-
inder BMW TwinPower Turbo engines 
and BMW xDrive intelligent all-wheel 
drive are indicative of the driving plea-
sure on tap in the latest X1.
The design: eye-catching and sporty 
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GREAT LEASE DEALS ON NEW 2018 MODELS
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LEASE FOR $77 PER MONTH
2018 ECOSPORT SE

LEASE FOR $97 PER MONTH
2018 FUSION SE HYBRID

LEASE FOR $117 PER MONTH

2018 MUSTANG ECOBOOST
LEASE FOR $207 PER MONTH
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LEASE FOR $217 PER MONTH

2018 F-150 SUPER CREW ST
LEASE FOR  $237 PER MONTH

Auto, a/c, ecoboost
engine, gas saver,
38 highway mpg. Vin# 270593Vin# 270593
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Sync3, rear view camera,
push button start, gas
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Vin# E71445Vin# E71445

4 full size doors, 10
speed auto, 20 inch
alloys, sport app pkg.
26 highway MPG.

Vin#A03995Vin#A03995

7 passengers, sync
system, push start,
rear view camera, 24
highway MPG.Vin# 159835Vin# 159835

310 horse power,
10 speed auto, high
performance car with
32 highway MPG.

WE SPEAK YOUR
LANGUAGE –

SPANISH, CHINESE,
VIETNAMESE, HINDI,

PUNJABI

Price includes $3,900 customer
cash, $4,000 rebate, $750
college grad rebate,36 months,
10,500 miles per year, 15 cents
per excess mile.

Price includes  $3,900 customer
cash, $3,275 rebate, $750
college grad rebate,36 months,
10,500 miles per year, 15 cents
per excess mile.

Price includes $3,900 customer
cash, $5,025 rebate, $750 college
grad rebate,36 months, 10,500
miles per year, 15 cents per
excess mile.

Price includes $3,900 customer
cash, $2,000 rebate, $500
college grad rebate,36 months,
10,500 miles per year, 15 cents
per excess mile.

Price includes $3,900 customer
cash, $3,125 rebate, $500
college grad rebate,36 months,
10,500 miles per year, 15 cents
per excess mile.

Price includes $3,900 customer
cash, $3,500 rebate, $500
college grad rebate,36 months,
10,500 miles per year, 15 cents
per excess mile.
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cash, $2,000 rebate, $500
college grad rebate,36 months,
10,500 miles per year, 15 cents
per excess mile.

Price includes $3,900 customer
cash, $3,125 rebate, $500
college grad rebate,36 months,
10,500 miles per year, 15 cents
per excess mile.

Price includes $3,900 customer
cash, $3,500 rebate, $500
college grad rebate,36 months,
10,500 miles per year, 15 cents
per excess mile.

All advertised prices are in addition to government fees and taxes, and finance charges, any dealer document preparation charge and any emission testing charges.  On approved credit.
Photos for illustration purposes only. All prices in this ad expire 07-31-2019.

LeAse $138 per month LeAse $168 per month LeAse $178 per month LeAse $188 per month LeAse $198 per month
NeW 2019 ecosporT

$2995 cash due at signing, $3000 RCL rebate, $250 inven-
tory RCL rebate, $1000 college grad rebate, 10500 miles per 
year, 15 cents per excess miles.
1.0l ecoboost engine, auto, a/c, rear view camera, auto start/ stop tech, 
sync system, 29 hwy mpg. 
Stock# 8854R , Vin# KC258577

$2995 cash due at signing, $2000 RCL rebate, $250 invento-
ry RCL rebate, $1500 trade in assist bonus cash (must trade 
in 1995 or newer vehicle). 10500 miles per year, 15 cents 
per excess miles.  1.5l ecoboost engine, auto, rear view camera, 
remove start system, sync system, 30 hwy mpg.
Stock# 8924R, Vin# Kua71927

$2995 cash due at signing, $2250 RCL rebate, $250 inventory 
RCL rebate, $1000 college grad rebate, 10500 miles per year, 
15 cents per excess miles.
1.5l Ecoboost engine, auto, lane keeping system, blis w/cross traffic 
alert, a/c, sync system, reverse sensing system, 34 hwy mpg.
Stock# 8948R, Vin# KR175059

$2995 cash due at signing, $1150 RCL rebate, $1500 RCL 
conquest bonus cash (Customers that currently Own a 
1995 or newer or Lease a non-Ford/Lincoln/Mercury Motor 
Company Car, SUV or Light Duty Truck).  10500 miles per 
year, 15 cents per excess miles.  2.3l ecoboost engine, 10 speed 
auto, STX appearance package, sync system.
Stock# 9034R, Vin# KLa13314

$2995 cash due at signing, $1000 RCL rebate, $250 inventory 
RCL rebate, $2000 RCL Conquest bonus cash (Customers that cur-
rently Own a 1995 or newer or Lease a non-Ford/Lincoln/Mercury 
Motor Company Car, SUV or Light Duty truck)  10500 miles per year, 
15 cents per excess miles.  2.3l ecoboost engine, 10 speed auto, track 
apps, sync system, rear view camera, 17 inch alloy wheels, 32 hwy mpg.
Stock# 8537R,  Vin# K5106213

LeAse $228 per month $8407 totAL sAvings off msrp 
msrp-23995, sALe price-$15588

Stock# 8670R •  Vin# JBC55947Stock# 7992R  • Vin# JUB44162Stock# 8389R  • Vin# JC219251 Stock# 8577R  •  Vin# JFC54502

The current BMW X1 wasted no 
time post-launch in winning over cus-
tomers with its distinctive design. And 
the model update ensures the compact 
Sports Activity Vehicle now cuts an 
even more handsome figure.

The X1’s new look is immediately 
clear, with the most prominent revi-
sions found at the front and rear. Each 
of the model variants, from the base 
BMW X1 to xLine, Sport Line, and 
M Sport, has been given a standalone 
visual presence tailored precisely to 
its character profile. The BMW X1 M 
Sport is a particularly athletic-looking 
option, courtesy not least of lowered 
M Sport suspension, BMW Individu-

al High-gloss Shadow Line trim with 
extended features (est. available from 
11/19) and the M Aerodynamics pack-
age.

The new BMW X1 exudes a more 
dominant, imposing aura at the front 
end, in particular. Here, a larger BMW 
grille — the kidneys now merging in 
the center — links up with new Adap-
tive LED headlights including sharper 
light iconography and a bumper with 
integrated LED fog lamps and larger 
air intakes. The rear end of the X1 also 
houses new stylistic features. For ex-
ample, the new inlay in the body color 
rear apron adopts the car’s main body 
color. This new feature is included as 
standard and lends the rear end of the 
BMW X1 an even stronger sense of in-
herent class and coherence.

Another highlight can be found on 
the driver’s-side exterior mirror, which 
projects a two-tone LED “X1” image 

New 2019 FoRd eSCape Se New 2019 FoRd FUSioN Se New 2019 FoRd RaNgeR CRew CaB New 2019 FoRd MUStaNg

New 2019 FoRd exploReR New 2018 FoRd eCoSpoRt Se New 2018 eSCape S New 2018 edge Sel New 2018 F-150 platiNUM

$2995 cash due at signing, $3500 RCL rebate, $250 inven-
tory RCL rebate, $1500 trade in assist bonus cash ( mustang 
trade in 1995 or newer vehicle). 10500 miles per year, 20 
cents per excess miles. 7 passenger, 18 inch alloys, sync system, 
rear view camera, push button start, 24 hwy mpg.
Stock# 8725R,  Vin# KGa09485

$5951 totAL sAvings off msrp
msrp-24845, sALe price-$18888

$7157 totAL sAvings off msrp 
msrp 33045, sALe price $25888

$17,000 totAL sAvings off msrp 
msrp 68570,  sALe price $51570

when the car is unlocked. This is far 
from just a visual trick; it also makes 
getting into and out of the BMW X1 
that much easier.

The attractive new design of the 
X1 is further enhanced by three new 
exterior colors: Jucaro Beige metallic, 
Misano Blue metallic (exclusively for 
the M Sport model), and the ultra-ex-
clusive BMW Individual Storm Bay 
metallic, and four new wheel designs.
The driving experience: powerful 
and efficient 

The model update is also an exer-
cise in future-proofing for the BMW 
X1. At launch in summer 2019, all the 
petrol and diesel engines will meet the 
EU6d-temp exhaust emissions stan-
dard; the BMW X1 sDrive16d and 
BMW X1 xDrive25d already fulfill 
the EU6d norm. The power generated 
by the efficient yet sporty three- and 
four-cylinder engines is translated via 
BMW xDrive intelligent all-wheel 
drive or a cutting-edge front-wheel-
drive configuration, depending on the 
model variant, into dynamic perfor-
mance on the road and supreme driving 
pleasure over rough terrain.

The BMW X1 sDrive16d, avail-
able with either a manual six-speed 
gearbox or seven-speed dual-clutch 
transmission, is particularly efficient. 
In manual guise, the combined fuel 
consumption of the 85 kW (116 hp) 
model is just 4.4 – 4.1 l/100 km (64.2 
– 68.9 mpg imp), while CO2 emissions 
stand at a combined 116 – 107 g/km. 
If the seven-speed dual-clutch trans-
mission is specified, the figures are 4.4 
– 4.2 l/100 km (64.2 – 67.3 mpg imp) 
and 116 – 109 g CO2/km.
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The 2019 Jetta GLI proves the old recipe still has a kick.

Volkswagen 
Jetta GLI 
marks 35 years 
of 4-door fun

The formula has been simple from 
the start: Pair a four-door, affordable 
compact sedan designed for everyday 
usability with the engine and handling 
prowess of a hot hatchback. Volkswa-
gen first deployed this formula in 1984 
when it created the first Jetta GLI, and 
the 2019 Jetta GLI proves the old reci-
pe still has a kick.

Redesigned with American driv-
ers in mind, the new GLI has more 
power, more technology, and more 
handling prowess than its predecessor 
in a package that’s within reach of the 
compact-sedan market. While some 
automakers have either made their en-
thusiast offerings more expensive or 
eliminated them entirely, Volkswagen 
knew some car owners need a bit of 
fun from their vehicles.

“Volkswagen has long been syn-
onymous with small, sporty cars,” said 
Scott Keogh, CEO, Volkswagen Group 
of America. “The 2019 GLI takes the 
redesigned Jetta foundation and adds 
performance features from the Golf 
GTI to give buyers a true sport sedan 
that’s the best blend of European and 
American flavors.”

Start with the engine: the 2019 
GLI borrows the GTI’s 2.0-liter tur-
bocharged TSI engine, good for 228 
horsepower and 258 pound-feet of 
torque on premium fuel, an increase 
of 18 horsepower, and 41 pound-feet 
from the previous GLI. That power 
gets to the road through a choice of ei-
ther a six-speed manual or an advanced 
seven-speed DSG® dual-clutch auto-
matic transmission — a type of trans-
mission usually reserved for high-end 

performance vehicles.
To keep the 18-inch wheels plant-

ed, the GLI uses a strut front suspen-
sion and a new multilink independent 
rear suspension. The front brakes are 
shared with the Golf R, while the rears 
are upgraded from the regular Jetta. 
And the GLI also employs the VAQ 
torque-sensing limited-slip differen-
tial, a key part of the GTI performance 
package that helps to mitigate under-
steer while powering through corners.

Over the past three decades, the 
GLI models have typically played 
down their sporting capabilities on the 
outside. For the 2019 edition, Volkswa-
gen designers turned the wick up a bit, 
beginning with a 0.6-inch drop in ride 
height. From the red GTI-themed line 
in the grille to the red brake calipers 
and integrated spoiler, finned diffusor 
and dual chrome exhaust tips, the GLI 
has more signs of the performance un-
der the metal, but in a restrained, time-
less way that’s more grown-up enthusi-
ast than boy racer.

All of the performance enhance-
ments are standard across the Jetta GLI 
trims. So too are several new driver as-
sistance features, including Blind Spot 
Monitor, Forward Collision Warning 
with Autonomous Emergency Braking, 
and Rear Cross Traffic Alert. And the 
Jetta GLI also comes with other popular 
features as standard, such as App-Con-
nect cellphone connectivity, 10-color 
ambient lighting, automatic climate 
control, keyless access, and heated front 
seats.

For those who want something ex-
tra, the GLI’s options include the 400-
watt BeatsAudio system, a sunroof, 
ventilated seats, and the Volkswagen 
Digital Cockpit. For 2019, there will 
also be a Jetta GLI 35th Anniversary 
Edition, with unique, dark gray-painted 
wheels, a black roof, mirror caps and 
spoiler, and badging. Inside the 35th 
Anniversary Edition has unique seat 
tags, floormats, and sill kickplates. This 
model also features the DCC adaptive 
damping system.

New to the GLI, a standard Drive 
Mode Selection allows drivers to cus-
tomize their vehicle’s dynamic behav-
ior. This system includes four modes: 
Normal, Sport, Eco, and Custom. Nor-
mal mode gives a balanced drive expe-
rience, while Sport is tuned for more 
dynamic throttle and shift responses, 
tighter steering, and a more aggressive 
exhaust note. Eco mode optimizes shift 
points, throttle response, and climate 
control settings for improved fuel econ-
omy. And the Individual setting allows 
a driver to tailor the steering and throt-
tle and climate control settings; on the 
35th Anniversary Edition with DCC, it 
allows the driver to change the damping 
as well.

more of the products 
that best fit their lives.

Some accessories 
that will be available in 
early 2019 include:

BedRock Heavy 
Duty (HD) truck bed rack 
(78-inch HD Crossbar).
The low-profile BedRock 
elevates a truck’s bed ca

$16.99
expires 07-31-19 expires 07-31-19
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Lexus rX, rXL updated
The pioneer of the luxury crossover seg-

ment is receiving an update — inside and 
out — for the 2020 model year. The new 
2020 Lexus RX and RXL three row enhance 
both their elegance and captivating appeal 
through improved driving dynamics, an up-
dated Lexus Multimedia System, additional 
standard safety features, and elevated styling 
that bring a new sophistication to the RX 
lineup.

All 2020 Lexus RX models feature up-
dated exterior styling that includes revised 
front and rear fascias and a new standard 
18” wheel design. Triple-beam LED head-
lamps have also been redesigned as an op-
tion. Inside, an available 12.3-inch touch-
screen paired with the remote touch pad 
supports added dynamic voice and navi-
gation functionality. The updated Lexus 
Multimedia System now includes advanced 
in-dash technology to simplify a guest’s life, 

“The new 2020 Lexus RX improves our best-selling vehicle with a focus on the future of 
the brand — one of sophisticated, yet bold, design,” said Lisa Materazzo, vice president 
of Lexus marketing.

such as Apple CarPlay® integration for the 
iPhone.

“The new 2020 Lexus RX improves our 
best-selling vehicle with a focus on the fu-
ture of the brand — one of sophisticated, 
yet bold, design,” said Lisa Materazzo, vice 
president of Lexus marketing. “We heard 
very positive feedback from our U.S. guests 
about their experience in the RX, and we 
worked to improve upon the success with 
key areas of focus.”
More sophisticated design with an ag-
gressive touch

The updated front and rear fascias of 
the new 2020 Lexus RX and RXL reflect the 
latest design themes of the brand with a bal-
ance between sophistication and strength. 

Starting with the signature grille, a 
symbol of the Lexus brand and distinctive 
“face” of the vehicle, the designers created 
an elaborate look based on an L-motif. Each 

individual block has a different shape and 
angle to create a varying form that balances 
a strong yet elegant image. The angles of 
the grille surround are also echoed by the 
angles used at each corner of the bumper 
to smooth the visual flow across the front.  

The slimmer headlamps add a sharper 
look up front while the rear tail lamps also 
use an “L” motif across the top that is re-
flected by inverted “L’s” across the bottom. 
Framed by the dual exhaust, rear diffuser 
and updated angle of the reflectors, the 
sharp and rounded edges on the 2020 Lex-
us RX are accentuated. Adding more utility 
to the rear of the vehicle, the power back 
door is now activated by an optional kick 
sensor to open and close faster.

To further distinguish the exterior of 
the RX, two new exterior colors have been 
added for the 2020 model year along with 
a new 18-inch wheel design and 20-inch 
wheel design in the Luxury grade. Guests 
can now choose from Moonbeam Beige Me-
tallic or Nori Green Pearl, a popular exterior 
color first used on the all-new Lexus UX.
Advanced technology with connectivity

All RX models for 2020 come stan-
dard with the latest smartphone vehicle 
integrations and their respective virtual as-
sistants. Guests can access the same famil-
iar interface of their desired technologies 
through the RX’s standard 8-inch touch-
screen dashboard display. The premium 
suite of connected technology offers mul-
tiple ways to stay connected, including the 
three-year Lexus Enform Remote trial to 
remotely start the engine using select smart 
devices. And, with six USB ports through-
out the RX, both the driver and passengers 
can keep their smart devices charged and 
ready to use.

With Android Auto™, drivers can 
seamlessly access and use their phone on 

the RX’s touchscreen display. With larg-
er touch targets, a simplified interface, 
and easy-to-use voice actions through the 
Google Assistant, it’s designed to minimize 
distraction, so the driver can stay focused 
on the road. Once connected, guests will 
enjoy music from apps such as Spotify® 
and Pandora®, or send messages through 
commonly used apps like WhatsApp®. The 
interface also allows them to navigate with 
Google Maps™ or Waze. With the Google 
Assistant in Android Auto, drivers can use 
their voices to get things done quickly and 
easily for a seamless, smooth, and enjoy-
able driving experience. Tailored informa-
tion is provided based on calendar, device 
usage, activity, and habits.

For Apple CarPlay integration, guests 
can use their iPhone® through the Lexus 
RX’s touchscreen display. When their iP-
hone is connected, commands for driving 
directions, phone calls, and sending and 
receiving messages via Siri® are enabled. 
They can also gain access to favorite apps 
like Apple Music, Apple Maps, Podcasts 
and Audiobooks, as well as third party apps 
like Waze or Spotify.

The Lexus Multimedia System touch-
screen offers control of audio and climate 
systems in addition to providing a view of 
what’s behind the vehicle via the backup 
camera. Guests will have the option to 
choose between the standard 8-inch dis-
play and available 12.3-inch high-resolu-
tion, split-screen multimedia display.

With Dynamic Voice Command 
(DVC) on 2020 Lexus RX crossovers with 
the available 12.3-inch multimedia system, 
the voice-recognition system has the abili-
ty to recognize millions more phrases than 
conventional Lexus systems. DVC offers 
greater accuracy, seamless address entry 
and expanded Points of Interest searches.
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I will treat your home like the castle it is!

If your home is currently listed with another Broker, this is not intended as a solicitation.

GARY FRUEHOLZ  
Realtor®, SRES, CIPS  •   License 1149526

gary.frueholz@dilbeck.com
626.318.9436

The Los Angeles Dodgers own their stadium and received title to the land 
after they moved from New York to Los Angeles.

City Hall, had many positive 
aspects. Freeway access was 
outstanding, it was close to the 
urban core of Los Angeles and 
yet still somewhat secluded by 
the topography of the Elysian 
Park Hills, and the city leaders of Los Angeles were open 
to the idea. The confounding issue of Chavez Ravine was 
its pleasant rolling hills would require significant reloca-
tion of soil.

The Federal Housing Act of 1949 not only had a pro-
found effect on creating power brokers such as Robert Mo-
ses in New York, who virtually dictated to the Brooklyn 
Dodgers and their owner, Walter O’Malley, where their 
new ballpark would be located, but also had a great impact 
on Los Angeles. City leadership now had more authority 
than ever to condemn land for housing projects.

On July 24, 1950, the Housing Authority of Los An-
geles issued Letters of Notification to residents of Chavez 
Ravine that the Federal Housing Project named “Elysian 
Park Heights” would be built in the ravine and after three 
independent appraisals, land owners in Chavez Ravine 
would be compensated for their property and required to 
leave. Noted architects Richard Neutra and Robert Alexan-
der were selected to design this 3,000 plus unit project.  All 
of this was going on long before Bobby Thompson hit his 
“shot heard ‘round the world” against the Brooklyn Dodg-
ers in 1951 and Walter O’Malley ever thought of moving 
to Los Angeles.

Residents of Los Angeles were not totally thrilled with 
the new 3,364 public housing project, and on June 3, 1952, 
stopped the Elysian Park Heights project with a referen-
dum vote. Los Angeles politicians then began considering 
other uses for Chavez Ravine and approached potential 
buyers such as Walt Disney, who already was contemplat-
ing this location for his new amusement park.

In July 1953, Walt Disney hired SRI (Stanford Re-
search Institute) to guide him and his brother Roy in the 
site selection for Disneyland. Rather than reaffirming 
Chavez Ravine, SRI came up with a totally novel location 
for the amusement park. SRI analyzed demographic statis-
tics, urban growth trends, population concentrations, traf-
fic patterns, freeway construction, and weather conditions. 

The Dodgers, Angels, and Walt Disney all had some-
thing in common. They knew good real estate. And the 
next time you enjoy a baseball game at Dodger Stadium, 
ponder the thought that this was a potential site for Disne-
yland before Anaheim was selected by Walt Disney.

Instead of a center fielder, Fantasyland with its sto-
rybook rides might reside where center field now is. And 
perhaps the Matterhorn Bobsled may have been located in 
the parking lot behind the stadium’s top deck.

In the 1930s, Walt Disney relocated his studios from 
their Hyperion Avenue location in Los Feliz three miles 
north to Burbank. He also started to contemplate a new 
concept in amusement parks. Disney’s idea would be fami-
ly friendly, wholesome, and entertaining to both young and 
old. But one of his major challenges was where to locate 
this new concept in entertainment.

Initially, Walt Disney chose Burbank for his new 
amusement park. The logistics of having the amusement 
park close to the new studios had many benefits. But the 
city leadership of Burbank did not warm up to Disney’s 
concept. In their view, amusement parks often were less 
than wholesome and would further congest the streets of 
this rapidly developing suburb of Los Angeles.

As the Great Depression and World War II impact-
ed the world, Disney’s new vision of an amusement park 
waited until the 1950s to regain momentum. Disney start-
ed to radiate outward with his brainstorming of a location. 
Soon Chavez Ravine was on his conceptualization list (see 
walteromalley.com). This site, located barely a mile from 

Walt Disney considered numerous sites for Disneyland 
prior to breaking ground in Anaheim.

The real estate of Walt Disney, 
the Dodgers, and Angels

Dodger Stadium is located in Chavez Ravine, which 
initially the City of Los Angeles planned to use as a site 
for a public housing project.

The location for the park SRI selected was 
composed of 160 acres of orange groves 
38 miles south of Los Angeles in Orange 
County.  It was close to the new Santa Ana 
Freeway, a 30-minute drive from Los An-
geles and in a city called Anaheim.

Disney would follow through on SRI’s 
recommendation and open Disneyland on 
July 18, 1955. The residents of Chavez 
Ravine were doomed by the eviction no-
tices issued by the Housing Authority 
of Los Angeles in the summer of 1950. 
And in 1957, Los Angeles would use the 
Chavez Ravine property as the inducement 

to prompt Walter O’Malley and his Brooklyn Dodgers 
to move west. The Dodgers obtained title to the land of 
Chavez Ravine and built and owned Dodger Stadium.

Another major league baseball club also factored in 
to the real estate of Chavez Ravine and Anaheim. The Los 
Angeles Angels were an American League expansion team 
in 1961.  They moved into the Dodgers’ new stadium in 
1962 and played their home games there until the summer 
of 1966. Never would the Angeles refer to their temporary 
home as Dodger Stadium. It was always referred to by An-
gel management as “Chavez Ravine.”

The Angels took a different path to their new ballpark 
in Anaheim. The success of Disneyland placed Anaheim 
on the economic landscape of Southern California. By the 
1960s, the economic snowball effect of Disneyland led to 
more commerce in Anaheim and increased city tax reve-
nues. With the enhanced economic city profile, Anaheim 
could bargain for new businesses to locate there. One of 
the businesses it approached was the Los Angeles Angels. 
The inducement offered by Anaheim was the city would 
build a stadium entirely financed by public funds for the 
Angels. The Angels would not hold title to the land or own 
the stadium as the Dodgers did, rather they would enter 
into a series of leases for the ballpark.

Ironically in 1996, the Angels would be purchased by 
an enterprise that also had a presence in Anaheim, the Dis-
ney Company. In 2003, Disney sold the Angels to advertis-
ing magnet, Arte Moreno.

The power, complexity, and value of real estate draws 
the attention of business enterprises.  And one enterprise 
we know well in Southern California, the Disney Compa-
ny, has crossed paths with both of our major league base-
ball teams through real estate.
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Commercial Real Estate
By Mark Paulson

anthony Venti realtorS, inc.

Mark Paulson is a Realtor in Alhambra specializing 
in the sale and leasing of commercial real estate.  He 
has been a real estate professional since 1976.

We live in a world that is now fully 
on demand. Groceries, alcohol, clean-
ing services, and driving services can 
all be at your front door with a simple 
swipe on your phone. The bottom line is 
this all makes life easier.

However, in the residential real es-
tate world, while it’s a customer-first 
industry, this culture is not as present 
as it should be. Sure, a landlord might 
be speedy in addressing maintenance 
issues, getting important e-mails out to 
tenants, and moving through the leasing 
process, but all of that is expected with 
quality service. Tenants want their resi-
dential experiences to not only be high 
quality, but also match the other life ex-
periences. Giving tenants on-demand 
options is a great way to meet and sur-
pass those expectations.
Changing the residential experience

Everyone wants to live the good 
life. However, maintenance problems, 
unresponsive landlords, and complaints 
about other tenants are all problems that 
can really ruin tenant life. An on-de-
mand approach to building management 
ensures that tenants get better experi-
ences.

Take maintenance issues, for ex-
ample. We can somewhat liken mainte-
nance to trying to get the doctor on the 
phone: It’s often wrought with a lot of 
phone tag and follow-up, all leading to 

immense frustration. Many tenants also 
feel like they don’t have visibility into 
the maintenance process, often concern-
ing themselves with questions about 
whether maintenance got their request 
and how much progress has been made. 
By incorporating a more on-demand 
feature, like a chatbot that automatical-
ly creates a work order and updates the 
tenant until the request is completed, 
into your maintenance equation, you 
can skirt the issue of having unhappy 
tenants. The last thing a tenant wants is 
to be absorbed in a maintenance issue 
while at work, so automating the pro-
cess serves to take all the angst away 
and give them the visibility they want.

The collections process can also 
be a sore point for tenants if it’s not on 
demand enough. People want paper-
less — the battle to get rent money in 
the mail in time is too much work, and 
people don’t want to do things manually 
anymore. Manual work also requires so 
much more lead time than digital pro-
cesses. Find a solution that is right for 
your business, and set up an e-payment 
system, ideally with a mobile applica-
tion, so that tenants can pay on the go, 
whenever they want. Most people, espe-
cially in the rental demographic, which 
tend to be the younger generations, 
pay their credit card bills online. Why 
should rent be any different? Digital 

遺產管理及遺產信托專家

Happy Independence Day & 

Thanks 
to all those who serve!

Are you on demand 
enough for your tenants? 
Here’s how to fix that

collections make your tenants’ lives just 
that much easier.
Getting a new lease on … leasing

If people inquire about a vacant unit 
and don’t receive an answer in a time-
ly fashion, what is keeping them from 
moving on to other units? This is espe-
cially a concern in a tight market, where 
renters may feel pressure to sign a lease 
for the first option that they like.

Look for solutions that help expe-
dite the leasing process to make it faster 
for all involved. A great way to do this is 
to identify where you’re lacking in the 
leasing process. Are you great at mar-
keting the unit and getting prospects in 
but not great at getting people to com-
mit to leases or turn them around fast 
enough? If that’s the case, implement 
digital leasing processes that can be 
completed on mobile with the click of a 
button. Taking this approach to let pros-
pects sign and complete a lease agree-
ment while potentially still viewing the 
unit is not only great for them, but it 
also makes it less likely they’ll walk out 
of the showing and look for other vacant 
units on the market.

Another difficulty prospects face 
in the apartment hunt is that so many 
of their queries on open units go un-

answered. The fact of the matter is, 
depending on the size of a property 
management portfolio or the number of 
vacant units available, sometimes there 
is simply not enough time available 
to quickly respond to all queries or to 
keep track of them all. Unfortunately, 
that’s like losing money that’s right in 
front of you. Consider turning the que-
ry process over to technology, where 
human-augmented systems can auto-
matically respond to queries around the 
clock. These are similar to chatbots, but 
respond much more like a human would 
so that the prospects may not even be 
able to tell they are not speaking with 
a person. Instant responses also make 
prospects excited to move forward, and 
they feel early on that their needs are 
being met.

Ultimately, there are a number of 
different ways in which a landlord can 
enhance the tenant/prospective tenant 
experience. Determine where you think 
your tenants will benefit most from 
on-demand additions, and then create 
a plan for implementation. The on-de-
mand world is saturating every aspect 
of modern-day life. Don’t let residential 
real estate be the odd man out when it 
comes to this.
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